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Tama opinnaytetyon tarkoitus oli kartoittaa mahidetl kokoustilat sek& oheisoh-
jelmat kokouksille Kokkolassa. Tama aihe tuli KokkMatkailusta koska liike-ja
kokousmatkailu kasvavat koko ajan seka kysynnaretaruuttuu. T&né paivana
kokoustilat eivat ole ainoita asioita, jotka tutegaa huomioon vaan myds mita
muuta voisi tarjota erottuakseen.

Teoreettinen viitekehys koostuu yleisesta liikeradtlsta ja sen muodoista. Suo-
mi kokousmaana on esitelty sekd kokousmatkailurditeéalla hetkella méaaritel-
ty. Kokkola, Kokkolan Matkailu seka Kokous Kokkadaat lyhyesti esitelty ja
minkalaisia etuja Kokkolalla on kokouskaupunkinamia kartoitus on tehty hyo-
dyntéen kvalitatiivista tutkimusmenetelmaa. Yritjleslahetettiin sdhkdposteja,
joissa pyydettiin heitd kertomaan heidan tarjoaanibista tai palveluista.

Kokkolassa on monia ainutlaatuista ja erilaisiajailja oheispalveluita niin kau-
pungissa kuin maaseutu ymparistossa, mitka saasetdtan kokouskaupunkina
muista kaupungeista. Taman hetken trendit ja teaj@&ohtaavat hyvin. Tyon lo-
pussa on myos jatkotutkimus ehdotuksia.
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The aim of this theses was to map the congresiiciand additional services
for meetings that are available in Kokkola. Thigitocame from Kokkola Tour-
ism Ltd because business and congress tourismarsasing and the demands are
changing. Today the meeting facilities are notdhky thing that is considered but
also what is offered to differentiate the congmegserience from others.

The theoretical framework consists of general im@tion about business tourism
and its forms. Finland as a congress country isduiced. The trends of congress
tourism at the moment are defined. Kokkola, Kokkbdairism Ltd and Congress
Kokkola are introduced as well as the advantagddk#la has as a congress town.
This mapping was made by using a qualitative rebearethod. E-mails were

sent to companies and they were asked to defingetivices they offer.

There are many unique and different types of faediand additional services in
Kokkola which can differentiate Kokkola as a corsgréown from other towns.
The trends at the moment and the supply in Kokkodawell connected. At the
end of this report suggestions for further studyraentioned.
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1. INTRODUCTION

Usually when people think about tourism they ardy oconsidering leisure

tourism even though business traveling is one efdlldest forms of tourism. The
demands for conferences and seminars are changjthg ime. Business tourists
are looking for different kind of services and puots for their conference or
other event and, therefore conference service geosihave to able to keep up
with the trends and competition. Every city careoficcommodation and meeting
facilities for tourists but with programs servicasd other additional services

cities can differentiate themselves from the combqorest

In Finland business tourism is a growing induskwland is a major technology
country and therefore many people who come to Rthlaave a business related
purpose for their visit. Finland is a safe placework and hold international
congresses. Figure 1 shows that in 2012 over 2€epeof the total number of
travelers were in Finland on some kind of a busirniep. Compared to year 2011

the number of business travelers increased by@&per

Main reason for visit Mumber 1000 Share, per cent Change 2011-
pass. (%) 2012,
per cent (%)

Business trip 1639 21 8
Visiting friends or

relatives 79 10 -12
Other leisure trip 4201 55 10
Other trip 822 11 9
Several reasons 195 3 =29
Taotal 7 636 100 5

Figure 1. The main reasons for travelers to visit Finland2QStatistics Finland
2012)



1.1. The aim of thesis

The topic for thesis came from Kokkola Tourism whilwas doing my practical
training with them. They are at the moment develgpCongress Kokkola into a
way that customers’ needs and wants would meet thigh supply. They are
updating their Congress Kokkola website so thath&llpossible services Kokkola
has to offer for business tourists could be foudnfone place. The purpose of
this thesis is to map the congress facilities, @oyservices and other additional
service possibilities in Kokkola. Congress Kokkalanted me to find out about
what kind of things are now trends in the businessism and how Kokkola’s
offerings are meeting the trends. It was importantCongress Kokkola that |
would carry out as covering a mapping as possibtabse now a days congress
customers are not just looking for the facilitieg they want to also have different
activities in addition to their congress or a seanirEspecially all the program
service and catering possibilities were on theaioheir wishes. The issue usually
is that even though companies have their own websibhey might not tell
everything and also that all the available serviaes facilities cannot be found

from one specific site or a place.



2. BUSINESS TOURISM

Business tourism is a major part of tourism industnd it is one of the oldest

forms of tourism. Even though some forms of busrtesirism are modern, such
as incentive travel, people have travel for certuror the purpose of work.

(Swarbrooke & Horner 2001, 13) The main reasontl@ growth of business

tourism is globalization and new forms of techngloGompanies have expanded
their markets abroad and there for new businessioekhips have been formed.
(Verhel&a 2000, 9-10)

Business tourism can be defined as people travdtinghe purpose related to
their work. Business traveler is a person who isat@ take care and create new
customer relationships, to sell their products aswtvices, to follow the
development of the industry or to learn or teachrarabout their own industry.
(Verhela 2000, 10) Business tourism is considéoedhclude all the aspects the
business traveler experience, for example tranafon; accommodation,
restaurant and program services. Business tramdheother hand, focuses more
on the transportation from place A to place B ot thusiness traveler.
(Swarbrooke & Horner 2001, 3)

2.1. The growth of business tourism

Trade between communities is considered to be tiggncof the business travel

and tourism. When the agriculture developed beytms subsistence level,
communities began to trade the products they prexdiueeople could not always
sell everything to their neighbors and becausehaf the markets were growing
and the need for traveling began. Urban settlems&arsed to grow and develop
and sometimes people had to travel hundreds ofnleters to trade their products
for example to clothes, tools and arts. Not uhil beginning of twentieth century
when the development of industry and the prograsthé political and social

society and at the same time the development ofsp@tation and new

technologies brought the conditions for tourism &oudiness travel did start to
grow rapidly. (Verhela 2000, 9; Swarbrooke & Hor@2601, 14-15)



Business travel and tourism has grown in all okierworld because of number of
factors. The growth of business tourism in the tweth can be viewed both from
the demand and supply side factors. The demandfaaiers are, for example,
increased language skills, growth of populatiore trowth of professional
associations and societies based on shared interdshe reduction of obstacles
to trade and the growth of free trade globally dhd creation of free trade
associations of countries such as the EuropeannUsmal the North American
Free Trade Association. Development of health c#ne, provision of new
services such as business class products on ajrlthe growth of specialist
intermediaries and suppliers providing expert s®sj increased ownership of the
private car, the rise of high speed trains anddéneslopment of aircraft and also
the development of specialist facilities are thppdy side factors of the growth of
business tourism. These factors also stimulated mesiness tourism forms and
new types were formed. Training courses were nebéeduse of the growth of
new technologies which required trained staff alst dhe emphasis on quality
and service. The growth of competition, the needatse the awareness of new
products and the growing globalization of markedsegthe need for high-profile
product launches. (Swarbrooke & Horner 2001, 17-19)

2.2. Forms of business tourism

Business tourism has many forms and the internatioategories are: General
business travel, Trade fairs & exhibitions, Meesimgdustry and Incentive travel.
All of these also have subcategories. Busines®lsaare difficult to divide into
only one specific category because they have featinom other categories also.
(Verhela 2000, 16)

2.2.1. General business travel

The basic form of business tourism is general lmssiriravel. The aim of these is
that business men and women travel to some otkgr to take care of the tasks
related to their work and business for a shortgaedf time. These tasks can be,
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for example, to take care of the business’ customeéationships or to do
secondment work in the company’s other facilitt®eme branches and jobs may
have more traveling in their job description thatheos, like sales person,

secondment person and journalists. (Verhela 2080, 1

2.2.2. Trade fairs & exhibitions

One of the main forms of business travel is to ta&e in different kinds of trade
fairs and exhibitions. These can be both natiomal mternational. Davidson
(1994) have divided exhibitions into two categariggesentation of products and
services to an invited audience and to inform tbesamer and increase sale.
(Swarbrooke & Horner 2001, 5)

Trade fairs and exhibitions are a great way totereaw customer relationships,
market new products and meet competitors. Visittam get new information
about upcoming products and services and the dewaot of the industry they
are related. (Verheld 2000, 16-18)

2.2.3. Meetings industry

Traveling to attend national and international nmggt, conferences and
congresses all around the world is probably thgdsgform of business tourism.
Davidson (1994) defined meetings as “an organiaeshtewhich brings people

together to discuss a topic of shared interest’etiigs can be taken part only by
few people or it can be attended by hundreds opleedt can take only few hours
even to a week. (Swarbrooke & Horner 2001, 5) Mggtiare considered to be
part of business tourism when it is organized dgtshe companies own facilities
and when it requires not only the meetings spetsiliservices but also some
other tourism related services. (Verhela 2000, T8¢ next main chapter will

focus more on the meetings and conferences andaalsonferences in Finland.
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2.2.4. Incentive travel

The Society of Incentive Travel Executives (SITHE98) defines incentive travel
as a form of business tourism which is a global agament tool that uses travel
experiences to motivate employees or gives redognifor employees for

increased level of work performance supporting dloals of the organization.
(Swarbrooke & Horner 2001, 6)

Incentive travel is a tourism product which usuaihcludes transportation,

accommodation and program services. Incentive ltiavennected to traditional

business tourism because the employer or the @@ is paying the trip for

their employees, the user of the tourism packags dot have to pay. (Verhela
2000, 23)

2.3. Business tourism vs. Leisure tourism

For tourism service provider it is not a big diface if the buying customer is
leisure or business tourists, they both use the esabasic products
accommodation, transportation, restaurant servigegisles and program services
the town has to offer. From Figure 2 can be seemesaf the differences between
leisure and business tourism. The differences eafobind for example from the
payer, time and destination of the travel, and &ism the purpose of travel. As
said before, in business tourism the reason foetia work related and there for
the payer is more often the company the travelaksvéor. The destinations of
business travel are usually important technology merchant cities in industrial
countries. The time of business travels are ndttbeany specific time of the year
as leisure travels are widely popular during hglidaason and weekends, accept
that during major holiday times large business emrices and events are not
arranged. Business travels are more often donexglwweekdays and they are
done throughout the year. Leisure holidays arendftoked much before the trip
is actually taken, because it is cheaper and ifwthele family is travelling it is
more likely to have free spaces. Leisure travdlkesto also plan their holiday in
advance, what to do in the destination or at ledwstt they offer in the destination,
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attractions, happenings and events, program ssetvigsiness tourists are often
more demanding and they expect for better qualéwises and specialist
facilities and are willing to pay more for thesée(thela 2000, 13-14; Swarbrooke
& Horner 2001, 9-11)

Letsure tourism Bustness tousism But.__.
Who pays? The tourst Mot the traveler but self-employed business
emplover or azsociation  fravelers pay for their
own trips
Who decides on the The tourist The crganizer of the organizers will often
destination? meeting/ incentive take into account
tnp/conference/exhibiion  delegates wishes
When do trips take During classic holiday  All year round, Monday  July and August are
place? periods and at weekends  to Friday avoided for major
events
Lead time (period of  Holidavs usually Some buziness trips must  major conferencas ars
time between booking  booked a fewmonths in - be made at very short booked many years in
and going on the trip)  advance: short break= 2  notice advance, and some
few days holidays are now also
booked a few hours
before
Who travels? Amyone with the Those whose work some people on
necessary spare time requires them to fravel, o business trips ars
and money who are members of zccompanied by
associations partners who are not on
business
What kind of All kands - coastal, city, Largely centered on some meetings and

destinations are used?

mountain and
countryside sectors

towms and cities in
mdustnalized countries

fraining courses take
place in ramote rural
locations and incentive
destinations are much
the same as for
upmarket holidays

Figure 2. Leisure tourism and business tourism (Swarbrookéogner 2001, 11)

Even though leisure and business tourism have sbffegences, sometimes the
link between business tourists and leisure tousswery changeable. If the
business trip is taking days the business travedeomes leisure traveler after
their work day is over. Many conferences offer eliéint kind of leisure program
services and activities for their participants,idgrthe daytime or as an evening
program. Also, sometimes the business travelersghtheir partners or family
with them on the trip, and while the business &tug working, rest of the family
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is free to act as leisure tourists. After the wddy is over they will all become
leisure tourists. Of course, as said before, incertips include leisure tourism
activities but are considered to be part of businesrism because the payer is not

the tourists himself/herself. (Swarbrooke & Hor@601, 64)
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3. MEETINGS AND CONFERENCES

As already stated traveling for the purpose of mgset and conferences is
probably the biggest form of business tourism toddye general definition for

meeting is when number of people gathers arounddhe table to discuss and
develop a common thing in their minds. Usually aetimg has defined goals and
the purpose of the meeting can be for example idecimaking, brainstorming,

problem solving or publicity and awareness. Meetngangements include, for
example, food and drinks, social events, recreatipossibilities, side program,
transportation, accommodation and possibly othévities also. (Rautiainen &

Siiskonen 2013, 14)

To be approved to Finnish statistics meetings ltaviin definitions:

- National meeting has to have at least ten partitgpand over 60 percent

of them have to Finnish.

- International meeting has to also have at leastptaticipants but they
have to be at least from two different countrietsscA20 percent of the
participants have to be from another country thartaRd. The length of

international meeting is at least one day, minimduhours.

- One day meeting’s length is from one hour to 24rfo(Rautiainen &

Siiskonen 2013, 15)

Meeting is a general term which means events thable communication. There
are many different sorts of meetings and they alehtheir own definitions. Here
are listed the most common ones and their defmsti¢Rautiainen & Siiskonen
2013, 14)

Conference: A meeting meant for discussion, problem solving aonsulting.
Conference is smaller and more freely than congiiéss definition of conference
does not include any references how often confexershould be kept. Even
though there is no time limit conference usualketa given time and has clear

goals. (Rautiainen & Siiskonen 2013, 18)
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Congress Congresses are regularly organized meetings whaete hundreds or
even thousands of participants who all are reptateas from the same
profession, branch, culture, religion or some otgmup. Congress is usually
organized to process a certain topic and presentafind conversation topics are
decided by the congress organizer. Most of thernateonal congresses are
organized in every few years and national congeesse usually organized
yearly. Congress usually takes days and has masjoss at the same time. The
purpose and the goals of congress’ are that thecipants can have face-to-face
conversations, change thoughts and ideas or ine@aath other’s. (Rautiainen &
Siiskonen 2013, 18) Union of International Assadoias (UIA) defines that
international congress has to have an approvednatienal organization or
sponsor and at least 50 participants. Other majernational congresses takes at
least three days and has over 300 participants) &bleast 5 different countries
and at least 40 percent is outside the host caufRgutiainen & Siiskonen 2013,
97)

Convention: There are two different definitions for conventon

1. Conventions are the general and official meetintggislative, political or
economic organizations’, where participants deahwva certain case’s
details, negotiate and try to get a unanimous mtpdor operations.
Conventions have usually a limited timetable witleac goals and

purposes, but they are not organized regularly.

2. In the United States the word convention is useddeédining large
international meetings or national businessmen imgst which are
organized for conversation, commercial fairs orhbofRautiainen &
Siiskonen 2013, 18)

Seminar: Seminars are meetings which are organized forepsidnal interested
in determined topic. Participants have differenlisland are participating for the
seminar to learn something and more. The aim ofirses is to gather
participants together to develop their skills ancf@ssion. (Rautiainen &
Siiskonen 2013, 20)
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Good customer service is a major part of meetindgusiry. Meeting and
conference services need different kind of servicesucceed: actual meeting
spaces and facilities, technique and professicraices related to technique and
also travel- and program services. And usuallytthgel and program services
need a contribution of the local tourism providérse organizers of the meeting
do not normally produce the meeting’s side prog@nparticipants’ free-time
program but rather buy ready-made programs strdight the providers or from

for example some congress service office. (VerBeGD, 22)

3.1. Congress facilities

Congress facilities should always be design befmdhso that they are
transformative for the customers’ needs and theulshoffer different kind of
services which are taken into consideration whammhg the meeting according
to customers’ wishes. Congress facilities shouldehanodern and high quality
technical equipment. Congress facilities shouldiégigned that they can be used
for many different kind of meetings and events. Biggress venues have usually
simple and large facilities which can be transfatnaad divided into different
kind of spaces depending on the event. The purpbsengress venues are that
there can be arranged many meetings and conferaht®s same time and that is
the reason they should have different size of spaddée basic techniques
congress facilities should have are for examplepder with different programs
like Word, Excel, Power Point, microphones and wigeojectors, also the facility
should have wireless Internet. The equipment ofrtduens are essential for the
effectiveness and comfort. (Rautiainen & Siisko@8t3, 32-33, 50)

When choosing the congress facilities it is impatrtep take into consideration
certain things. Firstly what is purpose and theetgpthe meeting, is it a seminar,
press conference, national or international corsgrésis important to know to
who the meeting is for, who is going to participaso, what the budget is for
the meeting; is it necessary to book expensive remsgspaces with all the
possible equipment or can the meeting be arrangedare affordable spaces.
Other things that should be taken into considematioe the location of the
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congress space, transportation possibilities toctihvegress space, service — for
example accommodation, restaurants, attractionso#mel necessary services —
possibilities near the congress space and also kihatof security arrangements
the place has. The criteria for choosing congrassities can be defined by four

A’s principal:

- Accessibility — What is the availability of spacexdawhat kind of

transportation possibilities are there?
- Affordability — What is the price level of the ves
- Attractiveness — What are the pull factors thatattthe space?

Amenities — What kind of services and activities affered on the side?

(Rautiainen & Siiskonen 2013, 32)

3.2.  Congresses in Finland

The importance of international congresses for dfdl and for the towns the
congresses are held is big. Congresses bring isignifoenefit for the economic
life. The congress participants use the local acoodation, restaurant and
transportation services in the destination andefoee the incomes from the
congress are not only helping the event planneralsd the local service and
tourism providers. Good quality customer service aell taken care of congress
is economically profitable and in long term verynbgcial for the destination.

Also, organizing international congresses is pabli¢ especially for some specific
branch to develop their international co-operatiand maintain customer
relationships. At the same time Finnish researdulte and products can be
introduced. Of course, international congresse® geasons to make Finnish
society, competence and knowledge, milieu and miltoore well-known in the

world. (Rautiainen & Siiskonen 2013, 88)

As can be seen from Figure 3 the number of paditgpin congresses in Finland
has been increasing rapidly between the years 488@013. During these years
there have been growth in almost every year anchtimeber of the participants
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has doubled. From this figure it is easy to noticat Finland has stabilized it

status as an international congress country.

The number of
participants

TO000
BO000
50000
40000
30000
20000
10000
o
FE383468 898888 888888¢3¢8¢8¢%

Figure 3. The development of congress participants in Fohld®90-2013
(Finland Convention Bureau 2013)

662 international congresses, was organized imafthin 2013 and over 71 000
people participated in those congresses. A congresgonsidered to be
international if it has over ten participants adefrom two different countries and
where the at least 20 percent of the participargsoatside Finland. The most
popular congress town in Finland is Helsinki, theas organized 288 congresses
in the year 2013 and over 31 000 people particthatén the second place is
Espoo with 94 congresses and 8 827 participantapé&ee is in a third place with
74 congresses and 7 899 people participating. dfthlConvention Bureau 2013;
Matkailun edistamiskeskus, Tilastot 2013)

Finland’s pull factors in the international congrésdustry are safety, reliability,
exotic, location and knowledge. (Verhelda 2000, 18)Finland Convention

Bureau’s (FCB) survey nine out of ten respondentsvared that the safety of
Finnish host cities was either good or very goddnlénd Convention Bureau
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2014) Finland is considered to be neutral and ipally and economically stable.
The impartiality allows congresses concerning palitor military conflicts to be
held in Finland. Reliability can be seen in Finnisbrking ethics — usually if
Finnish people promise something they will do niteknational business partners
appreciate the honest Finnish work environment. niBm pure nature,
peacefulness and silence, high amount of lakes rams, archipelago and
changing seasons represent the exotic in Finlarethgla 2000, 19-20) Because
of four seasons and nature it is possible to dderdiht kind of activities
throughout the year. Finland is easy to accessinard80 international flights all
around the world is arriving daily to the Helsinkantaa airport. Also other
Finnish towns have direct international flight aimg. (FCB 2014) Finland has
also good ship connections from Sweden, EstonigGerchany. From Russia it is
easy to access Finland by train and road. High a&oug science and research
quality, modern and high-quality meeting and cosegréacilities are Finland’s
strengths as a congress destination. (Rautiain&iiskonen 2013, 90) Leading
universities, specialized hospitals and researclstitimes are attracting
international business travelers to come to Finl&figh educational standards in
Finland is one of the reasons for high developneériechnology, Finland is an
experts for example in different fields of techrgtpbiochemistry and medicine.
Finland offers wide range of different kind andesmongress facilities, from big
congress centers for thousands of participantstimate meeting cabins for small
amount of participants. (FCB 2014) Other strengtilaid has is wide-range of
services which are offered for congress organiZ&ifferent program and catering
services are considered to have good quality. Wirganizing an international
congress in Finland it is easy to have help foratrangements from professional
congress organizers, tourism and tourists officeservice providers. (Rautiainen
& Siiskonen 2013, 90)

Finnish people travel mostly to national congresaad most commonly to
Helsinki. Also, other Nordic Countries and CentrBurope are popular
destinations among Finnish business travelers. Bliengh Finnish business
travelers stay in four-star hotels, to most of titaelers the location of the hotel

in destination is most important when choosing auoodation. Other important
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things are breakfast, Internet and transportationnections. Finnish business
travelers prefer hotels which are near the condessiities. The average length of
the business trip is usually from two to six dalyginish business travelers are
modest, most of them prefer as necessary equipwienfashioned pen and

notebook more than tablet computer. The most nacgsxuipment is a smart
phone. More than half of the business travelersbienthe business trip and
leisure trip. They come few days before the corgyres they stay to the

destination after the business part of the tripvsr. Usually Finnish business
travelers stay at the same hotel during the whola&y when they bring their

families with them. (Hotels.com 2011; Kohokohdatdtei 2013)
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4. TRENDS IN CONGRESS TOURISM

Is business tourism and congresses going to decraad extinct because
companies and organizations can see their custonmrally whenever they need
to through the screen? Are customer relationshiosggto be taken care online in
social media? No, but business tourism industryehtiy be in the surface of
changes in the world. Even though because of theldement of technology
meetings, trainings or product presentations domdin® are increasing,
conventional business trips are still done all otrer world but consumers are
showing behavioral changes. (Conrady & Buck 20B2)2

Sustainability is now important issue also in basgtourism. It is important to
know that business tourism always consume the @emwient because traveling
produces big carbon footprint. Business travelengehstarted to think about the
sustainability when traveling; instead of airplaniggvelers take train or car,
business class is not as important anymore ased ts be and accommodation
does not have to have the best possible amounarsd. §Conrady & Buck 2011,
232) Demand and supply side of tourism productssardices have to take into
consideration the social and environmental respditgi Congress facilities
should, for example, improve recycling, waste tresit, try to use renewable
energy sources and offer only locally produced faodtheir facilities. It is
important that congress facilities have modern ggeint because usually they
have newest technologies and therefore are the emstonmental friendly.
Congress organizers have big responsibility whenkihg sustainability, it is
important to favor local service providers whichvéasustainability and
environmental -strategy. (Rautiainen & Siiskonenl120 15-16; Matkailun

edistamiskeskus, Trendit)

Congresses today are not just events and placesevithehave conversations,
solve problems or learn new business informatiohthay are experiences as
themselves. Tourism service providers cannot pippspeaking give the

experience to tourists because it is forming inmigtsl own minds. Organizers and
companies can influence to it by giving the papicits the right setting and
technical tools. (Verheld & Lackman, 2003, 35) Qasg organizers should take
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into consideration that participants should have ofha kind experience when
participating in the congress or other event. Tigawizers should choose unique
and unexpected congress facilities to provide ualusxperiences. Also different
program services and other outdoor elements gieep#nticipants different kind
of experience. For example different programs ie tmature will help the
participants to feel better and gives strengthdotioue the congress. Meals are

also part of the experience. (Meeting Strategidst0

As mentioned earlier it is important to favor logabducts and services. It is
becoming a trend in congresses that participantst veaget to know the local
culture. For example, many business travelers witoecto Finland are visiting
Finland for the first time and do not know almostthing about our country. A
good way to give the local culture for participarggo offer local cuisine, show
local arts and crafts and let the participantspwypular local activities. (Meeting
Strategies 2014)

Technology has always been big and important gazbiogresses and during now
a day technology has even bigger part. Virtual mgstand events are becoming
more and more popular and they are arranged fagyebigudience. Numbers of
congress organizers have started to use onlinedageregistration system and it
Is increasing all the time. Social media as partafgress is also increasing; live
tweeting from the event and using Facebook to emg®ucommunication are
becoming common. Congress organizers have alsdedtdn use mobile
technology and applications to give information ftire participants. With
applications congress organizers can give the mbefior participants without
having to have as much printed papers and thatalsoy save the environment.
(Meeting Strategies 2014; CWT Meetings & Events4)01

A major trend in tourism today is mindfulness. Tioets of mindfulness are in
Zen-Buddhism meditation and it is a relaxing- at@ss releasing mechanism.
The meaning of mindfulness is to notice what ispgeaing at the right moment
and what is going on in persons own mind withoualeating or criticizing
anything. Multitasking in today’s working life isveryday life but studies have
shown that only few people can manage to do it.w&dople experience stress
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and have burnouts. (Matkailun edistdmiskeskus, ditem business life burnouts
are a major problem and, therefore, all kinds af s&ress releasing mechanisms
are welcome and what better way to introduce theepebple in business life than

in meetings and congresses.

The demand for incentive traveling has been inangasapidly among domestic
tourists as well as tourists coming abroad. Exa#ieivand adventure are major
parts in incentive traveling but in the future diént kind of wellness services are
probably going to have more value. Varied teameng activities which uplift
team spirit and improve working environment arengoto be more requested.
(Verhela & Lackaman 2003, 32; 37)
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5. KOKKOLA

Kokkola is a beautiful seaside city on the coaghefGulf of Bothnia. Kokkola is
located 120 kilometers from Vaasa to north in #agion of Central Ostrobothnia.
It is a seaside town with a population of around08®@. 84 percent of the
habitants are Finnish speaking and around 13 peerenSwedish speaking and
the rest speak other languages. Kokkola is thenéiady administrative,
educational and cultural epicenter of Central Qeitbnia. The closeness of the
sea has given to the city of Kokkola good grourmiscommerce and logistics.
Kokkola is a one of the major industrial citiestime country. The most important
sectors are chemical, metal, engineering and bodastry. The industrial area and
the port of Kokkola are located in Ykspihlaja, abfive kilometers from the town
center. The biggest employees in Kokkola are thg &fi Kokkola, Ostrobothnia
Central Hospital, Boliden Kokkola and Free Cobajt @fter the municipalities
of Kalvia, Lohtaja and Ullava were incorporatedwifokkola in 2009, Kokkola
has become an important center of agricultural gpectdn; it is the largest milk
production area in the whole country. The Centnaversity of Applied Sciences
and Federation of Education in Central Ostrobothofi@r a large scale of
different degree programs for students, and thezefmkkola is big educational
town in Finland. Kokkola is a rich cultural and wmal city which offers many
different attractions and activities for everyoi¢okkola 2014, a; Kokkola 2014
b)

5.1. Kokkola Tourism Ltd

Kokkola Tourism operates as tourism-, congress- evght service developer,
marketer, seller as well as provider in Kokkolas dffice is located in the center
of Kokkola near the town hall in the market pla€ekkola Tourism is specialized
in tourist information services and selling and idong tourism products.
Congress Kokkola is part of the services and the deapter will focus on this.
Kokkola Tourism plans events and productions, f@aneple, the Venetian Night

at the end of August. During the past couple ofrydhey have arranged the
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European Food Market in summertime and in Decenthey organize the
Christmas market in Neristan. Kokkola Tourism isoakpecialized in group
travel. They tailor make and plan tourism packagegyroups of all sizes based
on the customers’ wishes and for their timetabléeyl sell cruises to the
lighthouse island of Tankar and to the archipelagahe m/s Jenny. Also, they
sell the accommodation on the island. They havéh bappupiste and
Lipputoimisto ticket offices in their office, whichoth sell tickets to different
events in the whole country. Kokkola Tourism hasated Visitkokkola Online —
booking system, where tourists can book their esisnd accommodation to the
Tankar lighthouse island by themselves on the heterBecause Kokkola is the
financial, administrative, educational and culturapicenter of Central
Ostrobothnia, Kokkola Tourism is not only marketidgkkola but also the whole
Central Ostrobothnia. Kokkola Tourism provides eliéint kind of services for
tourists visiting Kokkola. They offer brochures amdps about Kokkola and also
other towns and places in Finland. Kokkola Tourmsslls and books authorized
guides for smaller or bigger groups. In their adfibey also sell different kind of
souvenirs about Kokkola and also popular hiking snapKokkola. Throughout
the year Kokkola Tourism takes part and markets kéték and themselves in
different kind of exhibitions and events all ovhe tcountry. Kokkola Tourism is
working closely together with local accommodatiaiovpders and catering and
program service companies to make sure customergeathe best experience
possible. Kokkola Tourism is highly investing custr service and they try to
fulfill all of the customers’ wishes and needsgcifstomers are happy they will
most likely come back. (Visit Kokkola 2014, a; WiKokkola 2014 b)

Marketing and selling the main and most populaaetions in Kokkola; Neristan,
lighthouse island of Tankar and the Venetian Nigéstival is a big part of the

services, therefore the attractions have shortrigiéiens below.

Neristan, the old town of Kokkola is where everurist must take a walk when
visiting Kokkola. The town plan is from thel650sconsists of 12 blocks with
hundreds of wooden houses and yardbuildings. Tliesolare built in the
17" century. It is one of most extensively preservéstohical area of wooden
houses in Finland. During the centuries, for exanptes, land uprising and the
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development of the town have changed the appeacdnderistan. Neristan is a
unique milieu with an old town atmosphere. (Nens2®14; Visit Kokkola 2014,

c)

Lighthouse island of Tankar is located to the grelago about 15 kilometers
from Kokkola. There is a red-white lighthouse whighs built in 1889 and it is
27 meters high. The lighthouse is still in use amgitors can visit the inside
during certain days. Also, there are an old churdluseum of seal-hunting,
natural trails, bird watching tower and an old iiighvillage. Visitors can easily
enjoy the unique and beautiful nature and the citnas by walking the nature
trail. During summer there is regular boat conioecto the island with m/s Jenny
which has 177 passenger seats. The boat trip @mkesand a half hour to one
direction. The island has no permanent residentdb&cause of tourists visiting
Tankar they have built a summer café to the iskhdre tourists can enjoy, for
example, a salmon soup meal. It is possible forigtsialso to book charter
cruises to the island and have, for example, a imgddr different meetings.

There is possibility for accommodation on the idlan(Tankar 2014; Visit

Kokkola 2014 c)

In Kokkola and its surrounding areas Venetian Nighthe traditional way to

celebrate the end of summer and the end of cotteggon. The Venetian Night is
a festival of water, fire and light. The Venetiarght Festival is always celebrated
in the last weekend of August. Different kind ofeB like bonfires, lanterns,
candles and torches are a big part of the darkeeusings in the weekend.
Today the torchlights glow for kilometers along tbeast line of Kokkola and

tourists and local people without their own summettage drive through the
coast line to see them. Also, now there are lodiftérent happenings and music
performers in the city center of Kokkola for evemgoand people from all over the
country are coming to see the lights of the festifokkolan Venetsialaiset

2014)
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5.2.  Congress Kokkola

One of the main strengths of Kokkola is businessisan because leisure tourists
mostly travel during summertime when Kokkola isl fof different events and
beautiful attractions but as we know the summaekimtand is quite short. As can
be seen from Figure 4 over 91 000 nights were speRdkkola in the year 2013.
Of course, this figure does not show the purpogheiisit, but without business
tourism possibilities it is hard to imagine thag tumber of nights spend in hotels
would be this high.

Region / Mights Change | Mights Change of | Mights Change
municipality spend, of nights | spend, nights spend, of nights
total spend, residents |spend, non- spend,
total, % residents, |residents |non-
%o residents,
o
Central
Ostrobaothnia 115,743 1.3 106,647 2.8 9,096 -14.1
Kokkola 91,379 -0.2 83,626 1.6 7. 753 -16.6

Figure 4. Nights spend in hotels, January-December 2013 i¢8tat Finland
2013)

Congress Kokkola sells and markets the congressitplitses in Kokkola and all
the services related to that. Congress Kokkolareffersatile and multi-functional
facilities for different kind of meetings and comgses throughout the year. All
the facilities are equipped with modern audio vigaehnology and services. It is
possible to book facilities for all kinds of smaller larger events, seminars,
meetings and celebrations. Because of Congressdtalal the possible services
business customers need are easy to access. R&lsoettting facilities and hotels
are just walking distance from each other. (Corggkaskkola, a)

One of the strengths Kokkola has as a congressscity location. Kokkola is in
the center of fast transport links and thereforsiress tourists can easily reach
Kokkola by road, train and by airplane. Kokkola sguated almost an equal
distance from Helsinki and from the Arctic Circkokkola is along one of the
main railway roads. The train ride to Helsinki frafokkola takes four hours and

to Rovaniemi five hours. There are good bus commex to all directions.
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Railway- and bus stations are right in the cityteemear all the services so it is
easy to reach them. Also, Kokkola has an airporiclwiis located in Kronoby
about 20 kilometers from the town center but thare good bus and taxi
connections to the airport and back. There arey dlaghts to Helsinki and also it
is possible to fly to Stockholm three times a ddgkkola is on the way of the
main highway E8 (Oulu-Turku), the starting pointather important highways
E13 (Kokkola-Jyvaskyla-Lappeenranta) and highway8 ERokkola-Kajaani).
(Visit Kokkola, d)

Service-oriented and skilled personnel in Congkaslkola are taking care of the
customers during the whole meeting process frontioking to the ending of the
meeting. A congress host helps and takes card tlegractical arrangements in
the meeting rooms before, during and after the tevBine congress host also
makes sure that all the technical equipment istfonmg properly. The host is
present during the whole event making sure thatctiteomers have everything
they have ordered and they need. The presenceeofahgress host ensures a

well-running event. (Congress Kokkola, b)

As mentioned earlier approximately 13 percent & gopulation in Kokkola
speak Swedish as their mother tongue. Bilingualigves excellent grounds for
Nordic and international congresses and seminais.an advantage for Kokkola
in high competition. Congress Kokkola can offerfeiént kinds of program
services and other additional services for busicastomers throughout the year.

Congress Kokkola works closely together with |ageivice providers.

5.2.1. Congress Kokkola’s own facilities

The main facilities Congress Kokkola has are lataie the Town Hall.

Kokkolasali, a congress hall, completed in 2003 thees total capacity of 500
people and it can be separated into three differ@mms; Kokkolasali, Oja and
Kaarlela. All the facilities in the Town Hall haV&#LAN. In this chapter Congress

Kokkola’s own facilities are listed.
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In Kokkolasali it is possible to arrange different kind of everfte example,

seminars, conferences, festive dinners, music pedoces and even ballroom
dances. The up-to-date technical equipment, fomgka adata/video projector,
high power overhead projector, videoconferencingiggent, presidium table,
podium, PA system, microphones and possibility ¢éb g with simultaneous
interpretation equipment and skilled congress persbwill provide to customers

good meeting experiences. (Congress Kokkola,b;asarkokous Kokkolassa)

Congress room@ja andKaarlela have both the total capacity for 60 people with
chairs and a class form it seats 30 people. Botlthefrooms have modern
technical equipment such as data/video projectadgoconferencing technology,
high power overhead projectors, PA systems, miaoph and possibility to set
up with simultaneous interpretation equipment. Wgitpads can be added to
chairs if needed. (Congress Kokkola, b)

There are alsesmaller meeting roomsin the Town Hall with the capacity of 20-
25 people. These rooms are also equipped withatestl technique: data/video
projector, high power overhead projector, big sereeideoconferencing

equipment, flipchart and TV, video and DVD. (Corgg&okkola, b)

Gamlakarleby-foyer and thepublic lobby are a great place to have cocktall
occasions and also fairs and exhibitions. In tlyef@nd lobby it is possible s®t
up with a sound system, microphones, a big scre®h a video projector.

(Congress Kokkola, b)

The Snellman Hall is a concert, fair, seminar, and congress hall va@®
numbered seats. The whole concert hall has goadilitis and audibility. The
concert hall is located about one kilometer frone thown Hall and the
Marketplace. From the foyer cloakroom, ticket sad@sl toilets can be found.
Fazer restaurant and concert hall can be directtsaeced from the foyer. All
these facilities can be booked separately or t@gethhere is also a WLAN
available. (Snellman Hall 2015)

As mentioned beforghe Lighthouse island of Tankar is a very popular

attraction among all kind of tourists and localideats during summer time and it
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Is also possible to arrange unique and memorabttings and get-togethers on
the beautiful island. There are facilities for di#nt kinds of needs. The former
piloting station’s tower has been renovated andethe a brand new meeting

space with the capacity for ten people and the swwsdopen into every possible
direction. In the same piloting station there soanother meeting facility, Pilotti,

for around ten people. The Lighthouse master’'s étas a meeting space for ten
people as well. These meeting premises have TVstendustomers can connect
their laptops to them and through the TV show thaterials for the participants.

In Tankar café it is also possible to have différements for around 30 people
indoors and the café has also a covered terrace.islénd’s sauna can also be
booked as an addition to the meeting. Of courseustomers want to they can

arrange their get-togethers even outside on thesr¢g8undstrom, M-S. 2015)

The cruise ship m/s Jennyis available for meetings and other events. It is
possible to take a cruise to the archipelago ang lEameeting at sea but the
meeting can also be held while the ship is decBedny has the capacity for 70
meeting participants in the salon where there sgvar screen, TV, microphones
and a possibility for a video projector. Fazer faeavices offer delicious catering
for all kinds of meetings on the boat. (Sundstrét¥S. 2015)

Fazer Food Service®mica Coccolita restaurant is located in the Town Hall of
Kokkola where all the Congress Kokkola’s own megtiacilities are located as
well. Coccolita is working closely together with @pess Kokkola and they are
doing all the caterings to congresses and semheddsin Town Hall, Snellman-
Hall and in cruise ship m/s Jenny. They fulfill tbestomers catering requests to
all kinds of events from small meetings to big @&rsx They have ready-made
meeting menus but they can be changed as neddsdkola Town Hall,
Kauppatori 5, 67100 Kokkola, coccolita@amica.fj 040 806 5006.(Amica
Coccolita)
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5.2.2. Statisticsabout meetings in Kokkola

These Congress dkkola’s statistics; the numt of meetingsand participants
include only congresse which were arranged in Congress Kokkoliown

facilities in the Town Ha and, therefore, even these statisdesnot show the

whole truth about how many business tourists ateadlg visiting the town.

Figure 5 shows the total number of meetings arrarigeCongress Kokkola’
facilities. Most of the congresses organized in Kokkola wene day meeting
and conferences artde number of 2-3 days meetings durthgs past few years
has varied fron# anc 10. During the year 2014 the number of meetings wa
and it increased by over meetings compared to thyear 2013 and 26 of tt

meetings lasted two days or long
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Figure 6 shows how the meetings are divided betvadgésrent times of the year
from the year 2008 to 2014. As can be seen, ther&utime has been the quietest
time in business tourism in Kokkola during all tyears. It can be explained by
summer holidays. The end of the year would seebetover all the most popular
time of the year to arrange congresses even thiouthie year 2014 the beginning
of the year was more popular.

From Figure 7 can be seen that the number of gaatits has not change very
much during these past four years. The average aumibparticipants during
years 2008-2014 was around 9940 and the average&r2014 was 88 persons
per meeting. If figures 5 and 7 are compared it loarseen that the number of
meetings per year and the number of participangésnat in relation to each
together. For example, in the year 2012 there wehg 75 meetings arranged and
97 in the year 2014, but still the number of pgraats was higher in the year
2012 than in 2014.
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6. RESEARCH METHODS

Tourism research studies are often interested am@xng the behavioral charac-
teristics and attitudes of consumers in differaitexts, such as travel motivation
or attitudes towards the tourism destination. Tral fout the results a research
methods has to be used. There are considered tiwabkinds of research meth-

ods: quantitative and qualitative.

The key to quantitative research methods are stafigesting techniques and
numerical data. To draw conclusions quantitativeregch is relying on analyzing
numerical evidence. The best way to get the data &ve different surveys and
keep statistics about consumers’ answers and dolingsdata can also be derived
for analyzing from observation involving countsy Bxample ticket sales, from a
concert or other events. (Veal 2011, 34) Statistieahniques are usually some
kind of questionnaires done with different survegthods. Questionnaires are
formal and the questions are asked in a prearraagest. The researchers have
some kind of a purpose and aim of what they wakintmw and get out of the re-

search.

Qualitative research is considered to focus moregathering verbal data,

perceptions, and feelings rather than numericah.dahese methods are often
trying to answer to questions of What and Why. @ime of qualitative research is

to understand the research topic as whole ratla@riaking detailed conclusions.
In qualitative research the results to researclstoues are, for example, gathered
by observations, informal and in-depth interviewsoalysis of texts. (Veal 2011,

35, 231-232)

This thesis did not have an actual research prolaech a qualitative research
method was chosen because this topic does notreeguy statistical outcome. |
started this research by thinking about what kifidcompanies there are in
Kokkola and which of them have the ability to offsograms for different sized
groups or if they would have facilities for meesng sent e-mails to companies
asking if they might be able to offer different #iof additional services for meet-
ings and congresses and also what kind of meeditilities they are offering. The

purpose of mapping was to find out what kind speakrvices they have that
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could suitable for business travelers as recreadiwh an addition to meetings,
where their programs can be held and for how bagijgs their programs are pos-
sible, as well as what is the capacity and tecthregaipment of their meeting

facilities. Also, the aim was to find out if theseganizations have some special
features such as catering. Some of the compardesadioffer anything and some
of them did not answer at all but fortunately todaynpanies have good webpag-
es where they are giving information about them thieit services. All the infor-

mation | got from the e-mails and from the Interaet gather here in this report.
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7. CONGRESS FACILITIES IN KOKKOLA

There are many other facilities available for magdiand congresses in different
parts of Kokkola with varied sceneries dependingustomers’ needs and wants.

Original Sokos Hotel Kaarle is located right near the Town Hall and
Marketplace and thelgave the meeting facilities from 10 up to 120 peoplhey
have four conference rooms which can be connedeeath other for bigger
events. Kaarle’s conference rooms are good fonitrgi sessions, meetings and
different kind of gatherings. All the rooms havedam basic equipment such as a
laptop and a mounted video projector. In Hotel Kadhnere is also a panorama
cabinet on the fourth floor where, for example, aripnt negotiations and
different corporate parties can be arrange. Becthes®&/IP sauna facilities (with
lounge and furnished balcony) can be connectedht& ganorama cabinet
corporates’ sauna evenings can also be arrangeHotel Kaarle. All the
conference rooms have WLAN. They have also a saao@on with three saunas
for 5-15 people. Restaurant and catering servieesbe found from the hotel.
Kauppatori 4, 67100 Kokkola, sales.kokkola@sokoshotels,fi06 8266 505
(Original Sokos Hotel Kaarle, 2015)

Hotel Kokkola has also conference rooms for training sessions daffiekent
meetings and they are located in the city centieeiricabinets are suited for up to
70 people in a theater form. The cabinets haveotgate conference equipment
with a video projector, white board, flipchart amdreless Hotel Highway
Internet. In Hotel Kokkola’s facilities also a sausection can be found and it can
be booked during weekends. Also they offer catesegvices for meetings.
Rantakatu 14, 67100 Kokkola, myynti@hotelkokkola.fi, +358 6 8241 087
(Hotel Kokkola 2015, a; Hotel Kokkola 2015, b)

The third hotel right in the city centerfnlandia Hotel Seurahuone.They offer

facilities for meetings of all kinds. They facié8 include cabinets for up to 60
people in theater form and sauna sections for upbtpeople. Cabinets Donner
and Rautavaara have the capacity for 40 peoplelasscform and they are
equipped with a video projector, flipchart, whitealbd and wireless Internet

connection. Cabinet Kallio is a bit smaller and lias capacity for 12 people.
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There are also modern technical equipment. Theasaahinet has a lounge with
fireplace and separate dining area. The sauna efalo@an be connected to
Rautavaara cabinet. There are also two smallerasawith the capacity of 6 and
12 people. Hotel Seurahuone is also offering aageservices and they have
readymade  catering packages. Torikatu 24, 67100 Kokkola,
myynti@seurahuone.com+358 20 7959 60(Hotel Seurahuone 2015)

The Kokkola University Consortium Chydeniusis part of the Kokkola campus
area which is located about two kilometers fromtthen center. The University
Consortium rents almost all of their class and tiagon rooms for meetings and
seminars. Up-to-date information and communicatieeshnology (ICT) and
remote access technology services are very imgoftanthem and they are
developing and investing in them all the time. Tlo&er different types and well
equipped, modern and functional conference faedifior all kinds of events. In
their biggest facility, Ulappa, congresses for D@ participants can be arranged.
Terva cabinets represent the smallest premisestiaticapacity for 6-10 persons.
Facilities with different capacities between thes@m also be found. The lobby
areas are also available for events. Senior Attenskrvices are always included.
The University Consortium is connected to the Gantiniversity of Applied
Sciences and their auditorium seats up to 200 paemlso available for renting.
The new campus hall is under construction at tlreesaampus area and there
even 1000-2000 people events and fairs can be héle. Kokkola University
Consortium Chydenius offers services which helpdfganizers to arrange their
event, from marketing to practical arrangementsnguthe event. Caterings to all
events is offered in their own Fazer Amica restaurdalonpojankatu 2B,
67100 Kokkola,mika.laspa@chydenius.fi 0400 829 48@Jokela, A. 2015)

Vanhankaupungin Ravintola is located right in the heart of Kokkola, in thie o
town Neristan in the I century milieu. They offer atmospheric restaurand
meeting services for up to 110 people. Their twenpses on the ground floor,
Green and Yellow Hall with the capacities of 12 aqpdto 40 people (24 people
into same long table) are used mainly for dininge Tipstairs meeting room, the
Red Cabinet, with capacity for up to 60 personsg@ons into same long table)
is good for meetings and festive events. Upsthieset are also two cabinets for
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smaller meetings and negotiations, and they catbheected to the Red Hall for
bigger events and meetings. A video projector, \&@rtead projector and a silver
screen can be used if needed. Vanhankaupungin tevoffers different kind of
ready-made catering and meeting packages froncaffte or tea and pastry to
whole day’s meetings including all the meals: bfask lunch and dinner.
Isokatu 28, 67100 Kokkolajnfo@vanhankaupunginravintola.fi, 06 834 9030.
(Somero, H. 2015)

Kokkola Sports Club offers connected meeting and sauna facilitiessfoo 30
people. Their premises can be found from the cesfté&tokkola from Chydenia
shopping mall. The lounge and meeting area hasi@ fable with 20 seats and
two smaller seating groups. The area is equippeth ai flipchart, a video
projector, stereos and WLAN. There is a connectmithe outside balcony and
shared shower and sauna facilities for women ana Kekkola Sports Club has
also a gym and a bowling alley in their premisessiBess customers can, for
example, first have a congress, then relax whilgling or training in the gym by
themselves or with guidance and after that havauaa evening. It is possible to
order catering services, meals or some smalley salsweet snacks with coffee,
to events because Kokkola Sports Club is workingetioer with restaurant
Picante.Rantakatu 2, 67100 Kokkola,keilailu@kokkolasportclub.fi, 044 344
9205.(Lahti, J. 2015)

The Old Tullipakkahuone offers cozy and unique event facilities for priavat
parties and companies. Their premises are multifmal for different kinds of

events and happenings from business product lagncti@ners, fairs and
exhibitions, concerts and theater shows to weddargs other family festivals.
The Tullipakkahuone was built in 1918 and the aias lbeen to maintain the
authentic and original atmosphere when renovatinghie old wooden floors and
beams and the color schemes have been preservedfatiities have been
renovated honoring the historical time and stylee Tacility consists of two big

halls which are connected together and there ig alskitchen in the same
premises. When both of the halls are in use difimeup to 200 people can be
arranged. They do not offer any catering serviagstliey are co-operating with

the local restaurants and catering business andecammend them, if customers
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want to. Tullikamarinkatu 1, 67100 Kokkola, ulpu@valikangas.fi 040 516
2311.(valikangas, U. 2015; Vanha Tullipakkahuone)

Karleby Ungdomsfdrening is rentinfungsborg, which is a historical building
from 1909 and has versatile facilities for differdand of events: meetings,
congresses, concerts, weddings and theater shomes.fétival hall has the
capacity for 250 people and there is also a stége.cafeteria area is good for
meetings for 40 person. The space is equipped avittdeo projector, kitchen
facilities and tableware for 250 people. They pdevcoffee only for events under
50 people.Poikkikatu 8, 67100 Kokkola, jungsborg@gmail.com 045 316
9180.(Salmela, J. 2015)

Kokkolinna is a training restaurant located in an old jugéodse which was
built in 1908. The big dining hall has the capaday 70 people and the smaller
dining hall seats 40 people. Both of these halislmused for different events. In
addition to these there is also a meeting cabmrel® people and it is equipped
with a flipchart, a silver screen, a video projecdad WLAN. Menus for events
are always planned together with customers or neaisbe chosen from ready-
made menus. They also arrange theme evenings edtis fand drinkdsokatu 1,
67100 Kokkola,info@kokkolinna.fi, 040 808 5557(Uski, S. 2015; Kokkolinna
2015)

Port Tower can offer versatile meeting facilities for diffatesize of groups up to
80 people. Their four rooms Market, Ritgrund, Tandad Ut6 can be connected
together or used as small meeting cabinets. Evwenythas all the needed meeting
equipment from a video projector and a flipcharatwireless Internet connection.
On the seventh floor of Port Tower there is Visén@r with a modern interior
and beautiful view. There is also a connection tigish sauna facilities. Visit
Center works well for important business meetirggg;ial and sauna evenings,
and for product launches. Catering for events irt Power can be ordered from
their own restauranSatamatie 330, 67101 Kokkola, 044 7809 12@.0rt Tower
2015)

Federation of Education in Central Ostrobothnia offers versatile meeting and

congress facilities in Kokkola and in Kalvia. In Kwmla in the Health Care
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Campus (Terveystie 1, 67200 Kokkola, 040 808 50pthey have six different
size rooms for different meeting and event purpoBehjola-hall is suitable for
up to 700 people and it is equipped with up-to-dateiovisual equipment, a
video projector and also a stage. Then there iswatitorium for 190 people,
room Helmi for 60 people, room Marjatta and Aava30 people, room Marjatta
for 24 and room Kielo for 26 people. All of theseoms have also the latest
equipment.Central Ostrobothnia Institute in Kalvia (Opistontie 1, 68300
Kalvia, 044 725 074D has also auditorium for 190 people with the flates
audiovisual equipment. Their normal class roomseasily be turned suitable for
10 to 30 persons meeting facilities. Then, in addito these, they offer a lounge
with a fireplace and sauna facilities for 20 peoghel their atmospheric tepee is
suitable for 15 people. (Toivonen, S. 2015; KPEDI12)

Kokkola-Pietarsaari airport has in their terminal meeting facilities for busy
business travelers. Their 14 people congress rasralflat screen TV which can
be connected to a laptop, a wireless Internet adiomreand a small kitchen. They
also have another negotiation room for eight peopéntgjantie 162, 68500
Kruunupyy, 020 708 6800 Na&ppa, A. 2015)

Service Center Meriruukki offers facilities for different meetings, confecess
and training sessions for 48 people in class fdine meeting area can be divided
into two smaller meeting or group work areas. Theetimg area has up-to-date
technical equipment such as two video projectotaptop and a wireless Internet
connection. Meeting catering can be easily ordegedvice Center Meriruukki is
located about two kilometers from the cent&ydvarinkarintie 1, 67200
Kokkola, meriruukki@kphoi.fi_, 044 731 1361(Pohjonen, K. 2015)

Jukkola Cowshed'’s attic offers a characterful and a unique place for daffier
kinds of events in the beautiful rural milieu inHtaja. They have renovated an
old cowshed and they have two premises in thereclwltan be rented for
congresses, weddings, concerts and other events. dttic is personal,
atmospheric and breaths history and details apéritect for 100 people but the
capacity is up to 150 people. However there is emagate heating system it can

only be used during summer time. The cowshed'sacels now under
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reconstruction and it is taken into use during sem2015. The cellar too has
many details and its décor is warm, personal atetésting. The capacity of the
cellar is going to be from 60 to 80 people andait be used throughout the year.
They also offer catering and serving possibilities Jukkola Cowshed.
Jukkolanméaentie 27, 68230 Lohtaja, eveliina.jukkola@gmail.comy 0400
463 731.(Jukkola, E. 2015)

Lohtaja’s Hunting club has a hunting lodge which can be rented for mgetin
and other events. The lodge is located 25 kilorsdtem Kokkola to Lohtaja and
it was built in 2006. There is a hall for biggereats with the capacity for 160
people and a smaller meeting cabinet for 20 pedpie.lodge is equipped with
kitchen and tableware, sauna and showers, a fleescl'Vv and a video projector.
There is also the possibility for accommodationXtrpeople in the lodge and for
nine people in the older lodge. There are goodestmn possibilities in the area;
a jogging and a skiing path. Coffee and meals campiovided if necessary.
Pohjanlahdentie 2427, 68230 Lohtajaheidi.niemela@kotinet.com 044 015
0664 (Niemela, H. 2015; Lohtajan Metsastysseura, 2015)

In the ice hockey hall and in the sports hall inkkala it is possible to arrange
events, fairs, exhibitions and concerts for thodsaof participants. Schools in
Kokkola are also renting their rooms and auditosuor meetings and congresses
but usually only during evenings. Kokkola Parishiddnhas different facilities

which can be rented for meetings and other evéneseded.
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8. ADDITIONAL SERVICES

Because Kokkola is a historical town there is attsee. Travel guides of
Kokkola offer sightseeing tours and walks in KokkoTThey are specialized in
making Kokkola and its surroundings known amongigts. They not only tell
stories and facts from the interesting history akkola but also they will tell
what Kokkola is today and light the future a littlEhe sightseeing tours can be
arranged in Finnish, Swedish, English, German ené&. Authorized guides can

be booked from Kokkola Tourism.

Different museums in Kokkola are open for tourist®ughout the year. Here are

some examples:

- K.H Renlund museum — Provincial Museum of Centrsir@bothnia has a
wide range of permanent and temporary exhibitiamghieir Museum
Quarter: Roos House, the Pedagogy and LassandeseH&arl Herman
Renlund (1850-1908) donated his art collectionhe town of Kokkola
and it can be seen in Roos House. In the saltggdnause photographer
Leo Torppa’'s camera collection can be admired. Bl Pedagogy
building was built in 1696 and it is the oldest remctlesiastical wooden
building in an urban setting in Finland. Lassandeuse was built in 1748
and it offers a glimpse into ban setting in Finlaantt a glimpse into a

merchant’s home in the 18th century.

- Kieppi — the Museum of Natural History which ha$fetient kind of art
collections: Veikko Salkio’s Natural History Coltemn, Viljo Nissinen’s

Mineral Collection and Armas Jarvela Butterfly @aliion.

- The Kaarlela Museum of Local History and Cultureickhis located in
Kirkonméki area, presents local Finnish rural adtdrom the 19th
century. The courtyard houses a stable, workshap farge, a smoke
sauna, drying barn and various outbuildings. Tbheestthurch of Kaarlela

from 1500s is situated near the Kaarlela Museum.

Kokkola Town Theater and varied amateur and summtheaters, opera,
Ostrobothnian Chamber Orchestra, different concertseveryone and other
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cultural events throughout the year are good amditor business meetings and
will definitely entertain everyone. A very popul&vening Market in Kokkola
which is arranged every Wednesday during summaevoith visiting. Football
clubs such as GBK, KPV and KPS, ice-hockey teamntésr floor ball team
Nibacos and volleyball team Tiikerit offer nationbdvel professional sport

tournaments entertaining local residents and ttsuris

AjanKaiku offers historical, adventurous and theatrical paogs which will give
an opportunity for customers to break away fromrgday rush. Kristiina
Teerikangas and Anette Kanteh are doing all thgnaras in roles and costumes
and even though the programs are including factfemion everything is based
on the history of Kokkola. AjanKaiku can offer raiive walking tours and
programs in Kokkola’s old town Neristan or wherevarstomers want. The
programs can as well be arranged in idyllic" 1&ntury’s Captain’s House
(Laivurintalo) in Neristan where customers can grgtories, coffee and pastries.
During summertime coffee can be enjoyed outsidehan beautiful yard. The
Captain’s House is being restored and customergegfamiliar with the house’s
history and the present also. All the programs banplanned according to
customers’ wishes and interests. Teerikangas amdeKaare both professional
and authorized guides and Kanteh has diplomastasram activities organizer
and a tour leadeKristiina Teerikangas 050-3748 604, Anette Kanteh 4D-
8257 651 agjankaiku@gmail.com (Teerikangas, K. 2015)

Villa Elba can offer different program services throughowet year from half an
hour recreation moments to a whole day’s packalssr program services focus
on nature and adventure. Villa Elba is located albour kilometers from the city
center near the sea, among beautiful nature arestfoFrom Villa Elba’s yard
starts a four kilometer long nature path. Villa &lbfor example, offers
adventurous walks to the Harbada lighthouse, advertourses which test co-
operating skills, calm forest walks, exercises Wwhielp to find new ways of
thinking and encourage creativeness, a whole dalasnd trips in Trutklippan
where there is also a sauna possibility. From tpeigram service selection
climbing, archery, kick sled safaris in the snoveyet or on the ice during a
sunny day and canoeing and church boat trips sanked found. Geocaching and
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orienteering are as well possible. In addition togpam services VillaElba offers
accommodation, sauna and congress possibilitieariable atmospheric facilities
near the sea for small groups up to 190 peofknnanrannatie 60, 67100
Kokkola, elba@kokkola.fi, 06 8313 400(Roiko, M. 2015; Villa Elba 2015)

Swimming Center VesiVeijari is one of the most popular swimming centers in
whole Finland. With nine pools inside and three lpoautside during summer
time the company can offer to their business custemelaxing and refreshing
addition for the meeting. During the summer tirne bravest can slide down the
80-metre long outdoor water slide and during wititee they have the possibility
for winter swimming in one of the outside pools.sWX&ijari offers wellness
packages for business customers that include, Xample, winter swimming
lectures and guidance. It has been said about mawenming that it relieves
stress, refreshes the body and mind and is gooth&blood circulation. They
have also a possibility for guided water aerobinsVesiVeijari it is possible to
try out different saunas by appointment in additomhe traditional sauna. Smoke
sauna will relax muscles and mind. A turf saun@edmmended, for example, for
stress, insomnia, muscle cramps and skin symptamsnfrared sauna has the
freshening effect and it will relieve body from hdul toxics like nicotine and
some heavy metals. There are also two facilitieslavle for meetings. Wellamo
is a relaxed lounge with a fireplace and sauna.lahe has the capacity for 25
people and it is equipped with a document camevégeo projector and a silver
screen. Neptunus room is for 22 people and it isvels equipped with modern
meeting technology and a fireplace. Both of themsedave a small kitchen and
dinner setKaarlelankatu 55, 67100 Kokkola,uimahalli@kokkola.fi, 040 8068
042.(Visit Kokkola brochure, 2015; VesiVeijari 2015)

Medirex is a physical treatment center at the same premisth swimming

center VesiVeijari. Medirex have spacious treatnfantlities, an exercise room
and a gym and their skilled personnel consist ofp&6ple. Besides physical
treatments they are offering massage services pgaotivities inside and outside
that aim to help maintain working ability and gyraidance. In VesiVeijari’s

pools they organize water aerobics and water rganktl the activities can be
arranged within the customers’ needs and wantsmidity their group sizes are a
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maxim of 20 to 30 people.Kaarlelankatu 55, 67100 Kokkola,
toimisto@medirex.fi, 06 836 2200(Malkamaki, S. 2015)

Matine have over 20 years of experience in arranging é@pgs and trainings
related to beauty. With the long experience thegvkiow to arrange refreshing
moments in connection to a congress. Matine offféerént services for customer
groups who are interested in pampering themsebgsnetics, style and fashion.
Color, style, fashion, hair and make-up tips andiguce are a big part of their
services. Their own facilities are located in Aattshopping center right in the
city center and are for the maximum of 12 peoplethey can possibly bring their
services to anywhere depending on the group sizeddition to these services
they offer, for example, hosts, event workers, neded dancers for fairs,
exhibitions and other kind of eventdehtaankatu 12, 67100 Kokkola,
info@matine.fi, 045 650 2530(Karhulahti, S. 2015)

Kotikatsomo is a shop which is mainly specializing to rentargl selling movies
and video games but they also offer paintball fl#ses. Paintball is game
where customers can forget everyday stress and tooseother world. Paintball
is a team-building activity because customers haweork and develop tactics as
a team together to win the game. Kotikatsomo offgrisled games with all the
needed equipment in two fields, in Kokkola and &lj& in Alaveteli. In Seljes
there is a good possibility for sauna and eatingerafthe game.
info@kotikatsomot.fi, 050 552 2522Ahlstrand, K. 2015; Kotikatsomot 2015)

Tahtiterveys can treat business travelers with different softsvelfare services
as a congress recreation. They offer, for examgdahi health exercises and
relaxing exercises. Different treatments such adicpees, reflexology and
magnetic Relain treatments are as well part ofrthervices to relax travelers
sitting in meetings. Tahtiterveys can offer differéectures and guidance about
nutrition or welfare like stress releasing and xelg for addition to congresses.
Tahtiterveys facilities are located to Service @emeriruukki but depending on
customers’ wants the services can be held elsewRgtarinkarintie 1, 67100
Kokkola, vipe.hoffren@luukku.com, 040 508 198Q(Hoffrén, V. 2015)
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PouttuPlus offer work related well-being services for compemniand private
persons. Paula Pouttu has been working with wolklyegng since 1997 and she
the qualifications, for example, of a work commuyritainer, a psychotherapist
and a reteaming-coach. PouttuPlus can provide dsmbss customers different
lectures and training about work well-being, foraele, mental well-being,
problem solving skills, work community skills, happss and motivation.
Today’s business world is very busy and stresgfegple have to be able to do
many things at the same time, which can lead todaus, therefore it important
that people can get all the possible guidance tooidavburnout.
Laivanvarustajankatu 5, 67100 Kokkola,paula@pouttuplus.fi, 0400 364 477
(Pouttu, P. 2015; PouttuPlus 2015)

West Cost Sailing offers charter sailing cruiseshia archipelago of Kokkola. A
cruise is different and unexpected program, forngda, for recreation day.
Depending on the timetable and weather the cruisesinclude a stop in the
lighthouse island of Tankar or on some other islanda stop at the sea for
swimming. When planning the cruise the customershes are taken into
considerationwcm@westcoastmarin.com0400 325 002.

During wintertime Siperian husky dog safaris aregiade. Customers can steer
the sleds themselves or just enjoy the ride ands/ighile sitting in the sled. But
in both cases there are professionals guidinguktomers during the whole time.
During the safari a stop to a hut for example foffee can be made. The safaris
are always planned together with custom@4g. 585 3346/044 3433 494

In winter months in Palmahovi it is possible toamge different kinds of
recreation days combining sauna, snow and winteimswng in the sea.
Palmahovi can also be rented throughout the yeanétings and congresses and
other events050 554 0599.

Kokkola Golf was founded in 1957 and their 18-hgtdf course is suitable for
amateur and professional golfers. There are al$loegeipped meeting and sauna
cabinets in their facilities. Other than in KokkdBports club bowling is also
possible in Kokkola’'s bowling alley which is locdtén the same premises as

swimming center VesiVeijari. Riding is possiblenmany stables in Kokkola:
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- Stall Classic: Hejmarintie 10, 67800 Kokkola,
lisbeth.sorvisto@gmail.con®400 646 794

- Muhosen talli;: Muhosentie 61, 68300 Kalviduhosentalli@gmail.com
040 503 8148

- Cavalon — trail riding with Islandic horses: Nackdintie 46, 68550 Oja,
cavalon@anvianet,f040 569 7374

Stallax is a pony stable which is located in beautiful aatural rural surrounding
in Lohtaja about 30 kilometers from the centrunKokkola. They offer relaxing
and fun outside activities such as pony agilityhmsimall ponies for recreation
days. A more festive service they have is carriades for example through
Kokkola’s old town Neristan. The carriage can, utufpately, carry only two or
three people and therefore the route must be pthgoie short so that everyone
can participate. They also teach how to ride theiagge. Stallax do not have
actual meeting or dining facilities but they do @aampfire and a possibility for
coffee. Aijalantie 17, 68230 Lohtaja,stallax@kotinet.com +358 40 578 2130.
(Jokinen, L. 2015)

Kokkola Camping does not only provide accommodation but also whfie
activities during summer time. Their beautiful swmdings are good for
recreation. From their surrounding areas can fdugath volley and frisbee golf
fields, two beaches and a mini golf course. Theyaso renting a barbeque hut
with the capacity of 15 people for different kinflrecreation days and evening
gatherings. The hut is available for renting thitomg the year with or without
catering.Meritie 10, 67200 Kokkola, info@kokkola-camping.fi, 06 831 4006.
(Kokkola Camping 2015)

Carola’s Deli provides catering services for all kinds of evesush as meetings,
weddings and evening gatherings. All the meals fetanters to desserts or just
some finger food can be ordered from the same p@amla’s Deli will bring the
meals wherever the customers want. They also hasternizable event facilities
in Willa Carola in Ykspihlaja, Kokkola with the cagity for 10 to 50 people.
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Together with the customers they plan immemoriaenéy and menus.
carolaamickelsson@gmail.co040 544 8284.

Liljan Kartano is located in beautiful surroundings in Kalvia. Jreee a catering
service provider and they cater different kinds edfents around Central
Ostrobothnia. Their own facilities are suitable tip to 150 people and they have
modern equipment, for example, a video projector,oserhead projector and
wireless microphonesKalviantie 1519, 68300 Kalvia, 044 022 3355. (Lilja
Kartano, 2015)
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9. CONCLUSION

Kokkola has many advantages as a congress townatethpo other cities near.
The location of Kokkola is central; it is in anensection of three highways, train
connections are excellent to the east and to thth,nflights to Helsinki and

Stockholm brings Kokkola even closer to many bussnurists. Bilingualism

differentiate Kokkola from many other towns in Eintl and give good grounds
for Nordic and international congresses and seminall the needed services
such as meeting facilities, accommodation and westds and catering services

are available for business customers within walkirsgance.

As can be read from this report Kokkola has lotddferent kinds of meeting,
congress and exhibition as well as other eventitiasi which all have up-to-date
meeting equipment. The capacities of the facilitresies a lot from under 10
people’s small meeting rooms to exhibition and évealls for thousands of
participants. Kokkola has a versatile range of mgetacilities and not only
common congress rooms in the city center but aksgmal, unexpected and

unique facilities in natural surroundings nearnbéure and the sea.

There is a varying selection of program serviceschvitongress organizers can
use in addition to their regular meetings. Orgamsizean offer refreshing and
educational services for participants and createuen experiences. Business
tourists can get familiar with the services induadly within the group and
programs and exercises for the whole group to expes together and build up
their group spirit. Kokkola has good cultural sél@t such as theaters, concerts

and museums but also variable programs that invfalvend physical exercises.

As mentioned the trends in business tourism are,ekmmple, that meetings
should have and involve experiences, mindfulness a@imer stress releasing
mechanisms, new technologies and applications lanéatt that incentive travels
are becoming more and more popular. Most of theyiess venues in Kokkola
offer the latest equipment and free wireless Irdenonnections and, therefore, it
makes it easier for the congress organizers tadifent kinds of applications

and social media as a part of their event. Theee aso venues in unique

surroundings which are experiences in themselvesndted in Kokkola it is
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possible to offer for business tourists experiendesersely. Many welfare
companies in Kokkola offer relaxing and refreshprggrams. They do not only
arrange exercise sessions for groups but are aeod lectures in addition to

congresses.

| am sure that not all of the facilities and addhal services are mentioned in this
report but, nonetheless, it still provides quittharough picture on what kind of

services are available in Kokkola for businessigtsir

9.1. Suggestions for further study

For further study and research there are diffefgsibilities that could be
implemented. A questionnaire or an interview cdugddone among local service
providers to ask how they see Kokkola as a cong@ss and from business
tourists it could be asked whether have they \dskekkola through work, what
services they have used, was additional servieesféered and maybe what they
would like to have more. A comparison could be mbadeveen Kokkola and
other congress towns in Finland: what are the anmigs and differences, is there
something Kokkola is missing compared to other t®wand how well known

Kokkola as a congress town is in other parts ofaidh.
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