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ABSTRACT

Eugene Chiboma. Entrepreneurship as a viable cagésn to foreign/international
students in Finland. Helsinki, Autumn 2016, 622%appendices.

Diaconia University of Applied Sciences, Helsinknit) Degree Programme in Social
Services. UAS

This research seeks to find out if entrepreneurshgppossible career option for foreign
students in Finland. The theory part of the stutjudes review of some of the earlier
theories on entrepreneurship and some of the mesathe Finnish government has put
in place to motivate and encourage entrepreneumstitmland. The research methodol-
ogy used involved conducting three qualitative mwitavs of a semi-structured nature.
The first interview was a case study of a succédsfaign entrepreneur based in Hel-
sinki. The interview with a Finnish student entexpeur, who started her company upon
graduation, and a focus group interview with thiFgenish Master level students, who
have decided to take up entrepreneurship as arcaree used in the triangulation pro-
cess of validating the claims of the foreign entegpur.

The findings indicate that for the foreign natidagbb dissatisfaction and the difficulty
in finding employment that befits their qualificati are the main motivating factors for
taking up entrepreneurship. The challenges theoretgmts of the individual interviews
both Finnish and foreign mentioned were high tal@s,sales and high operation costs.
The research has shown that entrepreneurship carviable career option for foreign
students in Finland. However, it requires persevagand understanding that it requires
a high degree of commitment and hard work, belef @onfidence.

The reliability of the findings is enhanced by tiaet that triangulation was used for
validation. This thesis is useful not only to fapeistudents wishing to take up entrepre-
neurship but also to the educational institutiamgerms of giving career guidance to
their students, and government agencies taskechdoueage entrepreneurship as a
means of enhancing economic growth but also aisalt unemployment.
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1. INTRODUCTION

The Finnish labour market is increasingly becomimgye competitive. Each year a new
set of graduates and other skilled people entefattvur market. Among these are the
international students who come to study and hdlyeftork in Finland and also those
people who migrate to Finland due to various otfeasons. Unfortunately, most of
these people do not easily find employment becafiseveral factors some of which
are not within the scope of this thesis. The bldck®bility thesis which is a theory that
proposed that labour market arrangements segregetgn groups, creating barriers to
their mobility. Many immigrants suffer from unfamaitity with the social, economic
and legal structures of the host society, diffiegltwith languages, non-recognition of
credentials and discrimination. It is argued tlhatytmay experience difficulties in find-
ing jobs in the core sectors of the economy, eafigdf they do not possess additional
education or training in the host country (Kim, Hu& Fernandez 1989.) Forsander
(2003) also writes that in the Nordic societie® threshold of labour market inclusion

is high, which keeps unemployment high among imanitg (Forsander, 2003).

Statistics compiled by the Centre for InternatioNdbility (CIMO) have shown that
fewer than half of the total number of internatiostadents find employment in Finland
after completing a higher education degree (CIM@14). It has been observed that
regardless the level of education, Immigrants stiiffer from higher unemployment
than the rest of the society in general and thel/ugmore often into blue collar jobs
like cleaners and shop assistants (Statistics iadnl2008), this consequently results in a
lot of them feeling unappreciated and undervalued eontributes to feelings of low

self-esteem and eventually depression.

It is due to the above mentioned reasons and tii¢Hat the author is himself a foreign
student based in Finland, that motivated him teaesh on alternative ways of which to
earn a living and have a career in Finland. Hikbeaund in business studies was also

a bias in choosing a business related topic. Teméhchosen mainly cuts across two



fields, the social field and the business fieldsawial work, unemployment is regarded
as one of the major factors that leads to socielusion, therefore finding solutions to
this social ill is definitely relevant to the sdciorker’s profession. Entrepreneurship
involves innovation which generally has no profesal boundaries. It has also been
emphasised that entrepreneurship education is separate field; rather it is part of a
broader civic education (Ikonen, 2006).

There is not a lot of information regarding the émgment of foreign students/ gradu-
ates from Finnish higher education institutionsydeethis topic will be relevant to em-
ployers and universities who would like to know eon the employment situation and
career options available to these students. A statlgd the International Students Ba-
rometer indicated that employability and careevises are the greatest weaknesses of
the Finnish higher education system (CIMO, 2011).

The students who come or wish to come to studyritafd will find this topic useful in
the sense that it will give them information ona@sgible way of how to sustain them-
selves while living in Finland, if they cannot fifdrmal employment. It also gives
them a realistic view of the contemporary Finnishdur market especially considering
the fact that universities are always informingnthiat the Finnish labour market needs
more foreigners to cushion the labour deficit tisahevitable due to the aging Finnish

population.

The topic is relevant to the author’s professiat@lelopment because it gives theoreti-
cal as well as factual knowledge on how to staradqusiness/ organisation in Finland.
It is a well-known fact that being a social workera demanding and varied profession
that requires one to wear many hats, being knoveladlg about entrepreneurship is an
added advantage that can be very useful in thid. fla human service organizations,
administrative and managerial positions often @pednd require skills from both do-

mains (Jaskyte, 2015). Entrepreneurship is alsavaet in the social field because it
offers solutions to social problems such as uneympémt and other issues that come
with job dissatisfaction. For-instance highly edecapeople who cannot find formal

employment that matches their qualifications usudel unappreciated, feel like fail-

ures and end up depressed. Sequeira & Rashid ()06 that migrants may face ob-



stacles in terms of integration, particularly ire ttabour market and entrepreneurship

provides them with a way of overcoming many of éhbarriers.

1.1 Background

The economic and migration crisis in most westeuntries has led to a lot of debate
on whether Europe should close its boarders, peuple different opinions and con-
cerns towards immigrants. The most notable oneglthiat foreigners/ immigrants take
jobs away from the locals. This concern has beeliefd by the increasing unemploy-
ment rate in most European countries and can leeskplained by the Realistic Con-
flict Group Theory (RCGT), which proposes that whem groups are in competition
for scarce resources, the potential success ofjumep threatens the well-being of the
other, resulting in negative outgroup attitudesef8n& Sherif, 1979). However, the
reality is that immigrants create more jobs whishgood for the economy. Evidence
based research has in fact shown that immigranddl gkill levels do not significantly
affect native employment in the short term but b@sployment in the long term. The
quantitative evidence shows that, overall, immitgatp not take native workers’ jobs
in the long term and that they stimulate job crathrough increased production, self-
employment, entrepreneurship, and innovation (Goms2014). In 2012 it was record-
ed that there were over 9,000 immigrant entrepmsniguFinland, of whom 43% work
in Helsinki and the capital region. This percentaggudes foreign language speakers,
i.e. those whose native language is other thanigfinrfSwedish or Saami (Joronen,
2012).

Entrepreneurship in Finland received a boost in9®is after the recession that started
in 1991. During this period of the recession, uniaympent in Finland reached its high-

est level since World War 2. After the recessiorl@94, Finland joined the European
Union and the government set up a venture capit@stment company to assist entre-

preneurial activities (Dana, 2006).



1.2 Aims and objectives

The aim of this thesis is to find out if entreprership can be considered as an alterna-
tive career option to the international and forestundents in Finland. This is due to the
fact that the expectations of the students befarkadter graduating is to find formal
employment in an organisation or company thatrnsaaly existing. This however, may
not be the case to a number of them due to the etitmp and highly demanding Finish
labour market. Entrepreneurship thus needs tontveduced to these students at an
early stage in order for them to have an open rfongbossibilities of starting up their

own companies and organisations.

The focus of this paper is to investigate a nareatif a successful immigrant entrepre-
neur in Finland, finding out through her experienb®w she has managed to be suc-
cessful in the Finnish business environment. Tloeeetthe objective of this research is
to acquire information that can motivate internadlbstudents to become entrepreneurs
and consequently avoiding the unemployment trapetgyaging themselves in some-
thing that they will be proud doing and be ableattvance their lives and boost their

self-esteem.

1.3 Research question

The research question shall thus be; In which Wagds entrepreneurship be a viable
career option for foreign students in Finland? €alise the objective, the following
questions will also be asked.1l) What motivates esitglto become entrepreneurs? 2)

What are the main obstacles to a student wishifig@tome an entrepreneur in Finland?



2. THEORETICAL BACKGROUND

Entrepreneurship has had a lot of definitions tghmut the years. In order to have an
understanding of the term, in the theoretical bamkgd the author will first look at
some of the early definitions and also recent ottes) he will introduce the definition
that best suits the purpose of this research.

The theoretical part consists a summarisation wfesof the early theories and an intro-
duction of the more contemporary theories i.e. ¢htteeories that were written after
1975. The earlier theories were mainly concerndatl aefining and identifying salient
aspects of entrepreneurship in a general way. Téem contributions on this litera-
ture are framed in terms of optimising choices leetventrepreneurship and paid em-
ployment, and essentially belong to the traditibmeoclassical micro economics (Par-
ker, 2004).

After reviewing the modern theories, the authorl Wbk at the definitions and de-
mographics of foreign/international students inl&ma. This will be followed by a look
at some of the employment opportunities that aesla@ve to these students in Finland.

The last part in this chapter will focus on howstart a business in Finland.

2.1 Defining entrepreneurship

When defining entrepreneur everything depends emp#rspective of the person creat-
ing the definition, and the aspects and elemenistoch that person decides to focus in
his or her research (Fillion, 2011). This view gowas also shared by Bula (2012) in
her article entitled Evolution and Theories of Epteneurship: A Critical Review on
the Kenyan Perspective, she wrote that the cldsaith neo-classical theorists have
laboured in trying to define entrepreneurship, thiete is no single definition of Entre-

preneurship. It all depends on the focus of the aefening it and from which perspec-



tive one looks at it. Some researchers look atepréneurship from the economics
view, sociology and psychology, others look atrdnfi the management perspective,
while others look at it from the social perspectiZatrepreneurship is therefore a mul-

tidimensional concept (Bula, 2012).

To define entrepreneurship one has to first undedstvhat an entrepreneur is. The term
entrepreneur was derived from the French word fené@der’ which means to under-
take. In the 18 century the French men who undertook military eiipens where in
fact called entrepreneurs. However, the first eansbto use this term when describing
the risk taking function of starting a businesstues was an Irish man called Richard
Cantillon in the 18 century (Gordon et al., 2009). Parker preseng,@antillon (1755)

in his paper arbitrage and the bearing of uncestaias stressing the importance of the
entrepreneur as an arbitrageur or speculator, whducts all exchanges and bears risk
as a result of buying at certain prices and selfingncertain ones. Cantillon's is a risk
theory of profit and it suggests that anyone wh@irees an uncertain income can essen-

tially be regarded as an entrepreneur (Parker,)2004

Most people who start-up businesses produce a pradithout knowing for certain
how the majority of the consumers will respond toeven though market analysis
might give them an idea, it is never known for airt an entrepreneur understands this
and is willing to take the risk. Entrepreneurs dticae responsible for all the progress
and consequences. For example, the entrepreneulddtm a risk taker on his/her busi-
ness whether it goes successful or not and hekstdsrto be evaluated by the consum-

ers in a competitive market.

Joseph Schumpeter (1965) in his book Economic Fhaond Entrepreneurial History
described entrepreneurs as those individuals wiptogxmarket opportunity through
technical and/or organizational innovation. Inndmatin this concept encompasses as-
pects such as the following; the introduction afieav product with which consumers
are not yet familiar or introduction of a new gtyalof an existing product, taking ad-
vantage of a new market which the particular bnamicmanufacturer of the product in
question has not previously entered, the introdactif new method of production that
is not yet tested by experience in the branch afiufecturer concerned and, the con-

quest of a new source of supply of raw materials.
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The more recent definitions of an entrepreneur seeincorporate the ideas of both
Cantillon and Schumpeter. Innovation has proveldet@ very important factor when it
comes to the survival of modern day businessesceglyethat we are now in a global
market with fierce competition. Entrepreneurs asastantly improving their products
or services with the aim of getting an edge inrtteket which translates to more prof-
its. Some of the recent definitions include théofwing;

A person who uses resources economically in oml@tesign innovative
products or services with a competitive edge basedifferentiation (Fil-
lion, 2011).

Anyone who is creating a new product or businesieunonditions of ex-
treme uncertainity (Ries, 2011).

Any person who undertakes a business or industiature with a view of
making a profit (Parker, 2004).

Definitions of entrepreneur will most likely diffdas can be seen above) according to
the author’s. The definition that will be adoptedtiis paper will be the one that was
proposed by the Organisation for Economic Co-opmraand Development (OECD)
which states that an entrepreneur is a person wirkswor himself or herself but not
for someone else (OECD, 2001). Having defined wanagntrepreneur is, we now hence
forth adopt the meaning of entrepreneurship asltfigy of making money by starting
or running businesses, especially when this inveotaking financial risks (Oxford Dic-
tionary, 2016).

The official definition of an entrepreneur in Finth depends on the authority con-
cerned, for instance in corporate law an entreprersedefined as a person who, alone
or together with others, carries out activitiesibusiness whose objective is to make a
profit. These activities include a degree of rigking, while from the viewpoint of un-
employment benefit, a person is regarded as aemetieur when (s)he is liable to take
out insurance as specified by the Self-Employeddter’ Pensions Act, or works in a
managerial position (managing director or membethefboard of directors) in an en-
terprise where (s)he owns at least 15 % or his/fdnaily members or s(he) together
with family members own at least 30 %, or worksamsemployee in an enterprise
whereof (s)he, his/her family members or all ofnthingether own at least 50 %. (Su-

omen Uusyrityskeskukset ry, 2015.)
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The term career is often used interchangeably thighterm job, but in essence the two
are different. A job can be defined as something go in the short term to earn money
while a career is an occupation that lasts a long.tThe author will be using the term
career to mean an occupation that one is both dialiy and psychologically satisfied
with, that has opportunities for progress and heenbachieved through a series of ac-
quiring skills, knowledge and experience. The anliinglish oxford dictionary defines
a career as being an occupation undertaken fgnéisant period of a person's life and

with opportunities for progress (Oxford dictionaP@16).

2.1.1 Forms of Entrepreneurship

Starting a new enterprise with a completely nevaigesaid to be the most challenging
and the riskiest, but it can also be the most rdingr When considering entrepreneur-
ship one needs to have knowledge of the differemh$ of entrepreneurship. The kind
of business idea will definitely influence the typleentrepreneur you will become, nev-
ertheless, the most important aspects people lb@khan deciding what kind of busi-
ness to open depends on these factors- indeper{dentel), taxes, liability, transfera-
bility of ownership, life span of the business aatsing of capital. The key is to identi-
fy the legal structure that best meets your needstie needs of your business. The
different forms of entrepreneurship are;

a) Start-up entrepreneurship: a start-up is a complaat is in its initial
stage and its business idea has something “nevetaA up is usually financed by the
entrepreneurs themselves or through bank loandit areions, grants from non-profit
organisations etc. Start-ups are considered tagberisk ventures because they have no
proven track record.

b) Franchisee: a franchisee is a form of entrepnesigp that allows you to
have a business without having your own businesa.itt operates by obtaining a li-
cense from the franchisor and uses their tradenfafkanchisor duplicates a concept,
I.e., offers it widely for the use of several ept&ses. This results in a network of under-
takings operating in co-operation and using the esatoncept (Suomen Uusy-
rityskeskukset ry, 2015). An example of a franchisgeopening up a Mc Donald’s fast

food restaurant in your neighbourhood.
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c) Part time entrepreneurship: this refers to peaeyto are in a full time
job or students who spend their free time creatingunning an enterprise. In other
words, a part time entrepreneur is a person whaties sources of income besides the
business. This means that your financial risk téllower because your income is not
entirely dependent on the business.

d) Partnership: a partnership is when two or maepte put their re-
sources and skills together for the benefit of sifess. In a partnership profits and lia-
bilities are shared according to the partnershipemgent.

e) Team entrepreneurship: this type of entrepremgurinvolves several
people who wish to become entrepreneurs estalbdshibusiness together. All these
people are responsible for the success of the miger For example, when two busi-
nesses merge, the partners of these enterpriseb@cayne partners in the new enter-
prise. (Suomen Uusyrityskeskukset ry, 2015.)

f) Social entrepreneurshiphd term ‘social entrepreneur’ is used to de-
scribe a person who recognises a social problempartkeds to solve it by entrepre-
neurial means. The results of such an effort cameasured either financially or as a
social return (Finnish Institute in London, 2012).social enterprise may choose any
legal form of incorporation.

g) Forced Entrepreneurship: The bulk of informatoonentrepreneurship
talks about the venture creation of businessesrumgienal conditions i.e. individuals
taking the risk of starting a business mainly beseaaf the motivating factors for an
entrepreneur. Forced entrepreneurship, howeverhén individuals have no other op-
tion but to engage in some form of business in rtdehave an income for survival.
This form of entrepreneurship is mostly found iaqas where there is high unemploy-
ment with little or no social security. These indivals become necessity entrepreneurs.
Necessity entrepreneurs are individuals in devapmiountries who start small enter-
prises out of necessity. While they range fromedteellers to educated hopefuls with
little access to formal employment, the one thimaf unites them is the need to survive
(Brewer, 2014).
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2.2 Early theories on entrepreneurship

Entrepreneurship is said to be a multidimensiooakept and a phenomenon that cuts
across social, economic and psychological aspédife.oThere are a lot of theories that
exist on entrepreneurship, Parker in his book ttenemics of self-entrepreneurship
(2004) grouped some of the theories according éofdhowing themes: Arbitrage and
the bearing of uncertainty, Co-ordination of fastof production, Innovation, Leader-

ship and motivation and Personal and Psychologiads.

2.2.1 Arbitrage and the bearing of uncertainty

Richard Cantillon initiated the idea of entreprerseas being risk takers. He wrote that
entrepreneurs take the position of an agent whs bluy means of production at a cer-
tain price and combine them into a new productseidthem at another, bearing all the
risks involved. The risk comes with every new prcidbecause one cannot know for
certain how that product will be received by thetomer. Cantillon’s is a risk theory of

profit. According to him anyone who receives anartein income can be regarded as
an entrepreneur. This type of an entrepreneur isandnnovator nor does he change

supply and demand but is intelligent, perceptive &illing to take risks (Parker, 2004).

Frank Knight (1921), his line of thought highligbtéhe importance of uncertainty and
how it affects entrepreneurs through the unknowailability of natural resources,
technological changes and fluctuating prices (Rad@04). Knight saw an ever chang-
ing world as an opportunity for an entrepreneumtzke profit, but also means that we
cannot have guaranteed knowledge of future evdimstefore, risk can be applied to
situations where we cannot know the outcome, buaticuence the odds. Uncertainty
on the other hand is a situation where we do nowkile outcome and cannot influence
the odds due to lack of knowledge. Thus knight @éwhe entrepreneur as an opportun-

ist who's looking for favourable odds.
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2.2.2 Co-ordination of factors of production

Factors of production are the resources needethéogeneration of goods and/or ser-
vices. These resources are classified in termaraf, llabour, capital and enterprise. Ac-
cording to Jean Baptiste Say (1828), the main dmutton of the entrepreneur is to
combine and co-ordinate these factors of producfitve entrepreneur is regarded as a
person who stands at the centre of the economterayslirecting and rewarding the
various factors of production and taking the rerdarmas profit (Parker, 2004). Baptists
entrepreneur is an opportunist who has good judgesidlls, is not afraid to take risks
and has a desire to acquire wealth.

2.2.3 Innovation

Innovation can be defined as the successful exgpioit of new ideas. Joseph Schum-
peter (1934) suggested that entrepreneurship maibvation and that an entrepreneur
does not operate within conventional technologaaistraints, making small gradual
changes to existing production methods; insteadeivelops new technologies or prod-
ucts that make discrete continuous changes théttehi paradigm altogether (Parker,
2004).

One striking thing about Schumpeter’'s entreprergpriheory was that in this theory
an entrepreneur does not bear any risk, he expilaatghe risk is usually borne by the
capitalist such as banks and other financial lgpdistitutions. However, one might ask
how Schumpeter can explain the situation wherebyetitrepreneur finances his activi-
ties with his own capital. This is what caused salvgeubsequent writers to criticise this
theory, for example Kanbur (1980) criticised Schetep for ignoring entrepreneurs’
actual and opportunity costs in ventures that ofterf do) fail (Parker, 2004).

According to Schumpeter innovation occurs whendh&epreneur; Introduces a new
product, creates a new production method, estasishnew market, introduces a new
organization in any industry, finds out a new seuof raw material supply and intro-

duces a new organization in any industry. He beliethat the entrepreneur is a relevant

and key player in economic development. He gavexample of what he called ‘crea-
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tive destruction’, where entrepreneurs would urtlemsvave of innovative products and
production processes that would displace the okksa@and trigger rapid imitations by

new competitors and consequently trigger economuwtp. (Parker, 2004.)

Schumpeter’s entrepreneur is a large scale busnasw/ho is rarely found in develop-
ing countries, where the common entrepreneursrasdl scale businessmen men who

would rather imitate than innovate.

2.2.4 Leadership and motivation

Abraham Maslow in the 1940’s came up with the thewir needs, he identified the
basic needs of human beings and arranged themdaagdo their importance i.e. phys-
iological needs (food, warmth, water, etc.), safetgds, belonging needs, esteem needs

(feeling of accomplishment), and self-actualizatigvicClelland, 1965.)

David McClelland (1917-1998) in his book the aclmgvsociety built on Maslow’s
theory and identified three motivators which heidoadd that every person has, these
were the need for achievement, the need for aftilleand the need for power. McClel-
land proposed that regardless of gender and cultuage, we all have these three moti-
vating factors and the dominant one is usuallyuigrficed by our culture and life experi-
ences. He identified the need for achievement ttheenost dominant driver in an en-
trepreneur. People with a high need for achieversesk to excel and thus tend to avoid
both low-risk and high-risk situations (McClellardg.).

2.2.5 Personal and Psychological traits

Personal and psychological traits have long begarded as factors that differentiate an
entrepreneur from a non-entrepreneur. Rotter (18&6)e up with the locus of control
theory that suggests that a person’s behaviouffestad by the beliefs of that person
that events are influenced either by the one’s efforts (internal locus of control) or
by forces beyond one’s control (external locus arfitmol). Links have been found be-

tween locus of control and behaviour patterns muenber of different areas, for in-
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stance people with internal locus of control arel $a be more successful in business
than those with an external locus of control. Tdaa be supported by McClelland theo-

ry of achievement.

The locus of control theory should be used pragrabyi because if analysed from dif-
ferent perspectives it may be confusing e.g. soewple may have internal locus of
controls but are influenced by the culture anddfediystem around them for instance, a
lot of people in the authors home country can e abe internals but are made to be
externals due to their religious belief that Goeadly has a plan set for them, a case in
point was when the country’s currency and econparjormed very badly in 2015, the
government called for a national day of prayer ik hope of a getting a solution from
God (Hill, 2015).

2.3 Modern views on entrepreneurship

From the above mentioned theories we can see tivapeeneurship is a phenomenon
that cuts across a lot of aspects of life, fromnetoic to social to psychological and so
forth. In the study of contemporary entrepreneyrsbne concept recurs: Entrepreneur-
ship is interdisciplinary (Kuratko, 2016). Thisase of the reasons why no particular
definition of entrepreneurship has been taken opjelver most of the authors do agree
that for one to be considered as an entreprenete 8hould be at least some element of

risk, innovation, profit, leadership and having arket share, involved.

Kuratko (2016) in his book Entrepreneurship: Thegmocess and practise, came up
with the school of thoughts approach on entrepnestgn which divides it into specific
activities either macro or micro. These two viewpsi(micro and micro) are further

broken down into six school of thoughts with eadwpoint having three.

2.3.1 The Macro view

The macro view of entrepreneurship presents a bsebettion of factors that relate to

success or failure in contemporary entrepreneuveatures. This selection includes ex-
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ternal processes that are sometimes beyond theotaotthe individual entrepreneur,
for they exhibit a strong external locus of con(idliratko, 2016). These processes are;

a) The environmental school of thought; this scraidhought deals with
the external factors that affect the lifestyle loé fpotential entrepreneur. These can ei-
ther be positive or negative forces in the modglbh entrepreneurial desires. The focus
being on institutions, values and influence of foeiety that when grouped together
form a socio-political environmental framework tisiapes the entrepreneur (Kuratko,
2016). For example, developing countries have gelaumber of small scale entrepre-
neurs mainly because of high levels of unemploynagnt the lack of effective social
welfare institutions. The friends to these entraptes are most likely facing the same
kind of atmosphere and will hence influence eatieiot

b) The financial capital school of thought; thit©aal of thought is based
on the capital- seeking process. The search fargbaand growth funding is the com-
plete focus of this thought. Venture capital iswenperative to an entrepreneur’s de-
velopment. This thought is therefore a financiahagement viewpoint of the entrepre-
neurial process and development, decisions regarfitiancing occur at every major
point.

c) The displacement school of thought; this sclotddhought focusses on
the negative aspect of group phenomenon, wheremmglsady feels out of place or is
literally displaced from the group. It suggeststtharoup hinders a person’s develop-
ment, either bringing it to a halt or by eliminatinertain factors that are critical to that
person’s development. As a result, the frustratelividual will be projected into an
entrepreneurial pursuit out of his or her own medivo succeed (Kuratko, 2016). There
are three main types of displacements that denaiadtnis school of thought; Political
displacement (Government regulations and policied timit or regulate or disad-
vantage free enterprise), Cultural displacementigsayroups excluded from profes-
sional fields, e.g. Ethnic background, sex, relgand race), and Economic displace-
ment (job loss, economic shrinkage and anythingcééd by economic variations or

recession and depression).

These examples of displacement show the exterme¢gahat can affect the develop-
ment of entrepreneurship. Cultural awareness, keagé of political public policy and
economic indoctrination will aid and improve entepeurial understanding under the

displacement school of thought (Kuratko, 2016.)
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2.3.2 The Micro view

The micro view on entrepreneurship examines thtofadhat are specific to entrepre-
neurs and are part of the internal locus of contt@uggests that each entrepreneur has
the ability to direct or adjust the outcome of eatdyor influence. It has the following
school of thoughts as described by Kuratko (2016).

a) The entrepreneurial trait school of thoughts thchool of thought ap-
proach focuses on the characteristics of succesestutpreneurs and it suggests that if
those characteristics are emulated by potentiakprégneurs, they can increase their
chances of also becoming successful entreprendiurésts these traits as being
achievement need, creativity, determination, actirieal knowledge, among others. It
also supports the idea that the nurturing and stippcatmosphere that exists in an en-
trepreneurial family will lead to the developmeifitcertain traits early in life that will
eventually lead to entrepreneurial success (Kur&Ra6.)

b) The venture opportunity school of thought; tlisuses on the oppor-
tunity aspect of venture development. The searahideas, development of con-
cepts and the implementation of venture opport@sitare important areas in
this thought. Creativity and market awareness smwead as essential. Developing the
right idea at the right time for the right markéthe is the key to entrepreneurial suc-
cess. It is based on the corridor principle i.ev ipathways or opportunities will arise
that lead entrepreneurs in different directionse &bility to recognize these opportuni-
ties when they arise and to implement the necesstaps for action are key factors.
Those in support of this School of thought beliévat proper preparation in the inter
disciplinary segments will boost an entrepreneabity to recognise venture opportu-
nities (Kuratko, 2016).

c) The strategic formulation school of thoughtstapproach emphasises
the planning process in entrepreneurial ventureeldgwment. It brings out the im-
portance of identifying the uniqueness of produatarkets, resources and people in
order to use that as leverage in a competitiverenment and have effective venture
formations. This involves the adaptation of thddwing strategies; a) Unique markets
— Mountain versus mountain gap strategies i.e.tiiyamg major market segments as
well as markets that arise from larger marketdJhijgue people. Great chef strategies
which refers to the skills or special talents oé @m more individuals around whom the

venture is built) Unique products — Better widgetasegies, which refers to
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innovations that encompass new or existing mawkeds d) Unique resources. Water
well strategies, this refers to the ability to hess special resources such as land, labour,
capital and raw materials, over a period of timeisTschool encompasses a breadth of

managerial capability that requires an interdisegrly approach (Kuratko, 2016).

As earlier stated, the early theories on entrepnesigp where more of a general nature
while as the recent theories are more comprehensive can even say that they are
more technical, this makes them appropriate antlsuéked to the modern environment
that is constantly evolving. However, the key psiot both the old and new theories are
the same, innovation is still one of the most intgatr aspects in modern day business
environment. Entrepreneurs facing fierce competitieed to constantly upgrade or
improve their products or services in order to rteaima market share. Risk is also still
prevalent in the modern theories, though some mgyeathat in modern times an en-
trepreneur does not necessarily need to bearnheadial risk of starting up a business
because there are numerous ways of obtaining fgrfdinhis business e.g. crowd fund-
ing which one can use to solicit for funds for hefr idea, from people all over the
world using the internet. Management skills, psysfical and personal traits are still
as important in modern times as they were in tderodays.

2.4 Defining international students in Finland

International students are defined by the OECDeasgopersons admitted by a country
other than their own, usually under special permitsisas, for the specific purpose of
following a particular course of study in an acdted institution of the receiving coun-

try (OECD, 2003.) The difference between foreigm amernational students is that
foreign students are considered to have permaresmience permits and may have
moved to that country due other reasons than justhe sole purpose of studying

(OECD, 2006). The author recognises the differdretgveen the definition of interna-

tional and foreign students but will however use terms interchangeably due to the
fact that the two are categorised as one in mo#iteoflata/ resources available. When
data on international students are not availalag dn foreign students is used (OECD,
2013).
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Finland prides itself for having one of the besti@tion system in the world and this
coupled with the fact that there are no tuitiorsfém all regular degree students as well
as international exchange students, has attradtgdoé foreign students over the years.
The institute of international education as repbibe the project atlas website, writes
that there were a total of 29,625 internationatietus in Finland in the academic year
2013/2014 (Institute of International Education1@p The top 10 countries of origin of

these students are as shown in table 1 below.

Table 1. Top 10 Places of Origin for Full-Degreadents in Finland in 2013/14

Rank Place of Origin | Number of Students | Percent of Total

1 Russia 2,816 14.2%

2 China 2,147 10.8%

3 Viet Nam 1,378 6.9%

4 Nepal 1,180 5.9%

5 Estonia 817 4.1%

6 Nigeria 711 3.6%

7 India 695 3.5%

8 Pakistan 691 3.5%

9 Germany 658 3.3%

10 Iran 584 2.9%
All Others 8,209 41.3%

What happens to these international students wey graduate? Do they go back to
their countries of origin or do they settle in Entd? What determines the answer to
these question’s is obviously employment relateas been reported that about 45.5%
of the students in Finland who graduated with @éigeducation degree in 2011 were
employed here, just over 5% continued their studied just under 20% remained in

Finland under another status (not employed noudesit) (Centre for international mo-
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bility, 2014.) This indicates that the rate of taaamployed in Finland has gone down,
in 2009 51% of the graduates were still employedrimiand a year after graduation
(CIMO, 2014). The real reason behind this drop mal be accurately known but it
does indicate the worsening employment trend iaRoh However, some of the rea-
sons that could attribute to this slump maybe tiate is an increase of foreign students
in Finland hence stiffer competition in the labooarket and also because of the lan-
guage requirements, most foreign graduates in idinfend it hard to acquire work that
reflects their qualifications and end up in oddgolwhich de-motivates them hence

leaving Finland for other more rewarding countries.

The type of qualification obtained also matters @naas been observed that students
who obtain a bachelor's degree from universitiesapplied sciences have a better
chance of finding work within a year upon gradugdtimhis could be due to the fact that
these students have more time to settle in Fingamck their degrees take between 3.5
to 4 years to complete, and it includes a lot oflnmased training which gives them the
much needed work experience (CIMO, 2014). On therdtand, it takes only two years
for students in traditional universities to complet master’'s degree designed for inter-
national students. Table 2 on the next page shbesituation in 2012 of the students

who completed a higher education degree in Finlar&D11, by educational level.
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Table 2. Situation in 2012 of the students who deted a higher education degree in
Finland in 2011, by educational level (CIMO, 2014).

Type of qualification | Degrees | Notin | Employed in | Students | In Finland
2011, Finland | Finland 2012, | in Finland| other, 2012
number | 2012, | % 2012, % | %

%

University of applied | 1036 25.9 49.4 7.3 17.4

sciences, Bachelor’s

degree

Traditional university, 93 22.6 46.2 23.7 7.5

Bachelor’s degree

University of applied | 54 24.1 59.3 1.9 14.8

sciences, Master’s

degree

Traditional university | 1006 35.7 41.8 3.5 19.0

Master’s degree

Doctoral degree 236 41.1 36.9 0.8 21.2

Other (licentiate, spet 19 10.5 78.9 0.0 5.3

cialisation in medi-

cine)

Total 2444 31.1 45.5 5.6 17.9

2.5 Employment opportunities for foreign student&inland

International students with study visas to Finlawd generally allowed 25 hours of

work in a week. With a student residence permit wduhave the right to work if such

work is part of a traineeship required for a degrees on a research paper required for

the studies. You may perform other kinds of work26 hours a week on average dur-

ing the academic term. The number of working hasirsot restricted on a weekly level,

which means that you can work periodically durihg tacademic term according to

your situation, so that you work for 25 hours a kvea average (Finnish immigration

service, 2016). However, if you are a Nordic or EEJA citizen you are not required to

have any special permits for working in Finland a/di are not restricted as to how

many hours per week you can work during your stutere.
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There are a lot of job advertising platforms avagan Finland. The employment offic-
es in Finland are available to give advice to aenspn who seeks employment, some of
their larger offices have advisers who are theexi§ipally for immigrant job seekers.
The Finnish labour market like many other labourkats worldwide is very competi-
tive. Language has been cited by many people ag lbeé number one key to penetrat-
ing the Finnish labour market. Many internationaldents struggle to learn Finnish
hence end up settling for jobs that do not reqaideigh proficiency in Finnish. The
most common types of jobs that usually do not nexgaihigh proficiency in Finnish are,
the newspaper and magazine delivery, cleaning cyvidish washing, English lan-
guage teaching and IT related jobs. Most of thebs ps expected, are not permanent
jobs. However, upon graduation the students whegsssthe required permits to work
in Finland can be employed in full time permanetisj part time permanent jobs, fixed
term part time jobs, self employed by own initiatifentrepreneurship), self-employed
because of no other options (forced entrepreneu);saind free lancing. In 20011-12 a
partly European Union funded and coordinated by uheersity of Helsinki project
called VALOA, carried out a study on internatiogghduate employability in Finland.
The survey involved 363 respondents which includéglnational graduates (2009- 10)
from 15 Finnish Higher education institutions (HE$able 3 on the next page shows

the classifications of the jobs the graduates lcadised.
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Table 3. Status of employment of international gedds from Finnish higher educa-
tional institutions (Cai & Shumilova 2012)
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World-wide, entrepreneurship has been embraced plasgers in the economic field as
a means of creating new value, ranging from ecoagrowth and increased work sat-
isfaction to increased living standards and impdoeensumer products and services
(European Commission, 2003.) Economic constraintsgdobal competition have bro-
ken the old promise that education systems madehwias that if you work extremely
hard in school you will be guaranteed a good jobnugraduation. Nowadays getting a
good job is extremely difficult whether you haveodoeducational certificates or not.
Finding employment when you are a foreign or indéional student may even be hard-
er, especially if you don’'t speak the local langeiabhe national unemployment rate for
Finland in 2010 was 10%, while the unemploymene fair foreigners was at 23%
(Heikkila, 2013). This is double that of the logalsis has been one of the reasons why
foreign students in Finland end up doing jobs tihaly are not particularly satisfied
with. They settle for these jobs not because thagtwo but because they have to, in
order to support themselves financially and avad@ unemployed. A survey by the

VALOA project found out that the reasons why inedfanal students (who don’t quali-
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fy for social benefits) take up temporary jobs bamreduced to ones related to survival
(Shumilova, Cai & Pekkola, 2013). The same surventioues to say that the self —
employed respondents were the most satisfied apa@u to the other groups, though
the number of entrepreneurs among the respondestgjwte low, only 4% (Shumilova
et al., 2013). The question that comes to mind aéading this is “why is the number
of entrepreneurs so low yet they are the onesat@most satisfied with their jobs™?
The answer to this question is motivation. The etiisl are not motivated to pursue en-
trepreneurship in Finland. Entrepreneurship is earathat involves uncertainty and
degree of risk, the international students simplyndt have enough information and
encouragement. Thus the author chose to highligimiesvery important factors in this

section that may encourage these students.

Understanding the motivation factors to entreprest@p is very important if one has to
understand the whole entrepreneurial process. Mdibbiv can be the deciding factor as
to who becomes an entrepreneur and who doesn’t.nidtesating factors for one to
start up his or her own business have been idedtidy scholars on entrepreneurship to
include the following;

1) Self-efficacy: a person’s belief in his/her &ito perform certain task
(Bandura, 1997). Entrepreneurial self-efficacy (E&Eviewed as having the capabili-
ties that can modify a person’s belief in his or hieelihood of completing the tasks
required to successfully initiate and establislew business (Bandura, 1986.)

2) Need for achievement (nAch): the engagementiiviaes with a high
degree of individual responsibility to achieve spegoals (Shane, Locke & Collins,
2003).

3) Tolerance for ambiguity: the tendency to euphenuhallenging situa-
tions as opportunities instead of threat (Sharad. €2003).

4) Risk Taking: a higher form of achievement mdiiwa because it re-
quires individuals to participate in activities tipgovide challenges (Shane et al., 2003).

5) Locus of Control: entrepreneurs have been kntmamave a strong in-
ternal locus of control. Locus of control is a cept defining whether a person believes
he/she is in control of his/her future or somedse & in control of it.

6) Goal setting: this relates to incentives speally financial perfor-
mance (Shane et al., 2003).



26

7) Independence and autonomy: this dimension lgbtdi the entrepre-
neurial motivation to be able to control one’s wdifie including control over one’s
own time and work, making independent decisionsintgflexibility to combine work
with one’s personal life (Reynolds & Curtin,2008).

8) Dissatisfaction: describes entrepreneurial natiton out of dissatisfac-
tion with prior work arrangement (Akehurst et @12).

These are some of the motivating factors that np@aple engage into entrepreneur-
ship. However, the reasons for one to start busimestures are numerous and varied,
these reasons range from situational factors, agalmemployment or having a spouse
die, to discovering a product or service to be ret#. Thus it can be concluded that
the decision to become involved in a business vertuinfluenced by the individual's
personal and environmental situation. It also wardhing that the motivations for be-
ginning a business venture have an effect on oppibyt recognition (Mayo et al.,
2002). The author will therefore look at the enmimeent (Finland) and identify some

measures taken up by the government that encoerdggpreneurship.

The Finnish government has come up with a delibgraticy that has made it easier for
persons to establish new businesses, Finland isamoeng the highly ranked countries
in the world when it comes to ease of doing businghe government has also estab-
lished organisations that help entrepreneurs inymaays such as providing infor-
mation, guidance and also funding. REFERENCE? Bniger Finland is an initiative of
the ministry of Economic affairs and employmentt thfiers information, services and
tools for companies and company founders, on itbsite it has an interesting test
called the entrepreneur test, which evaluates dipailities of a person to become an

entrepreneur (MyEntreprise Finland, 2016).

In Finland, support for innovative entrepreneurshipd the innovation activities of
SMEs is based on a systemic policy approach. Theigh Funding Agency for Tech-
nology and Innovation (Tekes) provides well-es&li®id programmes aimed to encour-
age SME participation in co-operative research.ettgpment and innovation projects
(The Innovation policy platform, 2013). The estabinent of organisations such as TE-
palvelut is an example of the government’'s commitinte fostering the growth of en-

trepreneurship in Finland. It offers public emplaymh and business services. TE has a
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start-up grant that is aimed at encouraging newnkases and promoting employment.
The grant provides an entrepreneur with a secawaie during the time that getting the
business up and running is estimated to take — Y@wi®r no more than 18 months
(TE-palvelut, 2016). Finnvera is another examplés a state-owned financing compa-
ny whose main tasks are to promote entrepreneyrdbiyelopment of SMEs, interna-
tionalization and exports of firms, and governmmgfional policy. In general, the Finn-
ish environment is conducive for starting up bussas, the Nordic entrepreneurship
survey (2015) showed that the majority of the Nomtrepreneurs feel that their local

municipality or region supports them in the futdeelopment of their business.

2.6 Starting up a business in Finland

Starting up a business requires a person to cirefosider the business environment
of the target country. The world bank ranked Fidlammber 28 out of 185 countries at
ease of doing business (The World Bank, 2016). Hina@ish government has put in
place policies to boost entrepreneurship suchesshablishment of institutions that are
aimed at helping individual and small and mediugedienterprises in protecting their
intellectual property e.g. The Finnish Foundation hnovations. TE-centres are gov-
ernment owned offices whose aim is to provide essnsupport services, consultation
and advice, they also provide SMEs with fundingunivera is another institution owned
by the government whose main tasks are to promutegeneurship, development of
SMESs, internationalization and exports of firmsg aovernment regional policy (Toi-
vonen, 2009.)

According to the World Bank through its publicatientitled Doing Business 2017, it
takes 3 procedures and about 14 days to estabBstvate Limited Liability Company
(Oy) in Finland. The first one is depositing thedeim share capital in a bank. The
companies act states that this share capital bhaluro 2500 and must be paid in full
into the company’s bank account; pay the registnafee and get a receipt (World
Bank, 2016). This takes one day.

The second procedure is Submitting a single sgamatification form to the NBPR

(National Board of Patents and Registration) ared Tax Administration. The proce-
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dure takes 13 days to complete and costs EuroT3&9third procedure involves open-
ing a file at a private insurer for pension insw@naccident insurance, and medical in-
surance of employees. It is done simultaneousli Wie second procedure and has no
charge (World Bank, 2016.)

For a person needing guidance in starting up anbasifrom the scratch, Infopankki
(2016) recommends the following as the basic stafjetarting up a business in Fin-
land:

- Coming up with a good business idea

- Making a good business plan

- Organising funding

- Selecting company form

- Finding out type of permits needed for your bass

- Notifying the trade register and the tax authesitbout your company

- Getting the right insurance

- Organising your accounting.

More detailed Information with regards to the pidwe and requirements of starting up
and operating a business in Finland is readilylalld from various sources e.g. the
World Bank’s publication entitled Doing BusinesslZ0 Expat Finland website, Enter-

prise Finland, TE- offices etc. However, going ithe details related to the procedures

Is not within the scope of this thesis.

Foreign nationals from countries outside the EU/EAtates wishing to be self-
employed in Finland require a residence permitafaelf-employed person to practice
their profession in Finland. You are considered-egiployed if you practice a profes-
sion or are engaged in trade in your own namef pou have a similar responsibility

for a company (Finnish Immigration Service, 2016.)

In Finland, there is freedom of trade. This me#&¥ad you may engage in business oper-
ations that are lawful and in accordance with gprattice without requiring a licence
from the authorities. However, for certain indussdriyou do need a licence for the sake
of the community, the environment and consumertgalie other fields, you must noti-

fy the authorities of your operations, even thowaghofficial licence is not required.
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Before operations are commenced, it is always dgoazheck whether a special licence
or declaration is needed for the business and elsatis required from a trader in this
field (Suomen Uusyrityskeskukset ry, 2015.) TablesHkows the industries where a li-

cence or notification of intention is required.

Table 4. Industries where a licence or notificatidnntention to trade is required (Su-

omen Uusyrityskeskukset ry, 2015).
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The Finnish Corporate law states that companietegedly independent entities whose
shareholders have no liability to it (corporatelveCompanies are free to operate in
most of the industries with the following excepsotiealthcare, alcohol, tobacco, fire
arms, dangerous chemicals, banking, insuranceTbg&se industries are more strictly
regulated and need to be approved by the highdwsaiyt (Rantalainen Accounting

Services, 2015.) The purpose of the competitionsatr the protection of sound and
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effective economic competition from harmful redixie practices. It states that Smaller
mergers will be controlled by the domestic Finni&mpetition and Consumer Authori-

ty while Larger mergers will be controlled by ther&Bpean Commission. It also prohib-
its the abuse of dominant positions and anti-tacss such as anti-competitive agree-
ments (Rantalainen Accounting Services, 2015).mbecantile law deals with issues of

international trade, marketing and consumer pratect
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3. RESEARCH METHODOLOGY

The author reviewed several research methods betargng the research and of the
methods he reviewed he decided to use the research as a guide. The research on-
lon is a metaphoric term for a research processeneby Mark Saunders, Philip Lewis
and Adrian Thornhill (2009). The term onion is ded from the fact that this process is
done in layers (more like the layers of an onidn, outer layer represents the philoso-
phy, followed by the approach, then the strategiesices, time horizons and finally the
innermost layer which represents the techniquespandedures (see figure. 1). The
author chose this method because it gives a corapsele breakdown of the entire re-

search process.

Philosophies
Approaches
Strategies
Choices
Time
horizons

Techniques and
procedures

Figure 1. The research onion (Saunders et al., 2009)
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3.1 Research philosophy

The research philosophy that will be used in tesearch is interpretivist. A research
philosophy refers to the set of beliefs concerritrgnature of the reality being investi-
gated (Bryman, 2012). This in turn gives the redearan idea on how to go about col-
lecting, interpreting and analysing the data oladinAn interpretivist approach is one
that believes that it is necessary to understatierences between humans in our roles
as social actors. This approach seeks to undersiti@ndorld from the point of view of
the social actors, different interpretations aresgae and thus are subjective (Hinkel-
man & Wischel, 2013.) This is suitable considerthg fact that the respondents in-
volved in this research have different backgrouad may have different opinions of
the phenomena. The author believes that the aithi®fresearch is to gain an insight
into the lives of the respondents so as to undaistehy they act in the way they do.
Answering the research question involves taking extcount the fact that individuals
are intricate and understand the same objectivéyréa different ways and have indi-
vidual reasons for their course of actions. Sauwmeeral., (2009) writes that Interpre-
tivist constitutes subjective meanings and sod@nomena. It focuses upon the details
of a situation, a reality behind those details jsttive meanings and motivating actions.

3.2 Research approach, strategy and choices

The approach to this research will be an induative. An inductive research is one that
begins with a research question and the collecifoempirical data, which are used to
generate hypothesis and theory (Russell, 2015).alileor chose inductive rather than
deductive because the latter exhibits a tenden@pihstruct a fixed methodology that
does not permit alternative explanations of whdtappening in a given situation, and
also because inductive approach allows the reseatohbuild a theory on how entre-

preneurship can be considered as a career wortuipgrby international students in

Finland. Research using an inductive approachkedylito be particularly concerned

with the context in which such events were takifeg@. Therefore, the study of a small
sample of subjects might be more appropriate thHangea number as with the deductive

approach (Saunders et al., 2009.)
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The research strategy adopted is a case studgudaessful enterprise run by a foreign
national based in Helsinki. A case study is an eiggdiinquiry that investigates a con-
temporary phenomenon within its real life contedpecially when the boundaries be-
tween phenomenon and context are not clearly evid@n, 1994). The case was cho-
sen because the owner of the business is a qdadifieial worker who had been educat-
ed in her home country but decided to take up prereeurship as her career in Finland,
hence fits in the theme of this research. A Casdysin essence is suited for contempo-
rary events when the relevant behaviour cannot aeipulated. Typically case study
research uses a variety of evidence from diffesentces, such as documents, artefacts,

interviews and observation (Rowley, 2002).

In this research the author uses triangulatiomsuee reliability of the data. Cohen and
Manion (1986) define triangulation as a way of magmut, or explaining more fully,
the richness and complexity of human behavior lwghg it from more than one
standpoint. O’'Donoghue and Punch (2003), definahgulation as a method of cross-
checking data from multiple sources to search égularities in the research data. This
research will therefore also include two othermigwvs. One will be an interview with
a Finnish student studying social work who hadl@istaed a successful company and
later sold. The other interview will be a focus gpadnterview with three students who
are working and studying in the social and heattta but have now decided to pursue

careers as entrepreneurs.

In the research onion (see Figure. 2), the layéh whoices gives us three possible
methods to use in research for collecting datasetle the mono method, the multi
method and the mixed method. The data collectiothogkused in this research will be
the mono method which involves the use of eithalitptive or quantitative methods.
The author was looking for a choice of method thatld be suitable for use in a re-
search with a nature that involves people’s feslingotivations and perceptions that
underlie and influence their behaviour. Thus a itatale method was chosen. A Quali-
tative research as defined by Cresswell (1998hisrauiry process of understanding a
social or human problem, based on building a compldistic picture formed with
words, reporting detailed views of informants andducting the study in a natural set-

ting.
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3.3 Time horizons

The time horizon (see Figure, 2) is the time framwn which the project is intended
to be completed (Saunders et at., 2009). The &seaion specifies two time horizons,
the cross sectional which means that the researtimited by a specified time frame,
and the longitudinal which implies that the collentof data can be done repeatedly
over an extended period and is used when the ssaeks to examine change over
time (Goddard & Melville, 2004). This research iimé constrained hence the former
will be used, once this research is completed it’'tMoe expanded or researched further
by the author.

3.4 Data collection and analysis

The data collection technique chosen was the ges@iqualitative method. A descrip-
tive qualitative study is used to understand poarigerstood phenomena that do not
lend themselves readily to quantification. The ings are based on direct descriptions
from the people who have experienced the phenome®amples are typically small.
Data are most often derived from loosely structungédrviews with study participants,
including both individual interviews and group intews (Polit & Beck, 2009.) The
primary data used in this research was obtainecebgrding the sessions of the semi-
structured interviews conducted. The researchedwdad three interviews.

The first interview was with the owner of a busisghat makes organic beauty prod-
ucts in Helsinki. The interview started by the m@sgent telling a brief family back-
ground of herself and of her business. During fingt phase of the interview the re-
spondent was not interrupted in anyway by the rebea. The second phase of the in-
terview involved the researcher asking open endes$tepns. The last phase of the in-
terview was done in a way that the respondent Wawed to talk about any issue she
might have felt was worth mentioning and the redear was also free to ask any other
guestions that might have arisen during the cooirsige interview.

The second interview was a focus group intervieth\8i respondents who are Finnish

students doing a master’s degree programme andvaldang for the Municipality, the
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3 respondents were volunteers from a group of Iplpein a project on entrepreneur-

ship, the group was targeted for this researchusecthey have decided to change their
careers and become entrepreneurs. The focus gntarpiew was chosen as a data col-
lection technique because the researcher wanteallert as much data as possible in a
short period of time and also because he wantédwe diverse views on the topic. The

respondent’s answer’s will also be used as wayeoafying some of the findings from

the case study.

The data analysis will start with the transcriptiointhe recordings. Transcription is a
process of re-presenting data from the way it wasngby participants into a form such
as text which the researcher can work with mordye@rown & Gibson, 2009). Tran-
scription serves two aims, first it provides a guid a given set of data as it is difficult
to work with oral data and their recordings. Theewachers can more easily go over and
over the data to re-check the accuracy of theityaisa Second, it provides the re-
searcher with an analytic focus on a given datalsgirovides one level of engaging
with the data set in order to understand it. Trepson is thus a central aspect of quali-

tative data analysis and not antecedent to it (Br&sibson, 2009.)

After transcribing the interviews, the research#rgvoup the data according to themes,
thus will use thematic analysis. Thematic analyss described as a method for identi-
fying, analysing, and reporting patterns (thema#f)iwdata. It minimally organises and
describes your data set in (rich) detail. Howeitaalso often goes further than this, and
interprets various aspects of the research topaydi&is, 1998) [see also (Braun &
Clarke, 2006)]. The picking or choosing of a theman't be done according to the fre-
quency it occurs in the data but rather on the mamoe it has with regards to the re-
search question(s). The “keyness” of a theme isnaoessarily dependent on quantifia-
ble measures — but in terms of whether it captso@sething important in relation to the

overall research question (Braun & Clarke, 2006).

The thematic analysis will be done according to stkxephases described by Braun &
Clarke (2006). The phases are;

1. Transcription of verbal data.

2. Generating of initial codes - Codes identifigature of the data that appears interest-

ing to the analyst, and refer to the most basienseg, or element, of the raw data or
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information that can be assessed in a meaningfylregarding the phenomenon (Bo-
yatzis, 1998) [see also (Braun & Clarke, 2006)].

3. Searching for themes -This step involves logkindetail at the data to start identi-
fying themes: summaries of ‘what is going on helrethe margins of each transcript or
set of notes, start to note what the interviewefisrring to. Try to make these as ab-
stract as possible. This means not just summartemgext, but trying to think what the

text is an example of.

4. Reviewing themes — This involves the refinen@nthe themes already identified.

During this phase you may notice that some themesiat themes at all and also that
other themes need to be broken into two or more.

5. Defining and naming themes — This phase inwfireding out what the texts, word

or concepts mean and allocating names to the foshthemes.

6. Writing the findings- This begins when you haveset of fully worked-out themes,

and involves the final analysis and write-up of teport.

3.5 Ethical considerations

Due to the qualitative nature of the research ¢isearcher had to make sure that ethical
issues were thoroughly dealt with before starthmginterviews. The interviewees were
well informed about the purpose of the researcly threre being asked to take part in.
The benefits and risks of taking part in the resdeavere outlined to them. The re-
searcher asked them whether written informed cdns@s preferred, all the partici-
pants were willing to take part in the researchhaut having to sign a confidentiality
agreement. However, the author will not use thé maanes of participants or institu-
tions involved, he will adopt the use of pseudonymensure respect and anonymity of
all participants and institutions. An example o ttonfidentiality agreement that was

made available to the participants can be fourtierappendices.

3.6 Limitations to the study

This thesis comes with a few limitations that midjaive affected its validity if they

were not properly mitigated. The first limitatiohet author observed was his inherent
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biasness towards the topic which might have origishdrom the fact that he himself is
also an international student in Finland facingshme phenomenon being investigated
and also the fact that he has prior studies irbtieness field which strongly advocates
for entrepreneurship. Despite this the author agpgred the research as professionally
as possible by being neutral in the way he wastidgpfind asking the questions, he
accommodated both supporting and conflicting vieglsvant to the topic with impar-

tiality.

The first interview was conducted in the businessrises of the interviewee at her
request. This meant that she had to break froninteeview and attend to the custom-
ers. However, she was not bothered by that factcanged on with the interview nor-

mally. The researcher had no problems with condgdtne interview in such a place.
Qualitative methods of data collecting can actublydone in the respondent’s natural

setting.

The time constraints had affected the researchepsom a few ways. Firstly, the focus
group used in the research was supposed to haager Inumber of interviewees but
most of them could not make it to the interview doi¢he short notice. The author was
informed late about the existence of that partictdeget group, he however decided to
go ahead and include the focus group in the resdmcause it adds more credibility to

the research.

Language was one hindrance to the process, theratghlised that some of the re-
spondents were not very confident with their Erlglpeaking skills but nevertheless

they were allowed to use Finnish when it suitedrithe

The small sample size used in the research may gh@dkenges when generalising the
research findings but it still gives an accurateresentation of the environment and
factors influencing and affecting the general papiah of foreign students with regards

to entrepreneurship in Finland.
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4. RESEARCH FINDINGS

The findings of the research will be presentediichsa way that the themes most signif-

icant to answering the research questions willresgnted first.

4.1 Motivation to take up entrepreneurship

Entrepreneurs have been depicted as persons wiphaaffinity for achievement and
self-actualisation. This observation is in agreetwdth McClelland who proposed that
regardless of gender and culture or age, we ak hlagse three motivating factors, the
need for achievement, the need for affiliation #melneed for poweilhe dominant one
is usually influenced by our culture and life expeces. He identified the need for
achievement to be the most dominant driver in drepreneur (McClelland, 1965). The

research findings are in agreement with this theory

The motivation for a person to become an entrepireimeFinland seems to be depend-
ent on the job one has and the satisfaction iigsrifhe respondent from the case study
interview (to be referred to as Hilda, henceforithjvmentioned that although she had
the necessary qualification to work as a socialkenom Finland, she failed to find em-
ployment befitting her qualification. “All I couldet was working in day cares, and that
wasn't really my job”. These sentiments indicatattHilda was not really happy work-
ing at day cares, and was only there for survigalot of foreign nationals are faced
with the same predicament, however instead of beamyfortable with the money she
was getting at the day care, Hilda decided to kyeitjob. This job was one of the fac-
tors that motivated her to pursue something differeomething she would be happy
doing (need for achievement). “The pay was ok | ot complain about that, but it
wasn’t my thing | wasn’t happy doing that. So whegot pregnant | decided not to go
back to paivakoti work, day care work”. Hilda hddcamentioned that her previous job

in her country of origin involved working with setchildren and victims of domestic
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violence, this could have also contributed to hettipg her job at the day care because
she probably did not think it was challenging erfeyorking with street children and
victims of domestic violence is obviously much mahallenging, this might have trig-
gered her urge for a more challenging kind of wiarkrder for her to feel useful/ bene-
ficial. Thus entrepreneurship provided her withesvrchallenge (success or failure). Her
family’s entrepreneurial background probably alentabuted in her decision to take up
entrepreneurship. This is in agreement with Mc@rtells theory that said the dominant

motivating factor is usually influenced by our cu# and life experiences.

The respondents in the focus group interview hadtimeed doing something different
than what they are currently doing to be the maativating factor behind their deci-
sion of becoming entrepreneurs and also the freeidobe creative. Their current jobs
do not allow them to pursue some of the ideasttiet may have. Peter, one of the re-
spondents said that he had been working for sirsyaad he had lots of ideas on how to
do different kinds of things but some of them carbwachieved while he was working.
Maja said that her motivation to take up entrepuestap was simply because she has a

chance of doing something different with her career

John had the following to say when asked the samestpn: “I like to vision things, |
like to innovate and sometimes when working fordtg it might be difficult to do that,
but it's easier when you can choose what you wamtat and you don’t have to think
about certain rules and things like that.”

Unlike Hilda the respondents in the focus groupewnall Finnish citizens who were

working in the field in which they had qualificatie in, but they still felt that they need-
ed to do something else, something different fentho be satisfied. This phenomenon
vindicates Joseph Schumpeter (1934) who suggdsa¢@ntrepreneurship entails inno-
vation and that an entrepreneur does not operdténvagonventional technological con-

straints, making small gradual changes to exigpragiuction methods; instead he de-
velops new technologies or products that make elisatontinuous changes that shift
the paradigm altogether (Parker, 2004).
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4.2 Obstacles to entrepreneurship in Finland

The obstacles found in the research were; tax,ukgeg funding and the unknown. In

the next chapters the findings will be presentedeuatheir own subheadings.

4.2.1 Tax

Tax is one of the factors that affects an entreguen decision on where to start up his
business. Earlier literature has established tlmatmrogressive income taxation reduc-
es the willingness to take risk, and thus wouldl lealess entrepreneurial activity (Kerr
and Nanda, 2009). It is common knowledge that tbheentax you pay as an individual
entrepreneur leaves you with less expendable ¢tabitavever, some successful entre-
preneurs argue that tax has never discouragedtespesneur from pursuing a sensible
investment. Warren Buffet was once quoted as sayiagghe has never seen an entre-
preneur "shy away from a sensible investment becafishe tax rate on the potential
gain." (Time, 2016).

When asked about the challenges entrepreneursirfdémland, most of the research

participants mentioned high taxes. Hilda said thallenges are many but basically it is
high taxation and low sales. “It's a lot, the ligtes on and on but basically its low sales
and high taxes, because if no one knows you, wihesdles are low there is not enough

income to meet the costs”.

The problem of low sales is one that can be atkibuo a lot of things for instance
marketing strategy and relevance of the produceovice being offered. Even though
Hilda faced this problem especially in the initséhges of her business she managed to
overcome it and went on to have a successful bssi#hen the author asked how she
was able to continue her business, she said thrpagdeverance and believing in her-
self and her product. She believes she offers ¢lse dustomer service and the best qual-
ity in products that is what makes her customeraecback to her shop and tell other
people about her products. “By offering qualityhink | offer the best customer service
in this country and | offer the best quality in oeic products that are made in Finland.

So its quality and good service or rather exceltgrality and excellent service”.
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The respondent to the other individual interviewnria, a Finnish student entrepreneur
who started her own (with two partners) companyigliag care services to the munic-
ipality also identified high taxes and operatingtsoto be the obstacles to an entrepre-
neur in Finland. However, she also exhibited higlels of perseverance when she con-
tinued with the business despite her partner'siqgit“After one year both of my busi-
ness partners decided to leave. Being an entrepreid not feel as their thing. | got a
new partner and we continued”. She also believasthr company did its work very

well and thus gained a good reputation which lechtoe sells.

Emma’s will to continue with her business despigz friends quitting reaffirms the
displacement school of thought mentioned earliethapter 2, which suggested that a
group hinders a person’s development, either bmopgito a halt or by eliminating cer-
tain factors that are critical to that person’salepment. As a result, the frustrated indi-
vidual will be projected into an entrepreneuriatquit out of his or her own motives to
succeed (Kuratko, 2016).

4.2.2 Language

It is a well-known fact that the Finnish languagenot the easiest to learn, especially if
you do not have enough time to learn it intensivé@lyis is one of the problems that
affects international students especially thosélzant to work in Finland. Finnish lan-
guage proficiency is one of the most important etspemployers look at, being able to
effectively communicate with clients is very imptra to a company. However, for
entrepreneurs, it is more important to know cragtucal communication, Lisa Nielsen
(2016) writes in an article titled importance oframunication in the business world,
that in today's global economy, businesses carguiré the importance of cross-
cultural communication. Businesses are finding tha in their best interest to learn
about national, cultural and ethnic groups theydneecommunicate with to grow their
businesses. Knowledge of language nuances and dos&bms are important to that

growth as a misstep can cause a lost sale or gediepaoject

The respondents did not mention language as otteeahain obstacles to becoming an

entrepreneur in Finland. Hilda said that languags the reason why she initially found



42

it hard to get a job and settle down. She had slaédcould only get day-care jobs and
that was not what she wanted to do thus startagseéss, but did not mention it as an

obstacle in her business.

Emma advised that the first step to take by a mevashing to become an entrepreneur
as a service provider in Finland is to learn tmgyleage. The author agrees that language
plays an important role in business and sociaticglahips. For an entrepreneur to be
successful he needs to effectively communicate wishcustomers. If your customer
base is mostly Finnish speaking, then it is vergessary to learn the language. The
other reason is one that involves safety espediafiyu are exposed to hazardous mate-
rial. In Finland most of the labels on products @ré&innish, hence it is imperative to
have basic knowledge of the language. However Basguage skills and good cross

cultural communication skills are relevant to atrepreneur.

4.2.3 Funding

As an entrepreneur in Finland you can obtain fugdiom a number of organisations
depending on the kind of business you wish to eagagthe requirements may differ
depending on the funding organisation you approdtie important fact is that you
need to have a properly written business planghaivs that your business can be prof-
itable and self-sustaining (see chapter 2). Thpomdents interviewed did not include
funding as a challenge. The author expected funidirie one of the major concerns of
the respondents considering that the Financialtalapchool of thought (see chapter
2.3.1) proposed that decisions regarding financogur at every major point of the

entrepreneurial process.

Hilda said that she used personal resources tolHanfusiness though she had received
start-up grant of 600 euros per month for six menifhis grant is given by the local
employment and development office. The purposetarft-ap grants is to encourage
new businesses and promote employment. The gramtdes an entrepreneur with a
secure income during the time that getting thermss up and running is estimated to
take — however for no more than 18 months (MinistrfEmployment and the Econo-
my, 2013.)
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Emma, said that they did not need much money tb gpatheir business, the starting
capital needed for a limited company was 2500 eatothe time. “All our services
where implemented in customers’ homes. We didnteh® invest that much money.
Starting capital for a limited company (Oy) was @®uros. We had own cars and at the

beginning, our office was at home. So we did netdh@ny loans”.

The fact that none of the respondents mentionedifignas an obstacle to starting up
their business does not mean that it is not corsilas a challenge. This observation
merely suggests that the respondents had had prgb@nned on where to access fund-
ing and other related resources. This can be stggpdry the strategic formulation

school of thought which emphasises the planninggs® in entrepreneurial venture
development. It brings out the importance of idgirig the uniqueness of products,
markets, resources and people in order to useathiverage in a competitive environ-

ment and have effective venture formations

4.2.4 The unknown

The three respondents in the focus group are wgrkindents who have just recently
decided to pursue new careers in entrepreneurshvmo of them mentioned that it is
difficult to decide to get into entrepreneurshigéese of not knowing what lies ahead.
Maja said the following: “If I go into entrepremstip it will be like a jump into the
unknown, so that’'s the thing, I think | need to @@ good plan so that | don’t do any-

thing stupid, | think that’s the biggest challerigeme personally.”

John had a similar answer: “I think the problenthigt it feels difficult if 1 would want
to have my own firm, it sounds really difficult thinere all these steps that you need to
take, it's also difficult because you don’'t know atls waiting for you on the other

side”.

The unknown can also relate to the risk that aividdal takes when getting into entre-
preneurship. The common man on the street may thiakbecoming an entrepreneur
requires one to take up risky ventures, this isiabt not the case. Entrepreneurs are

individuals who take calculated risks and they \gdl for ventures that have moderate
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levels of risk (parker, 2004) respondents Maja aoloh had mentioned the fear of get-
ting into the unknown to be a challenge, neverglé has not stopped them from pur-
suing their plans. This shows that they have asdet® risk involved and have proba-
bly already formulated a contingency plém becoming an entrepreneur, an individual
risks financial well-being, career opportunitiesmily relatives and psychic well-being.

The level of uncertainty involved in an entrepremedwenture indicates that individuals

drawn to such lines of business will possess aicelgvel of risk taking propensity.

(Smith-Hunter, Kapp & Yonkers, 2003.)
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5. CONCLUSION AND RECOMMENDATIONS

The high unemployment rate and lack of job sattsfacamong foreign students in Fin-
land, brings out the question whether Entreprem@uiis a viable career option for for-
eign students in Finland? To answer this questtmnresearch involved conducting two

semi-structured interviews and one focus groupvwee. The interviews included two

entrepreneurs and three Master’s level studentshvalve decided to take up entrepre

neurship as a career.

The research methods involved using the researicm @s a methodology guide. The
research involved literature review and conductimg individual interviews of a semi
structured nature and one focus group intervieve. firist interview was with a qualified
social worker turned entrepreneur, of foreign eripased in Helsinki, Finland. The
second one was with a Finnish student entrepremdwr started her company in
Jyvaskyla, Finland. The third interview was a fogusup interview with three Master
level Finnish students, working and studying in sloeial /health fields who have de-
cided to take up entrepreneurship as a career ehding focus was mainly on the for-
eign entrepreneur and the interviews with the Einmespondents were for triangulation

purposes.

The findings indicate that for the foreign natidagbb dissatisfaction and the difficulty
in finding employment that befits their qualificati are the main motivating factors for
taking up entrepreneurship. The challenges theoretgmts of the individual interviews
both Finnish and foreign mentioned were high tal®sg,sales and high operation costs.
The research has shown that entrepreneurship carviable career option for foreign
students in Finland. It requires perseverance, coment, self-belief and hard work to

overcome the obstacles.

The reliability of the findings is enhanced by tiaet that triangulation was used for
validating. This thesis is useful not only to fapeistudents wishing to take up entrepre-

neurship but also to the educational institutiamgerms of giving career guidance to
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their students and government agencies tasked ¢ouesge entrepreneurship as a
means of enhancing economic growth but also aisaltd the growing unemployment

rate in the country.

Throughout this thesis process the author had swa@nquestions as to why this topic is
relevant to the social field. This made the auttealise that entrepreneurship is still
being regarded as belonging only to the businedd. firhis in itself indicates that the

social field (universities) need to start educatingir students about the importance of
entrepreneurship in this field, especially thas tbector is changing from being solely
public to being partially private. Universities et come up with programmes that
teach their students how to start and run orgdorsatthat provide social services by
means of innovative solutions to address or sobaak problems. The world is fast

changing and technology is one of the tools thatlma utilised in this field, entrepre-

neurs can come up with innovative ways of doingdhito achieve greater efficiency

and performance. Universities should start nurtusocial entrepreneurship.
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APPENDICES

APPENDIX 1 — Interview with the foreign entrepreneu
Interviewee: Hilda

Interviewer: Eugene Chiboma

H: I'm Hilda | am originally from Uganda. | camerken 2010, January 2010 (child
talks in the background). Pieni hetki! You do haydions of editing, right?

E: Yes, | do!

H: | originally came here from Uganda in 2010, wWming to Finland | left Uganda

when | was educated. | had a bachelor’s degreedialsvork and social administration,
unfortunately | couldn’t work as a social workerdygback home | was a social worker;
but due to language things and settling here wasasy, so | couldn’t find a job that |

really wanted to do, that is social work.

I had been working with street children and victiofsdomestic violence in Uganda.
When | came to Finland, | couldn’t get a job liket, they needed Finnish language,
they needed experience in Finland my educationokay, they had approved it here as
a sosionomi, but they still couldn’t give me an ogpnity to work. All | could get was
working in day cares, and that wasn’t really my.jdhe pay was ok, | mean if you are
from Uganda and you start getting a Finnish sdiiey2000 something that's ok. The
pay was ok. | wouldn’t complain about that, buvésn’t my thing | wasn’t happy about
that. So when | got pregnant | decided not to giklia Paivakoti work, day care work.

| started thinking what Finland needed most, likeatvdo immigrant people, what do
people who feel different need in Finland, whatissing here? And what did | miss as
a person, as an immigrant African woman living inl&d, what did | want that wasn’t
here, what did | need and wasn’t here, and thatpmagucts for our hair types and skin
colour. But also products that are really moistagscoz our skins dry and they are not
really meant for this weather. Dry air, dries yorere more. So then | decided to do
business and that was uh 2012, | started writingdagis and business proposals, put-
ting them on paper and doing more research on iMvant to do and how | want it to

be and when do | want to start.
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I went through different situations when | was stay;, | had to find out where exactly
to start from, what exactly to start with and whayego. And one of these places was
Enterprise Helsinki, it gives you advice on whatiygant to do and helps you develop
your own Idea. So that helped me to develop my wlea, and after that | started doing
more research on the products | wanted to bring,h&nd then | started in 2014. |
opened shop here off January 2014.

E: When you started business, how did you devetap getwork, your clientele?

H: It took like a year to really get started, sostnof my friends started to tell about me
and then when somebody bought, they told a friemdthat friend told a friend. So |
developed the network basically from the bushtifke someone tells someone and that
someone tells someone and that’s how | get my mest® normally, at least 70 percent
of my customers have come from there. Hey good mgtn(a friend walks in the
shop).

E: So you were saying that the network developsalitth word of mouth...

H: And also because | make unique products, theynand made by me, you can't find
them anywhere else. and also because back to givenbeg when | started, the products
they sale in those Afro Asian shops, they call ttedra but they are really Asian shops.
They are not afro shops. They are selling thesdyats that people in Africa stopped
using a long time ago, but people in Finland cey teft Africa or wherever they came
from a long time ago, they think that’'s what we us@éfrica. These are chemical prod-
ucts, things that will harm your skin, will give yskin cancer, give you different can-
cers.so when | started, people saw something leettethey came.

E: how did you get your funding and support for iybusiness?

H: Funding and support...basically it's personal, inotn anywhere else.

E: Did you have any help from the labour officesocial services?

H: Labour office, what's the labour office?

E: It's a government institution that helps peopleo are unemployed, and want to start
up something, they also help you look for jobs

H: Is it tydtoimisto?

E: Yes

H: They give startti raha, 600 euros per monthsfermonths.

E: Did you get that?

H: Yes, everybody gets that when they start.

E: What challenges did you face when starting theriess?
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H:That's quite big! Lots of them, low sales, higixation, weather. It's a lot the list
goes on and on but basically its low sales uh sr#uno one knows you, when the
sales are low there is not enough income to meetdhts.

E: So what motivated you to continue with your bess, since you were having low
sales?

H: Because | wanted it, | wanted it to happen asiluggled to make it happen!

E: How do you the handle the competition in thisckof business?

H: By offering quality. I think | offer the best stomer service in this country and |
offer the best quality in cosmetic products th& erade in Finland. So its quality and
good service or rather excellent quality and excelservice.

E: Do you think being an entrepreneur is a vialpgonm for foreign students who are
finding it difficult to find employment here in Hend?

H: Yes!

E: Do you have any advice for them?

H: Many students when they come here, they looktfus job” and they never find it
because the competition is high and they lack laggwskills, normally they never get
that dream job and they end up doing cleaning pofis they are offering their most
productive age to cleaning, and even though th&sr tliese cleaning services, they are
not appreciated .And because they are not appeecatd they are still in this produc-
tive age they lose motivation, they lose couralgey tose the desire to do it more , then
they get into unemployment. When they get into ysleyment it becomes a cycle and
it starts rotating around, they are unemployechgvon less money, then they get de-
pressed, you've spent so many years in this educatid you feel this education has
not helped you because you have master's degré#s. Rrhave met foreign students
with master’'s degrees and PhDs and they are ddé&amiog jobs! They become nega-
tive in life, negative even on their own lives. tBes affects them psychologically men-
tally, health wise and also their esteem goes dam¢hthat affects uh then you get into
crime. But if you study here and you start businbgsause most of we people from
Africa, we have education that is very good, weehtavo types of education; the educa-
tion that you get the certificate on and the otlgpe of education when you don’t get a

certificate on, this | will call the informal eduoan.

This informal education is the most important tobus we don’'t know because we are

uhm uhm. The media and the western countries,hgsttmal education as a yard stick
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to assess us but they don’t use the same yardstiaksess us on informal education.
What do | mean? For example, | come from a famiéyevmy grandfather was a busi-
ness person, small business, selling differentf,sthickens, goats in the markets. My
father did the same thing, he sold different thjrfgst on a larger scale, my mother’s
family were black smiths, they could weld anythiighen you go to school and have
the education from there, the school will help yowadd value to it, and when you add
value, you make better business. This formal edutagives you empowerment to
show case what you are good at, it's not telling tftat you are going to do the job that
you are studying forever. It is only giving you emmgerment, but informal education is
this thing that you have lots and lots of expergent like | told you that my father’s
family sold chickens and my mother’s did weldinglasome members did cosmetics.
So in this cosmetics part (I think in Zambia yowéghe same kind of businesses where
women make soaps and candles.) we grow shear luttiganda and this is the same
Knowledge that | am using here, so my formal edanahdds value to the informal
knowledge that | obtained in my country. Foreigndsints from low developed coun-
tries should try to impart this informal educati@ald value to it, incorporate it in their
day to day lives so that they don’t have to bediga just looking for jobs, foreign stu-
dents can create jobs, can employ Finnish studgnaly, because many western stu-
dents have grown into this kind of formal educationy mother is a doctor, my father
is this and that”. Then us we have this knowledus tyou have learned from your
grandfather, grandmother and this knowledge is waportant but many times it is not
weighed at all, and because of this we under viall®reign students when they come
here, even when they have this knowledge when dhegeeking employment they are
not thinking of it, all they think about is “I hawemaster’s degree, | have PhD, | have
this work experience”. They are not thinking “oban make a chair, | can make a bag, |
can design clothes, | can make shampoo”, theyartéhimking of that. When they come
here they should be thinking of this informal edigrg not just in Finland but all over
the world, anyone from a low developed country bidmr, skills that we need to add
value to, and once we add value to these skillargenot going to be cleaners of any
country. We are not going to do work that breakshacks, why should you break your
back at a young age? Yet you have other skills ybatlearned and you yourself are
under valuing.

E: That's very interesting, okay so that was alltbe question and answer segment.

Thank you very much!
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E: Career wise, are you happy being and entrepresreyou would rather go back to
being a Social worker?

H: No | can’t go back, because | am incorporatingsocial work skills in my business.
In social work | studied the ethics of social wakd | have studied to be non — judge-
mental, | have studied to see people the way thewad not judge them but also try to
be empathetic that if | put myself in this persosfees, how will it be if it were me?
The same with business, people come to buy, ifgmto Alepa, Prisma and all the oth-
er shops, the attendants just say” Moi, kiitosgt®it. In this shop when you come in,
you talk with us we just don'’t say hello and gooelbllyat’'s a no no in here. | am incor-
porating everything | studied into my businessml taying to make my informal skills
better and | would never go back to my previous ffb course the economy is doing
badly now, Anttila just closed last night.

E: In conclusion | just want to say that, | notiagednediately | entered this shop that it
has this warm welcoming feeling.

H: Yah, it's different! I'm not going to judge ange and I'm not going to make people
feel bad because of who they are. In the world yquople want you to apologise for
who you are, they want to apologise for being alblaman, they want you to apologise
for being different, they want you to be down theFbat’'s not the world we want to
live in anymore, as young productive African peopléon’t have to apologise for hav-
ing afro hair, | don’t have to straighten my haisee women who do that as apologising
“oh | was born with bad hair, so | have to mak®dk nicer for you to appreciate my
beauty”, | don’t have to apologise for that. | doimave to apologise for being born with
this skin no, why should | apologise by bleaching skin? When you see some people
bleaching their skins that’'s what they are doihgytare apologising. So going back to

work, I think I wouldn’t fit in anymore.
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APPENDIX 2 — Interview with the Finnish studentrepreneur
Interviewer: Eugene Chiboma

Interviewee: Emma (not real name)

E: Tell me about yourself (your studies, familychaground, business history and your
work life)

Emma: | am Emma, 28 years old student. | am stgdgirDiak in the second year. | am
from Finland and | have been living here for all hig. After | graduated from the up-
per secondary school | studied 3 years at vocdtsstaol, home economics and later
on | got interested in nursing due to my work inmeocare. | studied 2,5 years to be-
come a practical nurse. During my studies, | workethe private home nursing com-
pany. At school | had business studies and | cdlestene kind of plan for an imaginary
company. Later on that idea started to grow. luised with a friend of mine concern-
ing a tv- series called Matkaoppaat (Travel Guijdiswas sad how old people travel
abroad and get lost and cannot speak needed laggyudgw great would it be to create
a business where nurses could travel with old meapt take care of them during the
holiday. From this idea everything started (eveouth we never had these services

implemented).

Another friend of mine was a student in a bachelmgramme in Business and she
wanted to use our plan for her study assignment.plam grew even more and we start-
ed to think, maybe this idea could really work! Qeacher (a business coach) saw our
idea and he encouraged us to continue. we stardchgiplans and finding out actions
needed to become an entrepreneur. | graduated i a6d four months after that
(2011) our company was incorporated. We were 3 worak of us just 21 years old
and full of energy and plans.

E: What motivated you to be an entrepreneur?

Emma: | had a lot of work experiences and | beliewmeour idea. We started marketing.
We visited different care centres, made a compagty page, called different magazines
for interviews and we just did our job as well as gould. We offered services for the
Jyvaskyld municipality about 80%( family servicelésability services and some ser-
vices for old people) Main idea was rehabilitativerk method and working together
with customers. We had a chance to use our owfs skild hobbies like music, sports,

art etc.
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E: What were your options before starting the hess (employment, studies?)

Emma: Basically | did not study business. One of paytners studied business while
establishing the business, but | believe in leayrby doing. You can never learn all
from books, what it really means to be an entreguenin my opinion 80% is about
your attitude and will to learn, 10% about studiesl theory, and 10% ready to work
24/7. Five years as an entrepreneur taught me, tharel could ever learn at school

E: How was the network for your business built?

Emma: we had a good coach who told us how to pssgiecan't remember how many
offices we needed to visit but we got pretty goadignce.

E: How did you acquire funding / support to start?

Emma: All our services where implemented in custtsnieomes. We didn't have to
invest that much money (low risk company). Startagital for Limited company(Oy)
was 2500e. We had own cars and in the beginningfiice was at home. So we did
not need any loans.

E: What role (if any) did the labour office or sacservice play in your business?
Emma: We needed to apply for the permission frorvixéabefore providing services
for the municipality. Jyvaskyla municipality was ying our services from different
departments like child welfare, disabled units dacdily services (lastensuojelu,
vammaispalvelu ja lapsiperheiden kotipalvelu).

E: What challenges did you face when starting yousiness?

Emma: A lot of different papers to fill and officés visit. Work was really 24/7 and we
needed to be really active and believe in the iddi@r one year both of my business
partners decided to leave. Being an entreprenelnai feel as “their thing”. | got a
new partner and we continued. | sold my part ofibsiness in 2016 because | wanted
to study more (The first year while | studied, Inked at the same time, but in practice
it did not work out). | also wanted to travel arek glifferent work places and prove my
skills as a professional. The company is still ingmreally well and it is growing.

E: What do you think is the biggest obstacle te becoming an entrepreneur in Fin-
land?

Emma: Your idea must be really good. Taxes andscast so high in Finland. Personal
attitude, you are kind of “married” with the compaand that is the thing that you real-
ize after establishing it.

E: How do you handle the competition in this kirfdasiness?
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Emma: The need for the services was so high. WeaHatlof work to do so there was
not that intense competition. There was a lot ofkiWor every service producer. We did
our work well so we had a good reputation and cotiore with the municipality.

E: What would you advise a person trying to staralbusiness in Finland?

Emma: Make a good plan and ask advice from prajasas. Your idea might be “su-
per” but you have to find out, is there really néedthat kind of services or products?
You have to be ready to work 24/7, give 110% ofrgelf and believe in your idea.

E: Do you think being an entrepreneur is a vialggom for foreign students who are
having difficulties finding employment?

Emma: Yes, if the idea is really good and needdtink that providing cheaper ser-
vices as a foreign entrepreneur is not the waytastisg any kind of business. Finnish
language is the first step as a service providdradtitude for hard work. Finnish people
might have some prejudices towards foreigners sbaily you have to prove your
skills and work extra hard for a good reputatiore Wad a similar challenge because we
were just 21 years old and needed to prove thareekilled to provide these services
even if though we are young.

E: Thank you very much!

The End.
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This research seeks to find out if entrepreneurshgppossible career option for foreign
students in Finland. The theory part of the stutjudes review of some of the earlier
theories on entrepreneurship and some of the mesathe Finnish government has put
in place to motivate and encourage entrepreneumstitmland. The research methodol-
ogy used involved conducting three qualitative mwitavs of a semi-structured nature.
The first interview was a case study of a succédsfaign entrepreneur based in Hel-
sinki. The interview with a Finnish student entexpeur, who started her company upon
graduation, and a focus group interview with thiFgenish Master level students, who
have decided to take up entrepreneurship as arcaree used in the triangulation pro-
cess of validating the claims of the foreign entegpur.

The findings indicate that for the foreign natidagbb dissatisfaction and the difficulty
in finding employment that befits their qualificati are the main motivating factors for
taking up entrepreneurship. The challenges theoretgmts of the individual interviews
both Finnish and foreign mentioned were high tal@s,sales and high operation costs.
The research has shown that entrepreneurship carviable career option for foreign
students in Finland. However, it requires persevagand understanding that it requires
a high degree of commitment and hard work, belef @onfidence.

The reliability of the findings is enhanced by tiaet that triangulation was used for
validation. This thesis is useful not only to fapeistudents wishing to take up entrepre-
neurship but also to the educational institutiamgerms of giving career guidance to
their students, and government agencies taskechdoueage entrepreneurship as a
means of enhancing economic growth but also aisalt unemployment.
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1. INTRODUCTION

The Finnish labour market is increasingly becomimgye competitive. Each year a new
set of graduates and other skilled people entefattvur market. Among these are the
international students who come to study and hdlyeftork in Finland and also those
people who migrate to Finland due to various otfeasons. Unfortunately, most of
these people do not easily find employment becafiseveral factors some of which
are not within the scope of this thesis. The bldck®bility thesis which is a theory that
proposed that labour market arrangements segregetgn groups, creating barriers to
their mobility. Many immigrants suffer from unfamaitity with the social, economic
and legal structures of the host society, diffiegltwith languages, non-recognition of
credentials and discrimination. It is argued tlhatytmay experience difficulties in find-
ing jobs in the core sectors of the economy, eafigdf they do not possess additional
education or training in the host country (Kim, Hu& Fernandez 1989.) Forsander
(2003) also writes that in the Nordic societie® threshold of labour market inclusion

is high, which keeps unemployment high among imanitg (Forsander, 2003).

Statistics compiled by the Centre for InternatioNdbility (CIMO) have shown that
fewer than half of the total number of internatiostadents find employment in Finland
after completing a higher education degree (CIM@14). It has been observed that
regardless the level of education, Immigrants stiiffer from higher unemployment
than the rest of the society in general and thel/ugmore often into blue collar jobs
like cleaners and shop assistants (Statistics iadnl2008), this consequently results in a
lot of them feeling unappreciated and undervalued eontributes to feelings of low

self-esteem and eventually depression.

It is due to the above mentioned reasons and tii¢Hat the author is himself a foreign
student based in Finland, that motivated him teaesh on alternative ways of which to
earn a living and have a career in Finland. Hikbeaund in business studies was also

a bias in choosing a business related topic. Teméhchosen mainly cuts across two



fields, the social field and the business fieldsawial work, unemployment is regarded
as one of the major factors that leads to socielusion, therefore finding solutions to
this social ill is definitely relevant to the sdciorker’s profession. Entrepreneurship
involves innovation which generally has no profesal boundaries. It has also been
emphasised that entrepreneurship education is separate field; rather it is part of a
broader civic education (Ikonen, 2006).

There is not a lot of information regarding the émgment of foreign students/ gradu-
ates from Finnish higher education institutionsydeethis topic will be relevant to em-
ployers and universities who would like to know eon the employment situation and
career options available to these students. A statlgd the International Students Ba-
rometer indicated that employability and careevises are the greatest weaknesses of
the Finnish higher education system (CIMO, 2011).

The students who come or wish to come to studyritafd will find this topic useful in
the sense that it will give them information ona@sgible way of how to sustain them-
selves while living in Finland, if they cannot fifdrmal employment. It also gives
them a realistic view of the contemporary Finnishdur market especially considering
the fact that universities are always informingnthiat the Finnish labour market needs
more foreigners to cushion the labour deficit tisahevitable due to the aging Finnish

population.

The topic is relevant to the author’s professiat@lelopment because it gives theoreti-
cal as well as factual knowledge on how to staradqusiness/ organisation in Finland.
It is a well-known fact that being a social workera demanding and varied profession
that requires one to wear many hats, being knoveladlg about entrepreneurship is an
added advantage that can be very useful in thid. fla human service organizations,
administrative and managerial positions often @pednd require skills from both do-

mains (Jaskyte, 2015). Entrepreneurship is alsavaet in the social field because it
offers solutions to social problems such as uneympémt and other issues that come
with job dissatisfaction. For-instance highly edecapeople who cannot find formal

employment that matches their qualifications usudel unappreciated, feel like fail-

ures and end up depressed. Sequeira & Rashid ()06 that migrants may face ob-



stacles in terms of integration, particularly ire ttabour market and entrepreneurship

provides them with a way of overcoming many of éhbarriers.

1.1 Background

The economic and migration crisis in most westeuntries has led to a lot of debate
on whether Europe should close its boarders, peuple different opinions and con-
cerns towards immigrants. The most notable oneglthiat foreigners/ immigrants take
jobs away from the locals. This concern has beeliefd by the increasing unemploy-
ment rate in most European countries and can leeskplained by the Realistic Con-
flict Group Theory (RCGT), which proposes that whem groups are in competition
for scarce resources, the potential success ofjumep threatens the well-being of the
other, resulting in negative outgroup attitudesef8n& Sherif, 1979). However, the
reality is that immigrants create more jobs whishgood for the economy. Evidence
based research has in fact shown that immigranddl gkill levels do not significantly
affect native employment in the short term but b@sployment in the long term. The
quantitative evidence shows that, overall, immitgatp not take native workers’ jobs
in the long term and that they stimulate job crathrough increased production, self-
employment, entrepreneurship, and innovation (Goms2014). In 2012 it was record-
ed that there were over 9,000 immigrant entrepmsniguFinland, of whom 43% work
in Helsinki and the capital region. This percentaggudes foreign language speakers,
i.e. those whose native language is other thanigfinrfSwedish or Saami (Joronen,
2012).

Entrepreneurship in Finland received a boost in9®is after the recession that started
in 1991. During this period of the recession, uniaympent in Finland reached its high-

est level since World War 2. After the recessiorl@94, Finland joined the European
Union and the government set up a venture capit@stment company to assist entre-

preneurial activities (Dana, 2006).



1.2 Aims and objectives

The aim of this thesis is to find out if entreprership can be considered as an alterna-
tive career option to the international and forestundents in Finland. This is due to the
fact that the expectations of the students befarkadter graduating is to find formal
employment in an organisation or company thatrnsaaly existing. This however, may
not be the case to a number of them due to the etitmp and highly demanding Finish
labour market. Entrepreneurship thus needs tontveduced to these students at an
early stage in order for them to have an open rfongbossibilities of starting up their

own companies and organisations.

The focus of this paper is to investigate a nareatif a successful immigrant entrepre-
neur in Finland, finding out through her experienb®w she has managed to be suc-
cessful in the Finnish business environment. Tloeeetthe objective of this research is
to acquire information that can motivate internadlbstudents to become entrepreneurs
and consequently avoiding the unemployment trapetgyaging themselves in some-
thing that they will be proud doing and be ableattvance their lives and boost their

self-esteem.

1.3 Research question

The research question shall thus be; In which Wagds entrepreneurship be a viable
career option for foreign students in Finland? €alise the objective, the following
questions will also be asked.1l) What motivates esitglto become entrepreneurs? 2)

What are the main obstacles to a student wishifig@tome an entrepreneur in Finland?



2. THEORETICAL BACKGROUND

Entrepreneurship has had a lot of definitions tghmut the years. In order to have an
understanding of the term, in the theoretical bamkgd the author will first look at
some of the early definitions and also recent ottes) he will introduce the definition
that best suits the purpose of this research.

The theoretical part consists a summarisation wfesof the early theories and an intro-
duction of the more contemporary theories i.e. ¢htteeories that were written after
1975. The earlier theories were mainly concerndatl aefining and identifying salient
aspects of entrepreneurship in a general way. Téem contributions on this litera-
ture are framed in terms of optimising choices leetventrepreneurship and paid em-
ployment, and essentially belong to the traditibmeoclassical micro economics (Par-
ker, 2004).

After reviewing the modern theories, the authorl Wbk at the definitions and de-
mographics of foreign/international students inl&ma. This will be followed by a look
at some of the employment opportunities that aesla@ve to these students in Finland.

The last part in this chapter will focus on howstart a business in Finland.

2.1 Defining entrepreneurship

When defining entrepreneur everything depends emp#rspective of the person creat-
ing the definition, and the aspects and elemenistoch that person decides to focus in
his or her research (Fillion, 2011). This view gowas also shared by Bula (2012) in
her article entitled Evolution and Theories of Epteneurship: A Critical Review on
the Kenyan Perspective, she wrote that the cldsaith neo-classical theorists have
laboured in trying to define entrepreneurship, thiete is no single definition of Entre-

preneurship. It all depends on the focus of the aefening it and from which perspec-



tive one looks at it. Some researchers look atepréneurship from the economics
view, sociology and psychology, others look atrdnfi the management perspective,
while others look at it from the social perspectiZatrepreneurship is therefore a mul-

tidimensional concept (Bula, 2012).

To define entrepreneurship one has to first undedstvhat an entrepreneur is. The term
entrepreneur was derived from the French word fené@der’ which means to under-
take. In the 18 century the French men who undertook military eiipens where in
fact called entrepreneurs. However, the first eansbto use this term when describing
the risk taking function of starting a businesstues was an Irish man called Richard
Cantillon in the 18 century (Gordon et al., 2009). Parker preseng,@antillon (1755)

in his paper arbitrage and the bearing of uncestaias stressing the importance of the
entrepreneur as an arbitrageur or speculator, whducts all exchanges and bears risk
as a result of buying at certain prices and selfingncertain ones. Cantillon's is a risk
theory of profit and it suggests that anyone wh@irees an uncertain income can essen-

tially be regarded as an entrepreneur (Parker,)2004

Most people who start-up businesses produce a pradithout knowing for certain
how the majority of the consumers will respond toeven though market analysis
might give them an idea, it is never known for airt an entrepreneur understands this
and is willing to take the risk. Entrepreneurs dticae responsible for all the progress
and consequences. For example, the entrepreneulddtm a risk taker on his/her busi-
ness whether it goes successful or not and hekstdsrto be evaluated by the consum-

ers in a competitive market.

Joseph Schumpeter (1965) in his book Economic Fhaond Entrepreneurial History
described entrepreneurs as those individuals wiptogxmarket opportunity through
technical and/or organizational innovation. Inndmatin this concept encompasses as-
pects such as the following; the introduction afieav product with which consumers
are not yet familiar or introduction of a new gtyalof an existing product, taking ad-
vantage of a new market which the particular bnamicmanufacturer of the product in
question has not previously entered, the introdactif new method of production that
is not yet tested by experience in the branch afiufecturer concerned and, the con-

quest of a new source of supply of raw materials.
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The more recent definitions of an entrepreneur seeincorporate the ideas of both
Cantillon and Schumpeter. Innovation has proveldet@ very important factor when it
comes to the survival of modern day businessesceglyethat we are now in a global
market with fierce competition. Entrepreneurs asastantly improving their products
or services with the aim of getting an edge inrtteket which translates to more prof-
its. Some of the recent definitions include théofwing;

A person who uses resources economically in oml@tesign innovative
products or services with a competitive edge basedifferentiation (Fil-
lion, 2011).

Anyone who is creating a new product or businesieunonditions of ex-
treme uncertainity (Ries, 2011).

Any person who undertakes a business or industiature with a view of
making a profit (Parker, 2004).

Definitions of entrepreneur will most likely diffdas can be seen above) according to
the author’s. The definition that will be adoptedtiis paper will be the one that was
proposed by the Organisation for Economic Co-opmraand Development (OECD)
which states that an entrepreneur is a person wirkswor himself or herself but not
for someone else (OECD, 2001). Having defined wanagntrepreneur is, we now hence
forth adopt the meaning of entrepreneurship asltfigy of making money by starting
or running businesses, especially when this inveotaking financial risks (Oxford Dic-
tionary, 2016).

The official definition of an entrepreneur in Finth depends on the authority con-
cerned, for instance in corporate law an entreprersedefined as a person who, alone
or together with others, carries out activitiesibusiness whose objective is to make a
profit. These activities include a degree of rigking, while from the viewpoint of un-
employment benefit, a person is regarded as aemetieur when (s)he is liable to take
out insurance as specified by the Self-Employeddter’ Pensions Act, or works in a
managerial position (managing director or membethefboard of directors) in an en-
terprise where (s)he owns at least 15 % or his/fdnaily members or s(he) together
with family members own at least 30 %, or worksamsemployee in an enterprise
whereof (s)he, his/her family members or all ofnthingether own at least 50 %. (Su-

omen Uusyrityskeskukset ry, 2015.)
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The term career is often used interchangeably thighterm job, but in essence the two
are different. A job can be defined as something go in the short term to earn money
while a career is an occupation that lasts a long.tThe author will be using the term
career to mean an occupation that one is both dialiy and psychologically satisfied
with, that has opportunities for progress and heenbachieved through a series of ac-
quiring skills, knowledge and experience. The anliinglish oxford dictionary defines
a career as being an occupation undertaken fgnéisant period of a person's life and

with opportunities for progress (Oxford dictionaP@16).

2.1.1 Forms of Entrepreneurship

Starting a new enterprise with a completely nevaigesaid to be the most challenging
and the riskiest, but it can also be the most rdingr When considering entrepreneur-
ship one needs to have knowledge of the differemh$ of entrepreneurship. The kind
of business idea will definitely influence the typleentrepreneur you will become, nev-
ertheless, the most important aspects people lb@khan deciding what kind of busi-
ness to open depends on these factors- indeper{dentel), taxes, liability, transfera-
bility of ownership, life span of the business aatsing of capital. The key is to identi-
fy the legal structure that best meets your needstie needs of your business. The
different forms of entrepreneurship are;

a) Start-up entrepreneurship: a start-up is a complaat is in its initial
stage and its business idea has something “nevetaA up is usually financed by the
entrepreneurs themselves or through bank loandit areions, grants from non-profit
organisations etc. Start-ups are considered tagberisk ventures because they have no
proven track record.

b) Franchisee: a franchisee is a form of entrepnesigp that allows you to
have a business without having your own businesa.itt operates by obtaining a li-
cense from the franchisor and uses their tradenfafkanchisor duplicates a concept,
I.e., offers it widely for the use of several ept&ses. This results in a network of under-
takings operating in co-operation and using the esatoncept (Suomen Uusy-
rityskeskukset ry, 2015). An example of a franchisgeopening up a Mc Donald’s fast

food restaurant in your neighbourhood.
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c) Part time entrepreneurship: this refers to peaeyto are in a full time
job or students who spend their free time creatingunning an enterprise. In other
words, a part time entrepreneur is a person whaties sources of income besides the
business. This means that your financial risk téllower because your income is not
entirely dependent on the business.

d) Partnership: a partnership is when two or maepte put their re-
sources and skills together for the benefit of sifess. In a partnership profits and lia-
bilities are shared according to the partnershipemgent.

e) Team entrepreneurship: this type of entrepremgurinvolves several
people who wish to become entrepreneurs estalbdshibusiness together. All these
people are responsible for the success of the miger For example, when two busi-
nesses merge, the partners of these enterpriseb@cayne partners in the new enter-
prise. (Suomen Uusyrityskeskukset ry, 2015.)

f) Social entrepreneurshiphd term ‘social entrepreneur’ is used to de-
scribe a person who recognises a social problempartkeds to solve it by entrepre-
neurial means. The results of such an effort cameasured either financially or as a
social return (Finnish Institute in London, 2012).social enterprise may choose any
legal form of incorporation.

g) Forced Entrepreneurship: The bulk of informatoonentrepreneurship
talks about the venture creation of businessesrumgienal conditions i.e. individuals
taking the risk of starting a business mainly beseaaf the motivating factors for an
entrepreneur. Forced entrepreneurship, howeverhén individuals have no other op-
tion but to engage in some form of business in rtdehave an income for survival.
This form of entrepreneurship is mostly found iaqas where there is high unemploy-
ment with little or no social security. These indivals become necessity entrepreneurs.
Necessity entrepreneurs are individuals in devapmiountries who start small enter-
prises out of necessity. While they range fromedteellers to educated hopefuls with
little access to formal employment, the one thimaf unites them is the need to survive
(Brewer, 2014).
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2.2 Early theories on entrepreneurship

Entrepreneurship is said to be a multidimensiooakept and a phenomenon that cuts
across social, economic and psychological aspédife.oThere are a lot of theories that
exist on entrepreneurship, Parker in his book ttenemics of self-entrepreneurship
(2004) grouped some of the theories according éofdhowing themes: Arbitrage and
the bearing of uncertainty, Co-ordination of fastof production, Innovation, Leader-

ship and motivation and Personal and Psychologiads.

2.2.1 Arbitrage and the bearing of uncertainty

Richard Cantillon initiated the idea of entreprerseas being risk takers. He wrote that
entrepreneurs take the position of an agent whs bluy means of production at a cer-
tain price and combine them into a new productseidthem at another, bearing all the
risks involved. The risk comes with every new prcidbecause one cannot know for
certain how that product will be received by thetomer. Cantillon’s is a risk theory of

profit. According to him anyone who receives anartein income can be regarded as
an entrepreneur. This type of an entrepreneur isandnnovator nor does he change

supply and demand but is intelligent, perceptive &illing to take risks (Parker, 2004).

Frank Knight (1921), his line of thought highligbtéhe importance of uncertainty and
how it affects entrepreneurs through the unknowailability of natural resources,
technological changes and fluctuating prices (Rad@04). Knight saw an ever chang-
ing world as an opportunity for an entrepreneumtzke profit, but also means that we
cannot have guaranteed knowledge of future evdimstefore, risk can be applied to
situations where we cannot know the outcome, buaticuence the odds. Uncertainty
on the other hand is a situation where we do nowkile outcome and cannot influence
the odds due to lack of knowledge. Thus knight @éwhe entrepreneur as an opportun-

ist who's looking for favourable odds.
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2.2.2 Co-ordination of factors of production

Factors of production are the resources needethéogeneration of goods and/or ser-
vices. These resources are classified in termaraf, llabour, capital and enterprise. Ac-
cording to Jean Baptiste Say (1828), the main dmutton of the entrepreneur is to
combine and co-ordinate these factors of producfitve entrepreneur is regarded as a
person who stands at the centre of the economterayslirecting and rewarding the
various factors of production and taking the rerdarmas profit (Parker, 2004). Baptists
entrepreneur is an opportunist who has good judgesidlls, is not afraid to take risks
and has a desire to acquire wealth.

2.2.3 Innovation

Innovation can be defined as the successful exgpioit of new ideas. Joseph Schum-
peter (1934) suggested that entrepreneurship maibvation and that an entrepreneur
does not operate within conventional technologaaistraints, making small gradual
changes to existing production methods; insteadeivelops new technologies or prod-
ucts that make discrete continuous changes théttehi paradigm altogether (Parker,
2004).

One striking thing about Schumpeter’'s entreprergpriheory was that in this theory
an entrepreneur does not bear any risk, he expilaatghe risk is usually borne by the
capitalist such as banks and other financial lgpdistitutions. However, one might ask
how Schumpeter can explain the situation wherebyetitrepreneur finances his activi-
ties with his own capital. This is what caused salvgeubsequent writers to criticise this
theory, for example Kanbur (1980) criticised Schetep for ignoring entrepreneurs’
actual and opportunity costs in ventures that ofterf do) fail (Parker, 2004).

According to Schumpeter innovation occurs whendh&epreneur; Introduces a new
product, creates a new production method, estasishnew market, introduces a new
organization in any industry, finds out a new seuof raw material supply and intro-

duces a new organization in any industry. He beliethat the entrepreneur is a relevant

and key player in economic development. He gavexample of what he called ‘crea-
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tive destruction’, where entrepreneurs would urtlemsvave of innovative products and
production processes that would displace the okksa@and trigger rapid imitations by

new competitors and consequently trigger economuwtp. (Parker, 2004.)

Schumpeter’s entrepreneur is a large scale busnasw/ho is rarely found in develop-
ing countries, where the common entrepreneursrasdl scale businessmen men who

would rather imitate than innovate.

2.2.4 Leadership and motivation

Abraham Maslow in the 1940’s came up with the thewir needs, he identified the
basic needs of human beings and arranged themdaagdo their importance i.e. phys-
iological needs (food, warmth, water, etc.), safetgds, belonging needs, esteem needs

(feeling of accomplishment), and self-actualizatigvicClelland, 1965.)

David McClelland (1917-1998) in his book the aclmgvsociety built on Maslow’s
theory and identified three motivators which heidoadd that every person has, these
were the need for achievement, the need for aftilleand the need for power. McClel-
land proposed that regardless of gender and cultuage, we all have these three moti-
vating factors and the dominant one is usuallyuigrficed by our culture and life experi-
ences. He identified the need for achievement ttheenost dominant driver in an en-
trepreneur. People with a high need for achieversesk to excel and thus tend to avoid
both low-risk and high-risk situations (McClellardg.).

2.2.5 Personal and Psychological traits

Personal and psychological traits have long begarded as factors that differentiate an
entrepreneur from a non-entrepreneur. Rotter (18&6)e up with the locus of control
theory that suggests that a person’s behaviouffestad by the beliefs of that person
that events are influenced either by the one’s efforts (internal locus of control) or
by forces beyond one’s control (external locus arfitmol). Links have been found be-

tween locus of control and behaviour patterns muenber of different areas, for in-
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stance people with internal locus of control arel $a be more successful in business
than those with an external locus of control. Tdaa be supported by McClelland theo-

ry of achievement.

The locus of control theory should be used pragrabyi because if analysed from dif-
ferent perspectives it may be confusing e.g. soewple may have internal locus of
controls but are influenced by the culture anddfediystem around them for instance, a
lot of people in the authors home country can e abe internals but are made to be
externals due to their religious belief that Goeadly has a plan set for them, a case in
point was when the country’s currency and econparjormed very badly in 2015, the
government called for a national day of prayer ik hope of a getting a solution from
God (Hill, 2015).

2.3 Modern views on entrepreneurship

From the above mentioned theories we can see tivapeeneurship is a phenomenon
that cuts across a lot of aspects of life, fromnetoic to social to psychological and so
forth. In the study of contemporary entrepreneyrsbne concept recurs: Entrepreneur-
ship is interdisciplinary (Kuratko, 2016). Thisase of the reasons why no particular
definition of entrepreneurship has been taken opjelver most of the authors do agree
that for one to be considered as an entreprenete 8hould be at least some element of

risk, innovation, profit, leadership and having arket share, involved.

Kuratko (2016) in his book Entrepreneurship: Thegmocess and practise, came up
with the school of thoughts approach on entrepnestgn which divides it into specific
activities either macro or micro. These two viewpsi(micro and micro) are further

broken down into six school of thoughts with eadwpoint having three.

2.3.1 The Macro view

The macro view of entrepreneurship presents a bsebettion of factors that relate to

success or failure in contemporary entrepreneuveatures. This selection includes ex-
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ternal processes that are sometimes beyond theotaotthe individual entrepreneur,
for they exhibit a strong external locus of con(idliratko, 2016). These processes are;

a) The environmental school of thought; this scraidhought deals with
the external factors that affect the lifestyle loé fpotential entrepreneur. These can ei-
ther be positive or negative forces in the modglbh entrepreneurial desires. The focus
being on institutions, values and influence of foeiety that when grouped together
form a socio-political environmental framework tisiapes the entrepreneur (Kuratko,
2016). For example, developing countries have gelaumber of small scale entrepre-
neurs mainly because of high levels of unemploynagnt the lack of effective social
welfare institutions. The friends to these entraptes are most likely facing the same
kind of atmosphere and will hence influence eatieiot

b) The financial capital school of thought; thit©aal of thought is based
on the capital- seeking process. The search fargbaand growth funding is the com-
plete focus of this thought. Venture capital iswenperative to an entrepreneur’s de-
velopment. This thought is therefore a financiahagement viewpoint of the entrepre-
neurial process and development, decisions regarfitiancing occur at every major
point.

c) The displacement school of thought; this sclotddhought focusses on
the negative aspect of group phenomenon, wheremmglsady feels out of place or is
literally displaced from the group. It suggeststtharoup hinders a person’s develop-
ment, either bringing it to a halt or by eliminatinertain factors that are critical to that
person’s development. As a result, the frustratelividual will be projected into an
entrepreneurial pursuit out of his or her own medivo succeed (Kuratko, 2016). There
are three main types of displacements that denaiadtnis school of thought; Political
displacement (Government regulations and policied timit or regulate or disad-
vantage free enterprise), Cultural displacementigsayroups excluded from profes-
sional fields, e.g. Ethnic background, sex, relgand race), and Economic displace-
ment (job loss, economic shrinkage and anythingcééd by economic variations or

recession and depression).

These examples of displacement show the exterme¢gahat can affect the develop-
ment of entrepreneurship. Cultural awareness, keagé of political public policy and
economic indoctrination will aid and improve entepeurial understanding under the

displacement school of thought (Kuratko, 2016.)
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2.3.2 The Micro view

The micro view on entrepreneurship examines thtofadhat are specific to entrepre-
neurs and are part of the internal locus of contt@uggests that each entrepreneur has
the ability to direct or adjust the outcome of eatdyor influence. It has the following
school of thoughts as described by Kuratko (2016).

a) The entrepreneurial trait school of thoughts thchool of thought ap-
proach focuses on the characteristics of succesestutpreneurs and it suggests that if
those characteristics are emulated by potentiakprégneurs, they can increase their
chances of also becoming successful entreprendiurésts these traits as being
achievement need, creativity, determination, actirieal knowledge, among others. It
also supports the idea that the nurturing and stippcatmosphere that exists in an en-
trepreneurial family will lead to the developmeifitcertain traits early in life that will
eventually lead to entrepreneurial success (Kur&Ra6.)

b) The venture opportunity school of thought; tlisuses on the oppor-
tunity aspect of venture development. The searahideas, development of con-
cepts and the implementation of venture opport@sitare important areas in
this thought. Creativity and market awareness smwead as essential. Developing the
right idea at the right time for the right markéthe is the key to entrepreneurial suc-
cess. It is based on the corridor principle i.ev ipathways or opportunities will arise
that lead entrepreneurs in different directionse &bility to recognize these opportuni-
ties when they arise and to implement the necesstaps for action are key factors.
Those in support of this School of thought beliévat proper preparation in the inter
disciplinary segments will boost an entrepreneabity to recognise venture opportu-
nities (Kuratko, 2016).

c) The strategic formulation school of thoughtstapproach emphasises
the planning process in entrepreneurial ventureeldgwment. It brings out the im-
portance of identifying the uniqueness of produatarkets, resources and people in
order to use that as leverage in a competitiverenment and have effective venture
formations. This involves the adaptation of thddwing strategies; a) Unique markets
— Mountain versus mountain gap strategies i.e.tiiyamg major market segments as
well as markets that arise from larger marketdJhijgue people. Great chef strategies
which refers to the skills or special talents oé @m more individuals around whom the

venture is built) Unique products — Better widgetasegies, which refers to
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innovations that encompass new or existing mawkeds d) Unique resources. Water
well strategies, this refers to the ability to hess special resources such as land, labour,
capital and raw materials, over a period of timeisTschool encompasses a breadth of

managerial capability that requires an interdisegrly approach (Kuratko, 2016).

As earlier stated, the early theories on entrepnesigp where more of a general nature
while as the recent theories are more comprehensive can even say that they are
more technical, this makes them appropriate antlsuéked to the modern environment
that is constantly evolving. However, the key psiot both the old and new theories are
the same, innovation is still one of the most intgatr aspects in modern day business
environment. Entrepreneurs facing fierce competitieed to constantly upgrade or
improve their products or services in order to rteaima market share. Risk is also still
prevalent in the modern theories, though some mgyeathat in modern times an en-
trepreneur does not necessarily need to bearnheadial risk of starting up a business
because there are numerous ways of obtaining fgrfdinhis business e.g. crowd fund-
ing which one can use to solicit for funds for hefr idea, from people all over the
world using the internet. Management skills, psysfical and personal traits are still
as important in modern times as they were in tderodays.

2.4 Defining international students in Finland

International students are defined by the OECDeasgopersons admitted by a country
other than their own, usually under special permitsisas, for the specific purpose of
following a particular course of study in an acdted institution of the receiving coun-

try (OECD, 2003.) The difference between foreigm amernational students is that
foreign students are considered to have permaresmience permits and may have
moved to that country due other reasons than justhe sole purpose of studying

(OECD, 2006). The author recognises the differdretgveen the definition of interna-

tional and foreign students but will however use terms interchangeably due to the
fact that the two are categorised as one in mo#iteoflata/ resources available. When
data on international students are not availalag dn foreign students is used (OECD,
2013).
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Finland prides itself for having one of the besti@tion system in the world and this
coupled with the fact that there are no tuitiorsfém all regular degree students as well
as international exchange students, has attradtgdoé foreign students over the years.
The institute of international education as repbibe the project atlas website, writes
that there were a total of 29,625 internationatietus in Finland in the academic year
2013/2014 (Institute of International Education1@p The top 10 countries of origin of

these students are as shown in table 1 below.

Table 1. Top 10 Places of Origin for Full-Degreadents in Finland in 2013/14

Rank Place of Origin | Number of Students | Percent of Total

1 Russia 2,816 14.2%

2 China 2,147 10.8%

3 Viet Nam 1,378 6.9%

4 Nepal 1,180 5.9%

5 Estonia 817 4.1%

6 Nigeria 711 3.6%

7 India 695 3.5%

8 Pakistan 691 3.5%

9 Germany 658 3.3%

10 Iran 584 2.9%
All Others 8,209 41.3%

What happens to these international students wey graduate? Do they go back to
their countries of origin or do they settle in Entd? What determines the answer to
these question’s is obviously employment relateas been reported that about 45.5%
of the students in Finland who graduated with @éigeducation degree in 2011 were
employed here, just over 5% continued their studied just under 20% remained in

Finland under another status (not employed noudesit) (Centre for international mo-
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bility, 2014.) This indicates that the rate of taaamployed in Finland has gone down,
in 2009 51% of the graduates were still employedrimiand a year after graduation
(CIMO, 2014). The real reason behind this drop mal be accurately known but it
does indicate the worsening employment trend iaRoh However, some of the rea-
sons that could attribute to this slump maybe tiate is an increase of foreign students
in Finland hence stiffer competition in the labooarket and also because of the lan-
guage requirements, most foreign graduates in idinfend it hard to acquire work that
reflects their qualifications and end up in oddgolwhich de-motivates them hence

leaving Finland for other more rewarding countries.

The type of qualification obtained also matters @naas been observed that students
who obtain a bachelor's degree from universitiesapplied sciences have a better
chance of finding work within a year upon gradugdtimhis could be due to the fact that
these students have more time to settle in Fingamck their degrees take between 3.5
to 4 years to complete, and it includes a lot oflnmased training which gives them the
much needed work experience (CIMO, 2014). On therdtand, it takes only two years
for students in traditional universities to complet master’'s degree designed for inter-
national students. Table 2 on the next page shbesituation in 2012 of the students

who completed a higher education degree in Finlar&D11, by educational level.
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Table 2. Situation in 2012 of the students who deted a higher education degree in
Finland in 2011, by educational level (CIMO, 2014).

Type of qualification | Degrees | Notin | Employed in | Students | In Finland
2011, Finland | Finland 2012, | in Finland| other, 2012
number | 2012, | % 2012, % | %

%

University of applied | 1036 25.9 49.4 7.3 17.4

sciences, Bachelor’s

degree

Traditional university, 93 22.6 46.2 23.7 7.5

Bachelor’s degree

University of applied | 54 24.1 59.3 1.9 14.8

sciences, Master’s

degree

Traditional university | 1006 35.7 41.8 3.5 19.0

Master’s degree

Doctoral degree 236 41.1 36.9 0.8 21.2

Other (licentiate, spet 19 10.5 78.9 0.0 5.3

cialisation in medi-

cine)

Total 2444 31.1 45.5 5.6 17.9

2.5 Employment opportunities for foreign student&inland

International students with study visas to Finlawd generally allowed 25 hours of

work in a week. With a student residence permit wduhave the right to work if such

work is part of a traineeship required for a degrees on a research paper required for

the studies. You may perform other kinds of work26 hours a week on average dur-

ing the academic term. The number of working hasirsot restricted on a weekly level,

which means that you can work periodically durihg tacademic term according to

your situation, so that you work for 25 hours a kvea average (Finnish immigration

service, 2016). However, if you are a Nordic or EEJA citizen you are not required to

have any special permits for working in Finland a/di are not restricted as to how

many hours per week you can work during your stutere.
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There are a lot of job advertising platforms avagan Finland. The employment offic-
es in Finland are available to give advice to aenspn who seeks employment, some of
their larger offices have advisers who are theexi§ipally for immigrant job seekers.
The Finnish labour market like many other labourkats worldwide is very competi-
tive. Language has been cited by many people ag lbeé number one key to penetrat-
ing the Finnish labour market. Many internationaldents struggle to learn Finnish
hence end up settling for jobs that do not reqaideigh proficiency in Finnish. The
most common types of jobs that usually do not nexgaihigh proficiency in Finnish are,
the newspaper and magazine delivery, cleaning cyvidish washing, English lan-
guage teaching and IT related jobs. Most of thebs ps expected, are not permanent
jobs. However, upon graduation the students whegsssthe required permits to work
in Finland can be employed in full time permanetisj part time permanent jobs, fixed
term part time jobs, self employed by own initiatifentrepreneurship), self-employed
because of no other options (forced entrepreneu);saind free lancing. In 20011-12 a
partly European Union funded and coordinated by uheersity of Helsinki project
called VALOA, carried out a study on internatiogghduate employability in Finland.
The survey involved 363 respondents which includéglnational graduates (2009- 10)
from 15 Finnish Higher education institutions (HE$able 3 on the next page shows

the classifications of the jobs the graduates lcadised.
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Table 3. Status of employment of international gedds from Finnish higher educa-
tional institutions (Cai & Shumilova 2012)
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World-wide, entrepreneurship has been embraced plasgers in the economic field as
a means of creating new value, ranging from ecoagrowth and increased work sat-
isfaction to increased living standards and impdoeensumer products and services
(European Commission, 2003.) Economic constraintsgdobal competition have bro-
ken the old promise that education systems madehwias that if you work extremely
hard in school you will be guaranteed a good jobnugraduation. Nowadays getting a
good job is extremely difficult whether you haveodoeducational certificates or not.
Finding employment when you are a foreign or indéional student may even be hard-
er, especially if you don’'t speak the local langeiabhe national unemployment rate for
Finland in 2010 was 10%, while the unemploymene fair foreigners was at 23%
(Heikkila, 2013). This is double that of the logalsis has been one of the reasons why
foreign students in Finland end up doing jobs tihaly are not particularly satisfied
with. They settle for these jobs not because thagtwo but because they have to, in
order to support themselves financially and avad@ unemployed. A survey by the

VALOA project found out that the reasons why inedfanal students (who don’t quali-
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fy for social benefits) take up temporary jobs bamreduced to ones related to survival
(Shumilova, Cai & Pekkola, 2013). The same surventioues to say that the self —
employed respondents were the most satisfied apa@u to the other groups, though
the number of entrepreneurs among the respondestgjwte low, only 4% (Shumilova
et al., 2013). The question that comes to mind aéading this is “why is the number
of entrepreneurs so low yet they are the onesat@most satisfied with their jobs™?
The answer to this question is motivation. The etiisl are not motivated to pursue en-
trepreneurship in Finland. Entrepreneurship is earathat involves uncertainty and
degree of risk, the international students simplyndt have enough information and
encouragement. Thus the author chose to highligimiesvery important factors in this

section that may encourage these students.

Understanding the motivation factors to entreprest@p is very important if one has to
understand the whole entrepreneurial process. Mdibbiv can be the deciding factor as
to who becomes an entrepreneur and who doesn’t.nidtesating factors for one to
start up his or her own business have been idedtidy scholars on entrepreneurship to
include the following;

1) Self-efficacy: a person’s belief in his/her &ito perform certain task
(Bandura, 1997). Entrepreneurial self-efficacy (E&Eviewed as having the capabili-
ties that can modify a person’s belief in his or hieelihood of completing the tasks
required to successfully initiate and establislew business (Bandura, 1986.)

2) Need for achievement (nAch): the engagementiiviaes with a high
degree of individual responsibility to achieve spegoals (Shane, Locke & Collins,
2003).

3) Tolerance for ambiguity: the tendency to euphenuhallenging situa-
tions as opportunities instead of threat (Sharad. €2003).

4) Risk Taking: a higher form of achievement mdiiwa because it re-
quires individuals to participate in activities tipgovide challenges (Shane et al., 2003).

5) Locus of Control: entrepreneurs have been kntmamave a strong in-
ternal locus of control. Locus of control is a cept defining whether a person believes
he/she is in control of his/her future or somedse & in control of it.

6) Goal setting: this relates to incentives speally financial perfor-
mance (Shane et al., 2003).
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7) Independence and autonomy: this dimension lgbtdi the entrepre-
neurial motivation to be able to control one’s wdifie including control over one’s
own time and work, making independent decisionsintgflexibility to combine work
with one’s personal life (Reynolds & Curtin,2008).

8) Dissatisfaction: describes entrepreneurial natiton out of dissatisfac-
tion with prior work arrangement (Akehurst et @12).

These are some of the motivating factors that np@aple engage into entrepreneur-
ship. However, the reasons for one to start busimestures are numerous and varied,
these reasons range from situational factors, agalmemployment or having a spouse
die, to discovering a product or service to be ret#. Thus it can be concluded that
the decision to become involved in a business vertuinfluenced by the individual's
personal and environmental situation. It also wardhing that the motivations for be-
ginning a business venture have an effect on oppibyt recognition (Mayo et al.,
2002). The author will therefore look at the enmimeent (Finland) and identify some

measures taken up by the government that encoerdggpreneurship.

The Finnish government has come up with a delibgraticy that has made it easier for
persons to establish new businesses, Finland isamoeng the highly ranked countries
in the world when it comes to ease of doing businghe government has also estab-
lished organisations that help entrepreneurs inymaays such as providing infor-
mation, guidance and also funding. REFERENCE? Bniger Finland is an initiative of
the ministry of Economic affairs and employmentt thfiers information, services and
tools for companies and company founders, on itbsite it has an interesting test
called the entrepreneur test, which evaluates dipailities of a person to become an

entrepreneur (MyEntreprise Finland, 2016).

In Finland, support for innovative entrepreneurshipd the innovation activities of
SMEs is based on a systemic policy approach. Theigh Funding Agency for Tech-
nology and Innovation (Tekes) provides well-es&li®id programmes aimed to encour-
age SME participation in co-operative research.ettgpment and innovation projects
(The Innovation policy platform, 2013). The estabinent of organisations such as TE-
palvelut is an example of the government’'s commitinte fostering the growth of en-

trepreneurship in Finland. It offers public emplaymh and business services. TE has a
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start-up grant that is aimed at encouraging newnkases and promoting employment.
The grant provides an entrepreneur with a secawaie during the time that getting the
business up and running is estimated to take — Y@wi®r no more than 18 months
(TE-palvelut, 2016). Finnvera is another examplés a state-owned financing compa-
ny whose main tasks are to promote entrepreneyrdbiyelopment of SMEs, interna-
tionalization and exports of firms, and governmmgfional policy. In general, the Finn-
ish environment is conducive for starting up bussas, the Nordic entrepreneurship
survey (2015) showed that the majority of the Nomtrepreneurs feel that their local

municipality or region supports them in the futdeelopment of their business.

2.6 Starting up a business in Finland

Starting up a business requires a person to cirefosider the business environment
of the target country. The world bank ranked Fidlammber 28 out of 185 countries at
ease of doing business (The World Bank, 2016). Hina@ish government has put in
place policies to boost entrepreneurship suchesshablishment of institutions that are
aimed at helping individual and small and mediugedienterprises in protecting their
intellectual property e.g. The Finnish Foundation hnovations. TE-centres are gov-
ernment owned offices whose aim is to provide essnsupport services, consultation
and advice, they also provide SMEs with fundingunivera is another institution owned
by the government whose main tasks are to promutegeneurship, development of
SMESs, internationalization and exports of firmsg aovernment regional policy (Toi-
vonen, 2009.)

According to the World Bank through its publicatientitled Doing Business 2017, it
takes 3 procedures and about 14 days to estabBstvate Limited Liability Company
(Oy) in Finland. The first one is depositing thedeim share capital in a bank. The
companies act states that this share capital bhaluro 2500 and must be paid in full
into the company’s bank account; pay the registnafee and get a receipt (World
Bank, 2016). This takes one day.

The second procedure is Submitting a single sgamatification form to the NBPR

(National Board of Patents and Registration) ared Tax Administration. The proce-
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dure takes 13 days to complete and costs EuroT3&9third procedure involves open-
ing a file at a private insurer for pension insw@naccident insurance, and medical in-
surance of employees. It is done simultaneousli Wie second procedure and has no
charge (World Bank, 2016.)

For a person needing guidance in starting up anbasifrom the scratch, Infopankki
(2016) recommends the following as the basic stafjetarting up a business in Fin-
land:

- Coming up with a good business idea

- Making a good business plan

- Organising funding

- Selecting company form

- Finding out type of permits needed for your bass

- Notifying the trade register and the tax authesitbout your company

- Getting the right insurance

- Organising your accounting.

More detailed Information with regards to the pidwe and requirements of starting up
and operating a business in Finland is readilylalld from various sources e.g. the
World Bank’s publication entitled Doing BusinesslZ0 Expat Finland website, Enter-

prise Finland, TE- offices etc. However, going ithe details related to the procedures

Is not within the scope of this thesis.

Foreign nationals from countries outside the EU/EAtates wishing to be self-
employed in Finland require a residence permitafaelf-employed person to practice
their profession in Finland. You are considered-egiployed if you practice a profes-
sion or are engaged in trade in your own namef pou have a similar responsibility

for a company (Finnish Immigration Service, 2016.)

In Finland, there is freedom of trade. This me#&¥ad you may engage in business oper-
ations that are lawful and in accordance with gprattice without requiring a licence
from the authorities. However, for certain indussdriyou do need a licence for the sake
of the community, the environment and consumertgalie other fields, you must noti-

fy the authorities of your operations, even thowaghofficial licence is not required.
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Before operations are commenced, it is always dgoazheck whether a special licence
or declaration is needed for the business and elsatis required from a trader in this
field (Suomen Uusyrityskeskukset ry, 2015.) TablesHkows the industries where a li-

cence or notification of intention is required.

Table 4. Industries where a licence or notificatidnntention to trade is required (Su-

omen Uusyrityskeskukset ry, 2015).
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The Finnish Corporate law states that companietegedly independent entities whose
shareholders have no liability to it (corporatelveCompanies are free to operate in
most of the industries with the following excepsotiealthcare, alcohol, tobacco, fire
arms, dangerous chemicals, banking, insuranceTbg&se industries are more strictly
regulated and need to be approved by the highdwsaiyt (Rantalainen Accounting

Services, 2015.) The purpose of the competitionsatr the protection of sound and
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effective economic competition from harmful redixie practices. It states that Smaller
mergers will be controlled by the domestic Finni&mpetition and Consumer Authori-

ty while Larger mergers will be controlled by ther&Bpean Commission. It also prohib-
its the abuse of dominant positions and anti-tacss such as anti-competitive agree-
ments (Rantalainen Accounting Services, 2015).mbecantile law deals with issues of

international trade, marketing and consumer pratect
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3. RESEARCH METHODOLOGY

The author reviewed several research methods betargng the research and of the
methods he reviewed he decided to use the research as a guide. The research on-
lon is a metaphoric term for a research processeneby Mark Saunders, Philip Lewis
and Adrian Thornhill (2009). The term onion is ded from the fact that this process is
done in layers (more like the layers of an onidn, outer layer represents the philoso-
phy, followed by the approach, then the strategiesices, time horizons and finally the
innermost layer which represents the techniquespandedures (see figure. 1). The
author chose this method because it gives a corapsele breakdown of the entire re-

search process.

Philosophies
Approaches
Strategies
Choices
Time
horizons

Techniques and
procedures

Figure 1. The research onion (Saunders et al., 2009)
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3.1 Research philosophy

The research philosophy that will be used in tesearch is interpretivist. A research
philosophy refers to the set of beliefs concerritrgnature of the reality being investi-
gated (Bryman, 2012). This in turn gives the redearan idea on how to go about col-
lecting, interpreting and analysing the data oladinAn interpretivist approach is one
that believes that it is necessary to understatierences between humans in our roles
as social actors. This approach seeks to undersiti@ndorld from the point of view of
the social actors, different interpretations aresgae and thus are subjective (Hinkel-
man & Wischel, 2013.) This is suitable considerthg fact that the respondents in-
volved in this research have different backgrouad may have different opinions of
the phenomena. The author believes that the aithi®fresearch is to gain an insight
into the lives of the respondents so as to undaistehy they act in the way they do.
Answering the research question involves taking extcount the fact that individuals
are intricate and understand the same objectivéyréa different ways and have indi-
vidual reasons for their course of actions. Sauwmeeral., (2009) writes that Interpre-
tivist constitutes subjective meanings and sod@nomena. It focuses upon the details
of a situation, a reality behind those details jsttive meanings and motivating actions.

3.2 Research approach, strategy and choices

The approach to this research will be an induative. An inductive research is one that
begins with a research question and the collecifoempirical data, which are used to
generate hypothesis and theory (Russell, 2015).alileor chose inductive rather than
deductive because the latter exhibits a tenden@pihstruct a fixed methodology that
does not permit alternative explanations of whdtappening in a given situation, and
also because inductive approach allows the reseatohbuild a theory on how entre-

preneurship can be considered as a career wortuipgrby international students in

Finland. Research using an inductive approachkedylito be particularly concerned

with the context in which such events were takifeg@. Therefore, the study of a small
sample of subjects might be more appropriate thHangea number as with the deductive

approach (Saunders et al., 2009.)
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The research strategy adopted is a case studgudaessful enterprise run by a foreign
national based in Helsinki. A case study is an eiggdiinquiry that investigates a con-
temporary phenomenon within its real life contedpecially when the boundaries be-
tween phenomenon and context are not clearly evid@n, 1994). The case was cho-
sen because the owner of the business is a qdadifieial worker who had been educat-
ed in her home country but decided to take up prereeurship as her career in Finland,
hence fits in the theme of this research. A Casdysin essence is suited for contempo-
rary events when the relevant behaviour cannot aeipulated. Typically case study
research uses a variety of evidence from diffesentces, such as documents, artefacts,

interviews and observation (Rowley, 2002).

In this research the author uses triangulatiomsuee reliability of the data. Cohen and
Manion (1986) define triangulation as a way of magmut, or explaining more fully,
the richness and complexity of human behavior lwghg it from more than one
standpoint. O’'Donoghue and Punch (2003), definahgulation as a method of cross-
checking data from multiple sources to search égularities in the research data. This
research will therefore also include two othermigwvs. One will be an interview with
a Finnish student studying social work who hadl@istaed a successful company and
later sold. The other interview will be a focus gpadnterview with three students who
are working and studying in the social and heattta but have now decided to pursue

careers as entrepreneurs.

In the research onion (see Figure. 2), the layéh whoices gives us three possible
methods to use in research for collecting datasetle the mono method, the multi
method and the mixed method. The data collectiothogkused in this research will be
the mono method which involves the use of eithalitptive or quantitative methods.
The author was looking for a choice of method thatld be suitable for use in a re-
search with a nature that involves people’s feslingotivations and perceptions that
underlie and influence their behaviour. Thus a itatale method was chosen. A Quali-
tative research as defined by Cresswell (1998hisrauiry process of understanding a
social or human problem, based on building a compldistic picture formed with
words, reporting detailed views of informants andducting the study in a natural set-

ting.
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3.3 Time horizons

The time horizon (see Figure, 2) is the time framwn which the project is intended
to be completed (Saunders et at., 2009). The &seaion specifies two time horizons,
the cross sectional which means that the researtimited by a specified time frame,
and the longitudinal which implies that the collentof data can be done repeatedly
over an extended period and is used when the ssaeks to examine change over
time (Goddard & Melville, 2004). This research iimé constrained hence the former
will be used, once this research is completed it’'tMoe expanded or researched further
by the author.

3.4 Data collection and analysis

The data collection technique chosen was the ges@iqualitative method. A descrip-
tive qualitative study is used to understand poarigerstood phenomena that do not
lend themselves readily to quantification. The ings are based on direct descriptions
from the people who have experienced the phenome®amples are typically small.
Data are most often derived from loosely structungédrviews with study participants,
including both individual interviews and group intews (Polit & Beck, 2009.) The
primary data used in this research was obtainecebgrding the sessions of the semi-
structured interviews conducted. The researchedwdad three interviews.

The first interview was with the owner of a busisghat makes organic beauty prod-
ucts in Helsinki. The interview started by the m@sgent telling a brief family back-
ground of herself and of her business. During fingt phase of the interview the re-
spondent was not interrupted in anyway by the rebea. The second phase of the in-
terview involved the researcher asking open endes$tepns. The last phase of the in-
terview was done in a way that the respondent Wawed to talk about any issue she
might have felt was worth mentioning and the redear was also free to ask any other
guestions that might have arisen during the cooirsige interview.

The second interview was a focus group intervieth\8i respondents who are Finnish

students doing a master’s degree programme andvaldang for the Municipality, the
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3 respondents were volunteers from a group of Iplpein a project on entrepreneur-

ship, the group was targeted for this researchusecthey have decided to change their
careers and become entrepreneurs. The focus gntarpiew was chosen as a data col-
lection technique because the researcher wanteallert as much data as possible in a
short period of time and also because he wantédwe diverse views on the topic. The

respondent’s answer’s will also be used as wayeoafying some of the findings from

the case study.

The data analysis will start with the transcriptiointhe recordings. Transcription is a
process of re-presenting data from the way it wasngby participants into a form such
as text which the researcher can work with mordye@rown & Gibson, 2009). Tran-
scription serves two aims, first it provides a guid a given set of data as it is difficult
to work with oral data and their recordings. Theewachers can more easily go over and
over the data to re-check the accuracy of theityaisa Second, it provides the re-
searcher with an analytic focus on a given datalsgirovides one level of engaging
with the data set in order to understand it. Trepson is thus a central aspect of quali-

tative data analysis and not antecedent to it (Br&sibson, 2009.)

After transcribing the interviews, the research#rgvoup the data according to themes,
thus will use thematic analysis. Thematic analyss described as a method for identi-
fying, analysing, and reporting patterns (thema#f)iwdata. It minimally organises and
describes your data set in (rich) detail. Howeitaalso often goes further than this, and
interprets various aspects of the research topaydi&is, 1998) [see also (Braun &
Clarke, 2006)]. The picking or choosing of a theman't be done according to the fre-
quency it occurs in the data but rather on the mamoe it has with regards to the re-
search question(s). The “keyness” of a theme isnaoessarily dependent on quantifia-
ble measures — but in terms of whether it captso@sething important in relation to the

overall research question (Braun & Clarke, 2006).

The thematic analysis will be done according to stkxephases described by Braun &
Clarke (2006). The phases are;

1. Transcription of verbal data.

2. Generating of initial codes - Codes identifigature of the data that appears interest-

ing to the analyst, and refer to the most basienseg, or element, of the raw data or
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information that can be assessed in a meaningfylregarding the phenomenon (Bo-
yatzis, 1998) [see also (Braun & Clarke, 2006)].

3. Searching for themes -This step involves logkindetail at the data to start identi-
fying themes: summaries of ‘what is going on helrethe margins of each transcript or
set of notes, start to note what the interviewefisrring to. Try to make these as ab-
stract as possible. This means not just summartemgext, but trying to think what the

text is an example of.

4. Reviewing themes — This involves the refinen@nthe themes already identified.

During this phase you may notice that some themesiat themes at all and also that
other themes need to be broken into two or more.

5. Defining and naming themes — This phase inwfireding out what the texts, word

or concepts mean and allocating names to the foshthemes.

6. Writing the findings- This begins when you haveset of fully worked-out themes,

and involves the final analysis and write-up of teport.

3.5 Ethical considerations

Due to the qualitative nature of the research ¢isearcher had to make sure that ethical
issues were thoroughly dealt with before starthmginterviews. The interviewees were
well informed about the purpose of the researcly threre being asked to take part in.
The benefits and risks of taking part in the resdeavere outlined to them. The re-
searcher asked them whether written informed cdns@s preferred, all the partici-
pants were willing to take part in the researchhaut having to sign a confidentiality
agreement. However, the author will not use thé maanes of participants or institu-
tions involved, he will adopt the use of pseudonymensure respect and anonymity of
all participants and institutions. An example o ttonfidentiality agreement that was

made available to the participants can be fourtierappendices.

3.6 Limitations to the study

This thesis comes with a few limitations that midjaive affected its validity if they

were not properly mitigated. The first limitatiohet author observed was his inherent
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biasness towards the topic which might have origishdrom the fact that he himself is
also an international student in Finland facingshme phenomenon being investigated
and also the fact that he has prior studies irbtieness field which strongly advocates
for entrepreneurship. Despite this the author agpgred the research as professionally
as possible by being neutral in the way he wastidgpfind asking the questions, he
accommodated both supporting and conflicting vieglsvant to the topic with impar-

tiality.

The first interview was conducted in the businessrises of the interviewee at her
request. This meant that she had to break froninteeview and attend to the custom-
ers. However, she was not bothered by that factcanged on with the interview nor-

mally. The researcher had no problems with condgdtne interview in such a place.
Qualitative methods of data collecting can actublydone in the respondent’s natural

setting.

The time constraints had affected the researchepsom a few ways. Firstly, the focus
group used in the research was supposed to haager Inumber of interviewees but
most of them could not make it to the interview doi¢he short notice. The author was
informed late about the existence of that partictdeget group, he however decided to
go ahead and include the focus group in the resdmcause it adds more credibility to

the research.

Language was one hindrance to the process, theratghlised that some of the re-
spondents were not very confident with their Erlglpeaking skills but nevertheless

they were allowed to use Finnish when it suitedrithe

The small sample size used in the research may gh@dkenges when generalising the
research findings but it still gives an accurateresentation of the environment and
factors influencing and affecting the general papiah of foreign students with regards

to entrepreneurship in Finland.
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4. RESEARCH FINDINGS

The findings of the research will be presentediichsa way that the themes most signif-

icant to answering the research questions willresgnted first.

4.1 Motivation to take up entrepreneurship

Entrepreneurs have been depicted as persons wiphaaffinity for achievement and
self-actualisation. This observation is in agreetwdth McClelland who proposed that
regardless of gender and culture or age, we ak hlagse three motivating factors, the
need for achievement, the need for affiliation #melneed for poweilhe dominant one
is usually influenced by our culture and life expeces. He identified the need for
achievement to be the most dominant driver in drepreneur (McClelland, 1965). The

research findings are in agreement with this theory

The motivation for a person to become an entrepireimeFinland seems to be depend-
ent on the job one has and the satisfaction iigsrifhe respondent from the case study
interview (to be referred to as Hilda, henceforithjvmentioned that although she had
the necessary qualification to work as a socialkenom Finland, she failed to find em-
ployment befitting her qualification. “All I couldet was working in day cares, and that
wasn't really my job”. These sentiments indicatattHilda was not really happy work-
ing at day cares, and was only there for survigalot of foreign nationals are faced
with the same predicament, however instead of beamyfortable with the money she
was getting at the day care, Hilda decided to kyeitjob. This job was one of the fac-
tors that motivated her to pursue something differeomething she would be happy
doing (need for achievement). “The pay was ok | ot complain about that, but it
wasn’t my thing | wasn’t happy doing that. So whegot pregnant | decided not to go
back to paivakoti work, day care work”. Hilda hddcamentioned that her previous job

in her country of origin involved working with setchildren and victims of domestic
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violence, this could have also contributed to hettipg her job at the day care because
she probably did not think it was challenging erfeyorking with street children and
victims of domestic violence is obviously much mahallenging, this might have trig-
gered her urge for a more challenging kind of wiarkrder for her to feel useful/ bene-
ficial. Thus entrepreneurship provided her withesvrchallenge (success or failure). Her
family’s entrepreneurial background probably alentabuted in her decision to take up
entrepreneurship. This is in agreement with Mc@rtells theory that said the dominant

motivating factor is usually influenced by our cu# and life experiences.

The respondents in the focus group interview hadtimeed doing something different
than what they are currently doing to be the maativating factor behind their deci-
sion of becoming entrepreneurs and also the freeidobe creative. Their current jobs
do not allow them to pursue some of the ideasttiet may have. Peter, one of the re-
spondents said that he had been working for sirsyaad he had lots of ideas on how to
do different kinds of things but some of them carbwachieved while he was working.
Maja said that her motivation to take up entrepuestap was simply because she has a

chance of doing something different with her career

John had the following to say when asked the samestpn: “I like to vision things, |
like to innovate and sometimes when working fordtg it might be difficult to do that,
but it's easier when you can choose what you wamtat and you don’t have to think
about certain rules and things like that.”

Unlike Hilda the respondents in the focus groupewnall Finnish citizens who were

working in the field in which they had qualificatie in, but they still felt that they need-
ed to do something else, something different fentho be satisfied. This phenomenon
vindicates Joseph Schumpeter (1934) who suggdsa¢@ntrepreneurship entails inno-
vation and that an entrepreneur does not operdténvagonventional technological con-

straints, making small gradual changes to exigpragiuction methods; instead he de-
velops new technologies or products that make elisatontinuous changes that shift
the paradigm altogether (Parker, 2004).
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4.2 Obstacles to entrepreneurship in Finland

The obstacles found in the research were; tax,ukgeg funding and the unknown. In

the next chapters the findings will be presentedeuatheir own subheadings.

4.2.1 Tax

Tax is one of the factors that affects an entreguen decision on where to start up his
business. Earlier literature has established tlmatmrogressive income taxation reduc-
es the willingness to take risk, and thus wouldl lealess entrepreneurial activity (Kerr
and Nanda, 2009). It is common knowledge that tbheentax you pay as an individual
entrepreneur leaves you with less expendable ¢tabitavever, some successful entre-
preneurs argue that tax has never discouragedtespesneur from pursuing a sensible
investment. Warren Buffet was once quoted as sayiagghe has never seen an entre-
preneur "shy away from a sensible investment becafishe tax rate on the potential
gain." (Time, 2016).

When asked about the challenges entrepreneursirfdémland, most of the research

participants mentioned high taxes. Hilda said thallenges are many but basically it is
high taxation and low sales. “It's a lot, the ligtes on and on but basically its low sales
and high taxes, because if no one knows you, wihesdles are low there is not enough

income to meet the costs”.

The problem of low sales is one that can be atkibuo a lot of things for instance
marketing strategy and relevance of the produceovice being offered. Even though
Hilda faced this problem especially in the initséhges of her business she managed to
overcome it and went on to have a successful bssi#hen the author asked how she
was able to continue her business, she said thrpagdeverance and believing in her-
self and her product. She believes she offers ¢lse dustomer service and the best qual-
ity in products that is what makes her customeraecback to her shop and tell other
people about her products. “By offering qualityhink | offer the best customer service
in this country and | offer the best quality in oeic products that are made in Finland.

So its quality and good service or rather exceltgrality and excellent service”.
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The respondent to the other individual interviewnria, a Finnish student entrepreneur
who started her own (with two partners) companyigliag care services to the munic-
ipality also identified high taxes and operatingtsoto be the obstacles to an entrepre-
neur in Finland. However, she also exhibited higlels of perseverance when she con-
tinued with the business despite her partner'siqgit“After one year both of my busi-
ness partners decided to leave. Being an entrepreid not feel as their thing. | got a
new partner and we continued”. She also believasthr company did its work very

well and thus gained a good reputation which lechtoe sells.

Emma’s will to continue with her business despigz friends quitting reaffirms the
displacement school of thought mentioned earliethapter 2, which suggested that a
group hinders a person’s development, either bmopgito a halt or by eliminating cer-
tain factors that are critical to that person’salepment. As a result, the frustrated indi-
vidual will be projected into an entrepreneuriatquit out of his or her own motives to
succeed (Kuratko, 2016).

4.2.2 Language

It is a well-known fact that the Finnish languagenot the easiest to learn, especially if
you do not have enough time to learn it intensivé@lyis is one of the problems that
affects international students especially thosélzant to work in Finland. Finnish lan-
guage proficiency is one of the most important etspemployers look at, being able to
effectively communicate with clients is very imptra to a company. However, for
entrepreneurs, it is more important to know cragtucal communication, Lisa Nielsen
(2016) writes in an article titled importance oframunication in the business world,
that in today's global economy, businesses carguiré the importance of cross-
cultural communication. Businesses are finding tha in their best interest to learn
about national, cultural and ethnic groups theydneecommunicate with to grow their
businesses. Knowledge of language nuances and dos&bms are important to that

growth as a misstep can cause a lost sale or gediepaoject

The respondents did not mention language as otteeahain obstacles to becoming an

entrepreneur in Finland. Hilda said that languags the reason why she initially found
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it hard to get a job and settle down. She had slaédcould only get day-care jobs and
that was not what she wanted to do thus startagseéss, but did not mention it as an

obstacle in her business.

Emma advised that the first step to take by a mevashing to become an entrepreneur
as a service provider in Finland is to learn tmgyleage. The author agrees that language
plays an important role in business and sociaticglahips. For an entrepreneur to be
successful he needs to effectively communicate wishcustomers. If your customer
base is mostly Finnish speaking, then it is vergessary to learn the language. The
other reason is one that involves safety espediafiyu are exposed to hazardous mate-
rial. In Finland most of the labels on products @ré&innish, hence it is imperative to
have basic knowledge of the language. However Basguage skills and good cross

cultural communication skills are relevant to atrepreneur.

4.2.3 Funding

As an entrepreneur in Finland you can obtain fugdiom a number of organisations
depending on the kind of business you wish to eagagthe requirements may differ
depending on the funding organisation you approdtie important fact is that you
need to have a properly written business planghaivs that your business can be prof-
itable and self-sustaining (see chapter 2). Thpomdents interviewed did not include
funding as a challenge. The author expected funidirie one of the major concerns of
the respondents considering that the Financialtalapchool of thought (see chapter
2.3.1) proposed that decisions regarding financogur at every major point of the

entrepreneurial process.

Hilda said that she used personal resources tolHanfusiness though she had received
start-up grant of 600 euros per month for six menifhis grant is given by the local
employment and development office. The purposetarft-ap grants is to encourage
new businesses and promote employment. The gramtdes an entrepreneur with a
secure income during the time that getting thermss up and running is estimated to
take — however for no more than 18 months (MinistrfEmployment and the Econo-
my, 2013.)
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Emma, said that they did not need much money tb gpatheir business, the starting
capital needed for a limited company was 2500 eatothe time. “All our services
where implemented in customers’ homes. We didnteh® invest that much money.
Starting capital for a limited company (Oy) was @®uros. We had own cars and at the

beginning, our office was at home. So we did netdh@ny loans”.

The fact that none of the respondents mentionedifignas an obstacle to starting up
their business does not mean that it is not corsilas a challenge. This observation
merely suggests that the respondents had had prgb@nned on where to access fund-
ing and other related resources. This can be stggpdry the strategic formulation

school of thought which emphasises the planninggs® in entrepreneurial venture
development. It brings out the importance of idgirig the uniqueness of products,
markets, resources and people in order to useathiverage in a competitive environ-

ment and have effective venture formations

4.2.4 The unknown

The three respondents in the focus group are wgrkindents who have just recently
decided to pursue new careers in entrepreneurshvmo of them mentioned that it is
difficult to decide to get into entrepreneurshigéese of not knowing what lies ahead.
Maja said the following: “If I go into entrepremstip it will be like a jump into the
unknown, so that’'s the thing, I think | need to @@ good plan so that | don’t do any-

thing stupid, | think that’s the biggest challerigeme personally.”

John had a similar answer: “I think the problenthigt it feels difficult if 1 would want
to have my own firm, it sounds really difficult thinere all these steps that you need to
take, it's also difficult because you don’'t know atls waiting for you on the other

side”.

The unknown can also relate to the risk that aividdal takes when getting into entre-
preneurship. The common man on the street may thiakbecoming an entrepreneur
requires one to take up risky ventures, this isiabt not the case. Entrepreneurs are

individuals who take calculated risks and they \gdl for ventures that have moderate
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levels of risk (parker, 2004) respondents Maja aoloh had mentioned the fear of get-
ting into the unknown to be a challenge, neverglé has not stopped them from pur-
suing their plans. This shows that they have asdet® risk involved and have proba-
bly already formulated a contingency plém becoming an entrepreneur, an individual
risks financial well-being, career opportunitiesmily relatives and psychic well-being.

The level of uncertainty involved in an entrepremedwenture indicates that individuals

drawn to such lines of business will possess aicelgvel of risk taking propensity.

(Smith-Hunter, Kapp & Yonkers, 2003.)
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5. CONCLUSION AND RECOMMENDATIONS

The high unemployment rate and lack of job sattsfacamong foreign students in Fin-
land, brings out the question whether Entreprem@uiis a viable career option for for-
eign students in Finland? To answer this questtmnresearch involved conducting two

semi-structured interviews and one focus groupvwee. The interviews included two

entrepreneurs and three Master’s level studentshvalve decided to take up entrepre

neurship as a career.

The research methods involved using the researicm @s a methodology guide. The
research involved literature review and conductimg individual interviews of a semi
structured nature and one focus group intervieve. firist interview was with a qualified
social worker turned entrepreneur, of foreign eripased in Helsinki, Finland. The
second one was with a Finnish student entrepremdwr started her company in
Jyvaskyla, Finland. The third interview was a fogusup interview with three Master
level Finnish students, working and studying in sloeial /health fields who have de-
cided to take up entrepreneurship as a career ehding focus was mainly on the for-
eign entrepreneur and the interviews with the Einmespondents were for triangulation

purposes.

The findings indicate that for the foreign natidagbb dissatisfaction and the difficulty
in finding employment that befits their qualificati are the main motivating factors for
taking up entrepreneurship. The challenges theoretgmts of the individual interviews
both Finnish and foreign mentioned were high tal®sg,sales and high operation costs.
The research has shown that entrepreneurship carviable career option for foreign
students in Finland. It requires perseverance, coment, self-belief and hard work to

overcome the obstacles.

The reliability of the findings is enhanced by tiaet that triangulation was used for
validating. This thesis is useful not only to fapeistudents wishing to take up entrepre-

neurship but also to the educational institutiamgerms of giving career guidance to
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their students and government agencies tasked ¢ouesge entrepreneurship as a
means of enhancing economic growth but also aisaltd the growing unemployment

rate in the country.

Throughout this thesis process the author had swa@nquestions as to why this topic is
relevant to the social field. This made the auttealise that entrepreneurship is still
being regarded as belonging only to the businedd. firhis in itself indicates that the

social field (universities) need to start educatingir students about the importance of
entrepreneurship in this field, especially thas tbector is changing from being solely
public to being partially private. Universities et come up with programmes that
teach their students how to start and run orgdorsatthat provide social services by
means of innovative solutions to address or sobaak problems. The world is fast

changing and technology is one of the tools thatlma utilised in this field, entrepre-

neurs can come up with innovative ways of doingdhito achieve greater efficiency

and performance. Universities should start nurtusocial entrepreneurship.
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APPENDICES

APPENDIX 1 — Interview with the foreign entrepreneu
Interviewee: Hilda

Interviewer: Eugene Chiboma

H: I'm Hilda | am originally from Uganda. | camerken 2010, January 2010 (child
talks in the background). Pieni hetki! You do haydions of editing, right?

E: Yes, | do!

H: | originally came here from Uganda in 2010, wWming to Finland | left Uganda

when | was educated. | had a bachelor’s degreedialsvork and social administration,
unfortunately | couldn’t work as a social workerdygback home | was a social worker;
but due to language things and settling here wasasy, so | couldn’t find a job that |

really wanted to do, that is social work.

I had been working with street children and victiofsdomestic violence in Uganda.
When | came to Finland, | couldn’t get a job liket, they needed Finnish language,
they needed experience in Finland my educationokay, they had approved it here as
a sosionomi, but they still couldn’t give me an ogpnity to work. All | could get was
working in day cares, and that wasn’t really my.jdhe pay was ok, | mean if you are
from Uganda and you start getting a Finnish sdiiey2000 something that's ok. The
pay was ok. | wouldn’t complain about that, buvésn’t my thing | wasn’t happy about
that. So when | got pregnant | decided not to giklia Paivakoti work, day care work.

| started thinking what Finland needed most, likeatvdo immigrant people, what do
people who feel different need in Finland, whatissing here? And what did | miss as
a person, as an immigrant African woman living inl&d, what did | want that wasn’t
here, what did | need and wasn’t here, and thatpmagucts for our hair types and skin
colour. But also products that are really moistagscoz our skins dry and they are not
really meant for this weather. Dry air, dries yorere more. So then | decided to do
business and that was uh 2012, | started writingdagis and business proposals, put-
ting them on paper and doing more research on iMvant to do and how | want it to

be and when do | want to start.
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I went through different situations when | was stay;, | had to find out where exactly
to start from, what exactly to start with and whayego. And one of these places was
Enterprise Helsinki, it gives you advice on whatiygant to do and helps you develop
your own Idea. So that helped me to develop my wlea, and after that | started doing
more research on the products | wanted to bring,h&nd then | started in 2014. |
opened shop here off January 2014.

E: When you started business, how did you devetap getwork, your clientele?

H: It took like a year to really get started, sostnof my friends started to tell about me
and then when somebody bought, they told a friemdthat friend told a friend. So |
developed the network basically from the bushtifke someone tells someone and that
someone tells someone and that’s how | get my mest® normally, at least 70 percent
of my customers have come from there. Hey good mgtn(a friend walks in the
shop).

E: So you were saying that the network developsalitth word of mouth...

H: And also because | make unique products, theynand made by me, you can't find
them anywhere else. and also because back to givenbeg when | started, the products
they sale in those Afro Asian shops, they call ttedra but they are really Asian shops.
They are not afro shops. They are selling thesdyats that people in Africa stopped
using a long time ago, but people in Finland cey teft Africa or wherever they came
from a long time ago, they think that’'s what we us@éfrica. These are chemical prod-
ucts, things that will harm your skin, will give yskin cancer, give you different can-
cers.so when | started, people saw something leettethey came.

E: how did you get your funding and support for iybusiness?

H: Funding and support...basically it's personal, inotn anywhere else.

E: Did you have any help from the labour officesocial services?

H: Labour office, what's the labour office?

E: It's a government institution that helps peopleo are unemployed, and want to start
up something, they also help you look for jobs

H: Is it tydtoimisto?

E: Yes

H: They give startti raha, 600 euros per monthsfermonths.

E: Did you get that?

H: Yes, everybody gets that when they start.

E: What challenges did you face when starting theriess?
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H:That's quite big! Lots of them, low sales, higixation, weather. It's a lot the list
goes on and on but basically its low sales uh sr#uno one knows you, when the
sales are low there is not enough income to meetdhts.

E: So what motivated you to continue with your bess, since you were having low
sales?

H: Because | wanted it, | wanted it to happen asiluggled to make it happen!

E: How do you the handle the competition in thisckof business?

H: By offering quality. I think | offer the best stomer service in this country and |
offer the best quality in cosmetic products th& erade in Finland. So its quality and
good service or rather excellent quality and excelservice.

E: Do you think being an entrepreneur is a vialpgonm for foreign students who are
finding it difficult to find employment here in Hend?

H: Yes!

E: Do you have any advice for them?

H: Many students when they come here, they looktfus job” and they never find it
because the competition is high and they lack laggwskills, normally they never get
that dream job and they end up doing cleaning pofis they are offering their most
productive age to cleaning, and even though th&sr tliese cleaning services, they are
not appreciated .And because they are not appeecatd they are still in this produc-
tive age they lose motivation, they lose couralgey tose the desire to do it more , then
they get into unemployment. When they get into ysleyment it becomes a cycle and
it starts rotating around, they are unemployechgvon less money, then they get de-
pressed, you've spent so many years in this educatid you feel this education has
not helped you because you have master's degré#s. Rrhave met foreign students
with master’'s degrees and PhDs and they are ddé&amiog jobs! They become nega-
tive in life, negative even on their own lives. tBes affects them psychologically men-
tally, health wise and also their esteem goes dam¢hthat affects uh then you get into
crime. But if you study here and you start businbgsause most of we people from
Africa, we have education that is very good, weehtavo types of education; the educa-
tion that you get the certificate on and the otlgpe of education when you don’t get a

certificate on, this | will call the informal eduoan.

This informal education is the most important tobus we don’'t know because we are

uhm uhm. The media and the western countries,hgsttmal education as a yard stick
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to assess us but they don’t use the same yardstiaksess us on informal education.
What do | mean? For example, | come from a famiéyevmy grandfather was a busi-
ness person, small business, selling differentf,sthickens, goats in the markets. My
father did the same thing, he sold different thjrfgst on a larger scale, my mother’s
family were black smiths, they could weld anythiighen you go to school and have
the education from there, the school will help yowadd value to it, and when you add
value, you make better business. This formal edutagives you empowerment to
show case what you are good at, it's not telling tftat you are going to do the job that
you are studying forever. It is only giving you emmgerment, but informal education is
this thing that you have lots and lots of expergent like | told you that my father’s
family sold chickens and my mother’s did weldinglasome members did cosmetics.
So in this cosmetics part (I think in Zambia yowéghe same kind of businesses where
women make soaps and candles.) we grow shear luttiganda and this is the same
Knowledge that | am using here, so my formal edanahdds value to the informal
knowledge that | obtained in my country. Foreigndsints from low developed coun-
tries should try to impart this informal educati@ald value to it, incorporate it in their
day to day lives so that they don’t have to bediga just looking for jobs, foreign stu-
dents can create jobs, can employ Finnish studgnaly, because many western stu-
dents have grown into this kind of formal educationy mother is a doctor, my father
is this and that”. Then us we have this knowledus tyou have learned from your
grandfather, grandmother and this knowledge is waportant but many times it is not
weighed at all, and because of this we under viall®reign students when they come
here, even when they have this knowledge when dhegeeking employment they are
not thinking of it, all they think about is “I hawemaster’s degree, | have PhD, | have
this work experience”. They are not thinking “oban make a chair, | can make a bag, |
can design clothes, | can make shampoo”, theyartéhimking of that. When they come
here they should be thinking of this informal edigrg not just in Finland but all over
the world, anyone from a low developed country bidmr, skills that we need to add
value to, and once we add value to these skillargenot going to be cleaners of any
country. We are not going to do work that breakshacks, why should you break your
back at a young age? Yet you have other skills ybatlearned and you yourself are
under valuing.

E: That's very interesting, okay so that was alltbe question and answer segment.

Thank you very much!
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E: Career wise, are you happy being and entrepresreyou would rather go back to
being a Social worker?

H: No | can’t go back, because | am incorporatingsocial work skills in my business.
In social work | studied the ethics of social wakd | have studied to be non — judge-
mental, | have studied to see people the way thewad not judge them but also try to
be empathetic that if | put myself in this persosfees, how will it be if it were me?
The same with business, people come to buy, ifgmto Alepa, Prisma and all the oth-
er shops, the attendants just say” Moi, kiitosgt®it. In this shop when you come in,
you talk with us we just don'’t say hello and gooelbllyat’'s a no no in here. | am incor-
porating everything | studied into my businessml taying to make my informal skills
better and | would never go back to my previous ffb course the economy is doing
badly now, Anttila just closed last night.

E: In conclusion | just want to say that, | notiagednediately | entered this shop that it
has this warm welcoming feeling.

H: Yah, it's different! I'm not going to judge ange and I'm not going to make people
feel bad because of who they are. In the world yquople want you to apologise for
who you are, they want to apologise for being alblaman, they want you to apologise
for being different, they want you to be down theFbat’'s not the world we want to
live in anymore, as young productive African peopléon’t have to apologise for hav-
ing afro hair, | don’t have to straighten my haisee women who do that as apologising
“oh | was born with bad hair, so | have to mak®dk nicer for you to appreciate my
beauty”, | don’t have to apologise for that. | doimave to apologise for being born with
this skin no, why should | apologise by bleaching skin? When you see some people
bleaching their skins that’'s what they are doihgytare apologising. So going back to

work, I think I wouldn’t fit in anymore.
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APPENDIX 2 — Interview with the Finnish studentrepreneur
Interviewer: Eugene Chiboma

Interviewee: Emma (not real name)

E: Tell me about yourself (your studies, familychaground, business history and your
work life)

Emma: | am Emma, 28 years old student. | am stgdgirDiak in the second year. | am
from Finland and | have been living here for all hig. After | graduated from the up-
per secondary school | studied 3 years at vocdtsstaol, home economics and later
on | got interested in nursing due to my work inmeocare. | studied 2,5 years to be-
come a practical nurse. During my studies, | workethe private home nursing com-
pany. At school | had business studies and | cdlestene kind of plan for an imaginary
company. Later on that idea started to grow. luised with a friend of mine concern-
ing a tv- series called Matkaoppaat (Travel Guijdiswas sad how old people travel
abroad and get lost and cannot speak needed laggyudgw great would it be to create
a business where nurses could travel with old meapt take care of them during the
holiday. From this idea everything started (eveouth we never had these services

implemented).

Another friend of mine was a student in a bachelmgramme in Business and she
wanted to use our plan for her study assignment.plam grew even more and we start-
ed to think, maybe this idea could really work! Qeacher (a business coach) saw our
idea and he encouraged us to continue. we stardchgiplans and finding out actions
needed to become an entrepreneur. | graduated i a6d four months after that
(2011) our company was incorporated. We were 3 worak of us just 21 years old
and full of energy and plans.

E: What motivated you to be an entrepreneur?

Emma: | had a lot of work experiences and | beliewmeour idea. We started marketing.
We visited different care centres, made a compagty page, called different magazines
for interviews and we just did our job as well as gould. We offered services for the
Jyvaskyld municipality about 80%( family servicelésability services and some ser-
vices for old people) Main idea was rehabilitativerk method and working together
with customers. We had a chance to use our owfs skild hobbies like music, sports,

art etc.
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E: What were your options before starting the hess (employment, studies?)

Emma: Basically | did not study business. One of paytners studied business while
establishing the business, but | believe in leayrby doing. You can never learn all
from books, what it really means to be an entreguenin my opinion 80% is about
your attitude and will to learn, 10% about studiesl theory, and 10% ready to work
24/7. Five years as an entrepreneur taught me, tharel could ever learn at school

E: How was the network for your business built?

Emma: we had a good coach who told us how to pssgiecan't remember how many
offices we needed to visit but we got pretty goadignce.

E: How did you acquire funding / support to start?

Emma: All our services where implemented in custtsnieomes. We didn't have to
invest that much money (low risk company). Startagital for Limited company(Oy)
was 2500e. We had own cars and in the beginningfiice was at home. So we did
not need any loans.

E: What role (if any) did the labour office or sacservice play in your business?
Emma: We needed to apply for the permission frorvixéabefore providing services
for the municipality. Jyvaskyla municipality was ying our services from different
departments like child welfare, disabled units dacdily services (lastensuojelu,
vammaispalvelu ja lapsiperheiden kotipalvelu).

E: What challenges did you face when starting yousiness?

Emma: A lot of different papers to fill and officés visit. Work was really 24/7 and we
needed to be really active and believe in the iddi@r one year both of my business
partners decided to leave. Being an entreprenelnai feel as “their thing”. | got a
new partner and we continued. | sold my part ofibsiness in 2016 because | wanted
to study more (The first year while | studied, Inked at the same time, but in practice
it did not work out). | also wanted to travel arek glifferent work places and prove my
skills as a professional. The company is still ingmreally well and it is growing.

E: What do you think is the biggest obstacle te becoming an entrepreneur in Fin-
land?

Emma: Your idea must be really good. Taxes andscast so high in Finland. Personal
attitude, you are kind of “married” with the compaand that is the thing that you real-
ize after establishing it.

E: How do you handle the competition in this kirfdasiness?
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Emma: The need for the services was so high. WeaHatlof work to do so there was
not that intense competition. There was a lot ofkiWor every service producer. We did
our work well so we had a good reputation and cotiore with the municipality.

E: What would you advise a person trying to staralbusiness in Finland?

Emma: Make a good plan and ask advice from prajasas. Your idea might be “su-
per” but you have to find out, is there really néedthat kind of services or products?
You have to be ready to work 24/7, give 110% ofrgelf and believe in your idea.

E: Do you think being an entrepreneur is a vialggom for foreign students who are
having difficulties finding employment?

Emma: Yes, if the idea is really good and needdtink that providing cheaper ser-
vices as a foreign entrepreneur is not the waytastisg any kind of business. Finnish
language is the first step as a service providdradtitude for hard work. Finnish people
might have some prejudices towards foreigners sbaily you have to prove your
skills and work extra hard for a good reputatiore Wad a similar challenge because we
were just 21 years old and needed to prove thareekilled to provide these services
even if though we are young.

E: Thank you very much!

The End.



