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SURVEY FRAMEWORK

SURVEY: A Self-Administered EFFECTS ON QUESTIONS
Questionnaire

RESPONDENTS Kostomuksha city citizens, more Questions posed are for customers
than 18 years old, shopping in only
Finland

RESPONSES Closed multiply choice questions

RESOURCES Need translation into Russian Back translation is not needed
Survey must be printed
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APPENDICES 2

OnNPOC NOTPEBUTENIEN

OMPOC NPOBOAUTCA AN1A XXUTENEN I.KOCTOMYKLLA, KOTOPbBIE E3AAT B I.KAAHWU U OPYTUE
roPO4A ®UHNAHOAUU 3A NOKYNKAMMU
AHKeTa coctonT 13 10 BONPOCOB C BO3MOXXHbIMW BapMaHTamm OTBETOB.

1. Baw non (Hy»KHoe o6BeguTte): M X

2. Baw Bo3pacr:
O 18-25
O 25-35
O 35-45
O 45-55

O 551 CTapuwe

3. YKaxuTte Baw mecauHbi goxop (B pybnax):
O meHee 10 000
O 10000 - 25 000
O 25000 - 35 000
O 35000 - 45 000
O 45000 - 55 000
O 55000 u 6onee

4. Kak uyacto Bbl e3gunu B r.KasHu 3a noKynkamu, 3a nochegHue 6 mecaues?
O Yawe yem pas B Hegento
O Paszs Heaento
O Pazs2-3 Heaenn
O Pass mecsy,
O PazB3 mecaua

O Pexe yem pas 8 3 mecaua
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5. Kak npaBuno, Bbl NpUHMMaeTe pelueHue noexartb 3a Nnokynkamm B r.KasHu, notomy
yTo (ecnn Heo6Xx04MMO, OTMETbTE HECKOJIbKO BAPUAHTOB):

O+ e3xXy B r.KaaHu, npu 110601 cny4aiHON BO3MOKHOCTU
O Korga mHe HeobxoaMmo KYNUTb onpeaeneHHble ToBapbl
@) Korga B r.KasaHu nepunog yueHoK

O Apyroe (yrouHute)

6. Kakue ToBapbl Bbl yalle Bcero nokynaete B PuHnaHaum (ecnm Heobxoaumo, otmeTbTe
HECKO/IbKO BapuaHToB)?

O MponoBonbLCTBEHHbIE TOBAPDI

O Opexay

O XoszsiicTBeHHble TOBapbl

O MNopapku

O Kocmetuyeckue TOBapLI

O ToBapbl gns aete

O DNEKTPOHUKY

O TexHuueckoe o6opyaosaHue

O CTpouTenbHble matepuanbl U/MamM maTepuasnbl A1A PEMOHTA

O Apyroe (yTounuTe)

7. CKNOHHbI U Bbl coBepwaTtb CNOHTAaHHbIE, He3an/1aHNPOBaHHbIE NOKYNKU B T. KasaHu,
€C/iIn Ha onpeaesieHHble ToOBapbl YCTaHOBJ/1E€HA CKMAKa?

O [a, yalle Bcero A coBepLuato He3annaHMPOBAHHbIE NOKYMKU

O HeT, yalle Bcero A OorpaHn4YmnBatoCb, TOZIbKO CMNCKOM
3an/1aHNPOBAHHbLIX TOBAPOB
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8. Mo KaKoit npuunHe, Bbl €34uUTe 3a NOKyNKamu B r.KasHu, a He NoKynaeTe Bce
Heobxoaumoe B r.Koctomykwa? Bbl cuutaete, uto B r.KasHu (ecnm Heob6xoaumo,
OTMETbTE HECKO/IbKO BapUaAHTOB):

O Nyuwe cepsuc v 06CAYKUBAHUE KAMEHTOB

O Jlydlwe KayecTBo TOBapoOB

O Bonee Hu3KMe LeHbI

O CywiectsyeT psig TOBapOB, KOTOPbIE MOMKHO KYMUTb TO/IBKO B r.KasHw

O [Apyroe (yTouHute)

9. CKonbKo, B cpegHem, 3a O4HY Noe3aKy Bbl TpaTUTe geHer B r.KaaHu?
O 50 € unn menee
O 51€-150¢€
O 151€-250¢
O 251€-350¢€

QO 351 € unun 6onee

10. Nonb3yeTecb M Bbl KAKMMU NM60 ycnyramu B r.KasaHu U ero okpectHocTax?
@) Ja

O Her (nepexogute K Bonpocy Ne8)

10.1 Ecau ga, TO Kakoro poga ycayramum Bbl nosb3yetech (ecam Heobxoaumo,
OTMEeTbTe HECKO/IbKO BapUaHTOB)?

O Mocewwato pectopaHbl U/wnu kabeTepum B r.KaaHu
O Orabixato B BAMKANLIMX KEMMMHIAX

O 3aHumatoch cnoptom B ByokaTTu

O Mocewwato 6acceitH B KaTuHKynTa

O [Opyroe (yTounute)
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11. E3puTe nu Bbl B KaKMe-HMbyab apyrue ropoga B PUHAAHAMM 32 NOKYNKaMU, TOMUMO
r.Kaaun?

OLI,a

O Her (NepexoauTe K Bonpocy Ne 9)

11.1 Ecawm pa, TO B KaKue ropoaa (ecam Heo6xoanMMo, 0TMeTbTe HECKOJIbKO
BapuaHTOB)?

O Kyxmo

O Oyny

O XenbcuHkm
O Kyonuo

O [Opyroe (yTounuTe)

12. NoBaunsan nn GUHAHCOBbBIA KPU3UC HA BalLM NOE3AKM 3a NOKyNKamu B r.KasaHu, no
CpaBHEHUIO C NepuMoAOoM, Koraa bbina 6onee ycToiiumBaa SKOHOMUYECKAA CUTyauma?

O,El,a

O Her (nepexoguTe Kk Bonpocy Ne10)

12.1 Ecam pga, TO Kak UMEeHHO (Npu Heo6Xo0AMMOCTHU, OTMETbTE HECKOJIbKO
BapuaHTOB)?

On Tpayy meHblle aeHer
O 1 cran(a) e3gutb peske B r.KanHm

O Apyroe (yrounute)

13. Cyw,ecTBYIOT In Kakne-nnbo TPyaHOCTU UM NPENATCTBUA OTHOCUTE/IbHO BaLLUMX
noespok B r.Kaaun?

O Ja
O Her
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13.1 Ecnm ga, To Kakue (Npu He06Xo0AMMOCTU, OTMETbTE HECKOJIbKO BapuaHToB)?

O Y MeHs HeT BO3MOXKHOCTU /WK CYLLECTBYIOT TPYAHOCTH
camocToATeNIbHO A06bupaTbeA B r.KaaHu

O HekoTopble TaMOKeHHbIE NPaBUAA W OrpaHUYEHNs

O 4 nnoxo ocBegomneH(a) o rpadurKke paboTbl MarasmHoB, O
BbIXOAHbIX/NPa3gHUYHbIX AHAX U CE30HHbIX Pacnpoaarkax B
r.Kaaxm

O A3bikoBbIE TPYAHOCTH

O Apyroe (yrounuTe)

Bawu noxkenaHua u npegnoxxeHua (No }XenaHuumio)

CNACKMBO 3A BALLE BPEMA!
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SURVEY
CROSS-BORDER CONSUMPTION WITHIN RUSSIA-FINLAND (KOSTOMUKSHA-KAJAANI)
This survey is designed for Kostomuksha citizens who are shopping in Finland, Kajaani

14. Gender:
O Male

O Female
15. Age Group:

O18-25
O25-35
O 35-45
O 45-55
O 55 and older

16. Monthly Income Level (in rubles):

O less than 10 000
O 10000 - 25 000
O 25000 - 35 000
O 35000 - 45 000
O 45000 - 55 000

QO 55000 and more

17. In the past 6 months, how frequently did you come to Kajaani for shopping?
O More than once a week
O Once a week
O Once in 2-3 weeks
O Once a month
O Once in 3 months

O Less frequently than once in 3 months
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18. What drives You to take decision to go to Kajaani for shopping (please choose one):

O | use every possibility to go to Kajaani (have free time or
transportation possibility, etc)

O I need particular products to buy
O It is a discount period in Kajaani

O Other (specify)

19. What are the products that you usually buy in Kajaani? (choose several if needed)
O Groceries
O Clothes
O Household Goods
O Presents
O Beauty aids
O Baby products
O Electronics
O Technical equipment
O Construction materials

O oOther (specify)

20. Do you tend to make impulsive/spontaneous purchases in Kajaani, when discount or
special offer is given to some particular products?

O Yes, | usually buy unplanned products

O No, I usually follow my purchasing list
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21. What is the reason of your shopping in Kajaani but not in Kosotmus? (choose several
if needed)

O Better Service

O Better Quality of products

O Cheaper price

O There are some range of products that | could buy only in Kajaani

O other (specify)

22. How much money do you usually spend per one visit to Kajaani?
O 50 €orless
O 51€-150¢€
O 151€-250¢
O 251€-350¢€

O 351 € or more

23. Do you spend free-time activities and buy service in Kajaani and/or within its region?

O Yes
O No

23.1 If yes, what kind of activities? (mark several if needed)
O Visiting restaurants and/or cafeterias in Kajaani
O Spending time at the nearest camping areas
O Sports activities in Vuokatti
O Visiting swimming-pool “Katinkulta”

O Other (specify)

24. Do you go shopping to any other city in Finland except Kajaani ?

O Yes
O No
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24.1 If yes, where?
O Kuhmo
O oulu
O Helsinki
O Kuopio
O other (specify)

25. Has financial crisis affected your shopping patterns in Kajaani comparing to your usual
visits during the stable economical situation?

O Yes
O No

12. 1 If yes, what has changed? (mark several if needed)
O 1 spend less money now
O 1 go shopping to Finland less frequently
O oOther (specify)

26. Are there any difficulties or barriers which you experience concerning your shopping
in Kajaani?

O Yes
O No

13.1 If yes, what are they? (mark several if needed)
O I have difficulties with transportation to Kajaani
O Some custom restrictions

O I am not aware enough about shops’ working hours, the days
offs during Finnish holidays and about discounts periods

@) Language difficulties
O Other (specify)
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Comments (optional)

THANK YOU FOR YOUR TIME!
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Question 1
Gender
Cumulative
Frequency Percent Valid Percent Percent
Valid  Male 104 42.6 42.6 42.6
Female 140 57.4 57.4 100.0
Total 244 100.0 100.0
Question 2
Age Group
Cumulative
Frequency Percent Valid Percent Percent
Valid 18-25 19 7.8 7.8 7.8
25-35 57 23.4 23.4 31.1
35-45 80 32.8 32.8 63.9
45-55 56 23.0 23.0 86.9
55-older 32 13.1 13.1 100.0
Total 244 100.0 100.0
Question 3
Income Level
Cumulative
Frequency Percent Valid Percent Percent
Valid 10 000 - 25 000 (223
E - 556 E) 27 11.1 11.1 11.1
25 000 - 35 000 (556
E - 778E) 90 36.9 36.9 48.0
35000 -45000 (778
E - 1000 E) 71 29.1 29.1 77.0
45 000 - 55 000
55 000 and more
(1223 E and more) 9 3.7 3.7 100.0
Total 244 100.0 100.0
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Question 4
Trips Frequencies
Cumulative
Frequency Percent Valid Percent Percent
Valid More often than once
in a week 3 1.2 1.2 1.2
Once in a week 20 8.2 8.2 9.4
Once in 2-3 weeks 59 24.2 24.2 33.6
Once in a months 79 32.4 32.4 66.0
Once in 3 months 49 20.1 20.1 86.1
Less frequently than
once in 3 months 34 13.9 13.9 100.0
Total 244 100.0 100.0

Question 5

| use every possibility to go to Kajaani (in terms of free time and/or transportation opportunity)

Cumulative
Frequency Percent Valid Percent Percent
Valid answer is not marked 200 82.0 82.0 82.0
answer is marked 44 18.0 18.0 100.0
Total 244 100.0 100.0
When | need to buy particular products
Cumulative
Frequency Percent Valid Percent Percent
Valid Answer is not marked 54 22.1 22.1 221
Answer is marked 190 77.9 77.9 100.0
Total 244 100.0 100.0
When it is discount period in Kajaani
Cumulative
Frequency Percent Valid Percent Percent
Valid  Answer is not marked 111 455 455 45.5
Answer is marked 133 54.5 54.5 100.0
Total 244 100.0 100.0
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Other (specify)
Cumulative
Frequency Percent Valid Percent Percent
Valid  Answer is not marked 226 92.6 92.6 92.6
Answer is marked 18 7.4 7.4 100.0
Total 244 100.0 100.0
Question 6
Groceries
Cumulative
Frequency Percent Valid Percent Percent
Valid Answe is not marked 12 4.9 4.9 4.9
Answer is marked 232 95.1 95.1 100.0
Total 244 100.0 100.0
Clothes
Cumulative
Frequency Percent Valid Percent Percent
Valid  Answer is not marked 34 13.9 13.9 13.9
Answer is marked 210 86.1 86.1 100.0
Total 244 100.0 100.0
Household goods
Cumulative
Frequency Percent Valid Percent Percent
Valid  Answer is not answered 149 61.1 61.1 61.1
Answer is answered 95 38.9 38.9 100.0
Total 244 100.0 100.0
Presents
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 172 70.5 70.5 70.5
marked 72 29.5 29.5 100.0
Total 244 100.0 100.0
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Beauty Aids
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 148 60.7 60.7 60.7
marked 96 39.3 39.3 100.0
Total 244 100.0 100.0
Baby Goods
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 108 443 443 443
marked 136 55.7 55.7 100.0
Total 244 100.0 100.0
Electronic Goods
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 188 77.0 77.0 77.0
marked 55 225 22,5 99.6
5 1 4 4 100.0
Total 244 100.0 100.0
Technical Equipment
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 194 79.5 79.5 79.5
marked 50 20.5 20.5 100.0
Total 244 100.0 100.0
Construction Goods
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 135 55.3 55.3 55.3
marked 109 447 44.7 100.0
Total 244 100.0 100.0
Other (specify)
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 202 82.8 82.8 82.8
marked 42 17.2 17.2 100.0
Total 244 100.0 100.0
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Question 7
Impulsive Purchases
Cumulative
Frequency Percent Valid Percent Percent
Valid Yes, usually | make
unplanned purchases 98 40.2 40.2 40.2
No, usually | buy only
what | have planned 146 59.8 59.8 100.0
Total 244 100.0 100.0
Question 8
Better Service
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 203 83.2 83.2 83.2
marked 41 16.8 16.8 100.0
Total 244 100.0 100.0
Better Quality
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 56 23.0 23.0 23.0
marked 188 77.0 77.0 100.0
Total 244 100.0 100.0
Cheaper Price
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 80 32.8 32.8 32.8
marked 164 67.2 67.2 100.0
Total 244 100.0 100.0
Specific Products only in Kajaani
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 57 234 23.4 23.4
marked 187 76.6 76.6 100.0
Total 244 100.0 100.0
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Other (specify)
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 232 95.1 95.1 95.1
marked 12 4.9 4.9 100.0
Total 244 100.0 100.0
Question 9
Money Spent in Kajaani
Cumulative
Frequency Percent Valid Percent Percent
Valid 50 E or less 8 3.3 3.3 3.3
51E-150E 91 37.3 37.3 40.6
151E-250E 86 35.2 35.2 75.8
251E-350E 48 19.7 19.7 95.5
351 E or more 11 45 45 100.0
Total 244 100.0 100.0
Question 10
Free time activities
Cumulative
Frequency Percent Valid Percent Percent
Valid  Yes 143 58.6 58.6 58.6
No 101 41.4 41.4 100.0
Total 244 100.0 100.0
Question 10.1
Visiting Restaurants
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 167 68.4 68.4 68.4
marked 77 31.6 31.6 100.0
Total 244 100.0 100.0




Camping Rest

Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 225 92.2 92.2 92.2
marked 19 7.8 7.8 100.0
Total 244 100.0 100.0
Sport in Vuokatti
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 217 88.9 88.9 88.9
marked 27 11.1 11.1 100.0
Total 244 100.0 100.0
Swiming-Pool in Katinkulta
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 137 56.1 56.1 56.1
marked 107 43.9 43.9 100.0
Total 244 100.0 100.0
Other (specify)
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 223 91.4 91.4 91.4
marked 21 8.6 8.6 100.0
Total 244 100.0 100.0
Question 11
Other Cities in Finland
Cumulative
Frequency Percent Valid Percent Percent
Valid  Yes 183 75.0 75.0 75.0
No 61 25.0 25.0 100.0
Total 244 100.0 100.0
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Question 11.1

Kuhmo
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 96 39.3 39.3 39.3
marked 148 60.7 60.7 100.0
Total 244 100.0 100.0
Oulu
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 130 53.3 53.3 53.3
marked 114 46.7 46.7 100.0
Total 244 100.0 100.0
Helsinki
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 204 83.6 83.6 83.6
marked 40 16.4 16.4 100.0
Total 244 100.0 100.0
Kuopio
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 236 96.7 96.7 96.7
marked 8 3.3 3.3 100.0
Total 244 100.0 100.0
Other (specify)
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 229 93.9 93.9 93.9
marked 15 6.1 6.1 100.0
Total 244 100.0 100.0
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Question 12
Influence of the crisis
Cumulative
Frequency Percent Valid Percent Percent
Valid  Yes 215 88.1 88.1 88.1
No 29 11.9 11.9 100.0
Total 244 100.0 100.0
Question 12.1
| spend less money
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 75 30.7 30.7 30.7
marked 169 69.3 69.3 100.0
Total 244 100.0 100.0
Less Trips
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 92 37.7 37.7 37.7
marked 152 62.3 62.3 100.0
Total 244 100.0 100.0
Other (specify)
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 239 98.0 98.0 98.0
marked 5 2.0 2.0 100.0
Total 244 100.0 100.0
Question 13
If there are barriers for trips
Cumulative
Frequency Percent Valid Percent Percent
Valid Yes 204 83.6 83.6 83.6
No 40 16.4 16.4 100.0
Total 244 100.0 100.0
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Question 13.1

Difficulties to get to Kajaani( Transportation)

Cumulative
Frequency Percent Valid Percent Percent
Valid no 189 77.5 77.5 77.5
yes 55 225 225 100.0
Total 244 100.0 100.0
Customs regulations
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 88 36.1 36.1 36.1
marked 156 63.9 63.9 100.0
Total 244 100.0 100.0
Bad awareness about working hours
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 171 70.1 70.1 70.1
marked 73 29.9 29.9 100.0
Total 244 100.0 100.0
Language Difficulties
Cumulative
Frequency Percent Valid Percent Percent
Valid  unmarked 125 51.2 51.2 51.2
marked 119 48.8 48.8 100.0
Total 244 100.0 100.0
Other (specify)
Cumulative
Frequency Percent Valid Percent Percent
Valid unmarked 209 85.7 85.7 85.7
marked 35 14.3 14.3 100.0
Total 244 100.0 100.0
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Comments
Comments
Cumulative
Frequency Percent Valid Percent Percent
Valid no comments 163 66.8 66.8 66.8
comments left 81 33.2 33.2 100.0
Total 244 100.0 100.0
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Gender * Trips Frequencies Crosstabulation

APPENDIX 4/1

Trips Frequencies Total
Less
More often frequently
than once Onceina | Oncein2-3 | Onceina Once in 3 than once in
in a week week weeks months months 3 months
Gender Male Count 3 9 22 39 16 15 104
% of Total 1.2% 3.7% 9.0% 16.0% 6.6% 6.1% 42.6%
Female  Count 0 11 37 40 33 19 140
% of Total 0% 4.5% 15.2% 16.4% 13.5% 7.8% 57.4%
Total Count 3 20 59 79 49 34 244
% of Total 1.2% 8.2% 24.2% 32.4% 20.1% 13.9% 100.0%
Chi-Square Tests
Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 8.263(a) 5 142
Likelihood Ratio 9.391 5 .094
Linear-by-Linear
Association 543 1 461
N of Valid Cases
244

a 2 cells (16.7%) have expected count less than 5
The minimum expected count is 1.28.

Trips Frequencies * Difficulties to get to Kajaani( Transportation) Crosstabulation

Difficulties to get to
Kajaani( Transportation)
no yes Total

Trips More often than once  Count 3 0 3
Frequencies in a week % of Total 1.2% 0% 1.9
Once in a week Count 16 4 20

% of Total 6.6% 1.6% 8.2%

Once in 2-3 weeks Count 48 11 59

% of Total 19.7% 4.5% 24.2%

Once in a months Count 63 16 79

% of Total 25.8% 6.6% 32.4%

Once in 3 months Count 36 13 49

% of Total 14.8% 5.3% 20.1%

Less frequently than Count 23 11 34

once in 3 months % of Total 9.4% 4.5% 13.9%

Total Count 189 55 244
% of Total 77.5% 22.5% 100.0%




Chi-Square Tests

Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 4.018(a) 5 .547
Likelihood Ratio 4.537 5 A75
)I&mear'-by-Llnear 3.175 075
ssociation
N of Valid Cases
244

a 3 cells (25.0%) have expected count less than 5.
The minimum expected count is .68.

Trips Frequencies * Income Level Crosstabulation
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Count
Income Level Total
10 000 - 25 25000 - 35 35000 - 45 45 000 - 55 55 000 and
000 (223 E- | 000 (556 E - | 000 (778 E- | 000 (1000 E | more (1223 E
556 E) 778E) 1000 E) - 1223 E) and more)
Trips More often than once
Frequencies in a week 0 2 0 1 0 3
Once in a week 0 3 6 7 4 20
Once in 2-3 weeks 2 18 22 14 3 59
Once in a months 8 28 22 19 2 79
Once in 3 months 8 24 13 4 0 49
Less frequently than
once in 3 months 9 15 8 2 0 34
Total 27 90 71 47 9| 244
Chi-Square Tests
Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 52.382(a) 20 .000
Likelihood Ratio 52.268 20 .000
/';'”ea’.' by-Linear 35.312 1 000
ssociation
N of Valid Cases
244

a 13 cells (43.3%) have expected count less than 5. The minimum expected count is .11.




Gender * Impulsive Purchases Crosstabulation

Count
Impulsive Purchases
Yes, usually | | No, usually |
make buy only
unplanned what | have
purchases planned Total
Gender Male 32 72 104
Female 66 74 140
Total 98 146 244
Chi-Square Tests
Asymp. Sig. Exact Sig. Exact Sig.

Value df (2-sided) (2-sided) (1-sided)
Pearson Chi-Square 6.657(b) 1 .010
Continuity
Correction(a) 5.993 1 014
Likelihood Ratio 6.741 1 .009
Fisher's Exact Test .012 .007
Linear-by-Linear
Association 6.629 1 010
N of Valid Cases 244

a Computed only for a 2x2 table
b 0 cells (.0%) have expected count less than 5. The minimum expected count is 41.77.

Income Level * Impulsive Purchases Crosstabulation

Count
Impulsive Purchases
Yes, usually | | No, usually |
make buy only
unplanned what | have
purchases planned Total
Income 10 000 - 25 000 (223
Level E - 556 E) 14 13 27
25000 - 35 000 (556
E - 778E) 31 59 90
35000 - 45000 (778
E - 1000 E) 34 37 4
45 000 - 55 000
(1000 E - 1223 E) 17 30 47
55 000 and more
(1223 E and more) 2 7 9
Total 98 146 244
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Chi-Square Tests

Asymp. Sig.
Value df (2-sided)

Pearson Chi-Square 6.040(a) 4 196
Likelihood Ratio 6.102 4 192
Llnear.-by-Llnear 638 424
Association

N of Valid Cases

244
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a 1 cells (10.0%) have expected count less than 5.
The minimum expected count is 3.61.

Gender * Money Spent in Kajaani Crosstabulation

Count
Money Spent in Kajaani
50Eorless | 51E-150E | 151 E-250E | 251 E-350E | 351 E or more Total
Gender  Male 3 20 39 31 11 104
Female 5 71 47 17 0 140
Total 8 91 86 48 11 244
Income Level * Free time activities Crosstabulation
Free time activities
Yes No Total
Income 10 000 - 25 000 (223 Count 12 15 27
Level ~ E-556E) % of Total 4.9% 6.1% 11.1%
25000 - 35000 (556 Count 40 50 90
E-778E) % of Total
16.4% 20.5% 36.9%
35000 - 45000 (778 Count 48 23 71
E-1000E) % of Total 19.7% 9.4% 29.1%
45 000 - 55 000 Count 35 12 47
(1000 E-1223E) o of Total 14.3% 4.9% 19.3%
55 000 and more Count 8 1 9
(1223 E and more) % of Total 3.3% 4% 3.7%
Total Count 143 101 244
% of Total 58.6% 41.4% 100.0%




Age Group * Influence of the crisis Crosstabulation

Count
Influence of the crisis
Yes No Total
Group 535 53 4 57
35-45 68 12 80
45-55 47 9 56
55-older 30 2 32
Total 215 29 244
Chi-Square Tests
Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 3.972(a) 4 410
Likelihood Ratio 4.216 4 .378
Linear-by-Linear 124 794
Association ’ ’
N of Valid Cases
244

a 2 cells (20.0%) have expected count less than 5. The minimum expected count is 2.26.
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APPENDICES 5

Question 5

Table 1. Trips frequencies

Ne of Respondents Trips Frequencies Decisions - other

4 On holidays

4 When want to visit my friends in Kajaani

2 To find presents

2 When my friend ask me to drive them to Kajaani

2 When my wife asks me

2 When | want to relax

1 When | travel transit through Finland, | always drive through Kajaani
1 When | drive my children to the swimming-pool

Question 6

Table 2. Goods Purchased

Ne of Respondents Goods Purchased - Other

14 Gardening goods and equipment
10 Footwear

3 Blankets, pillows, bedclothes

3 Goods for fishing

3 Spare parts for cars

3 Vitamins and medicines

3 Kitchen utensil

2 Alcohol drinks

P Second hand commaodities, and discount goods
1 Furniture

1 Needlework goods

1 Décor goods




APPENDIX 5/2
Question 8

Table 3. Motivations of cross-border purchasing

No Motivation

Scant choice in Kostomuksha

4
3 Tax Free refund
2

The sizes of cloths better meet the requirements in Kajaani, than in Kostomus

1 Products are look much more esthetic and neatly in Kajaani
1 Discount periods in Kajaani
1 Change of impressions and relaxing

Question 10.1

Table 4. Services and free-time activities

Ne of Respondents | Free-time activities and Services

6 Fishing

5 Visit concerts, exhibitions

4 Car service center (2 Ford)

1 Service of Finnish travel agencies
1 Sport in Paljakka, Ukkohalla

1 Meet new people

1 Swimming - Pool in Kajaani




Question 11.1

Table 5. Other cities

Ne of Respondents

Other cities

Sotkamo

Suomussalmi

Lahti

lisalmi

Jyvaskyla

Kuusamo

Kemijarvi

Lappeenranta

Ainekoski

Paltamo

Joensuu

Pieksamaki

Turku

Tampere

RIFRRRIFRIRERIFRINNNNNWOOM

Rovaniemi

Question 12.1

Table 6. Crisis influences

Ne of Respondents

What has changed after crisis

2

Less frequently visit swimming-pools

Question 13.1

Table 7. The cross-border barriers

Ne of Respondents

Barriers

34

Expensive “Green Card”

8

Customs working hours (very early closing)

5

Queues on the border
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COMMENTS

Table 8. Comments

APPENDIX 5/4

Ne of Respondents

Comments

15 Extending customs working hours, or at least in summer time

11 Bus or train Kostomuksha - Kajaani

11 Sops working on Sundays

8 More advertisements in Kostomuksha about discounts periods and about
range of products In Kajaani shops

7 Simplifying restrictions and trade barriers

6 Russian speaking salespersons

6 Simplifying of visa process issues

6 Swimming-Pool in Kajaani

6 Price articles and explanations to products in Russian, or at least in
English

5 More advertisements about camping, resorts in Kainuu region, sport and
leisure-time activities.

5 Simplifying customs procedures

3 Allow to bring goods more than 35kg per month

2 Information in Russian how to get loyalty cards (bonus cards), and applications
in Russian to get those

2 Entertainments for children (special cafeterias, swimming-pool etc

1 Cheaper hotels in Kajaani (hostels or B&B)

1 More restaurants with national cuisine

1 Finnish-Russian vocabularies in shops, sine in Kostomuksha it is very bad choice




